EDITOR  &  PUBLISHER 

Oldest RiSli&fievs  and AdvertisersJoicrnAl 

Entered  a*  lecond-cUsi  matter  May  11,  1916,  at  the  Post  Office  at  New  York,  N.  Y.,  under  the  act  of  March  3,  1879. 


fei  1 1 


Lfkly:  $3.00  a  Year;  10c  Per  Copy 


NEW  YORK,  THURSDAY,  FEB.  19,  1920 


VoL  52.  No.  38 


The  State  of  Iowa  and 
The  Chicago  Tribune 


Federal  Reserve 
Districts 


Iowa  is  one  of  the  most  remarkable  states  in  the  Union.  Its  agricultural 
wealth  passes  comprehension.  Its  development  is  well  balanced,  wonderfully 
uniform.  It  has  no  great  cities,  nor  has  it  any  back-woods  sections. 
Although  enormous  in  area,  few  states  are  so  homogeneous.  It  is  a  coherent 
entity  quite  distinct  in  its  characteristics  from  neighboring  states. 


Under  these  circumstances  the  remarkable  influence 
which  the  city  of  Chicago  exerts  throughout  Iowa  is  a 
phenomenon  worthy  of  study  by  advertising  and  merchan¬ 
dising  men.  It  is  an  undeniable  fact  that  the  State  of  Iowa 
is  more  completely  within  the  sphere  of  influence  of 
Chicago  than  any  other  State,  not  excepting  the  State  of 
Illinois.  Every  section  of  Iowa  recognizes  Chicago  as  its 
metropolis,  but  a  large  proportion  of  Southern  Illinms  pro¬ 
fesses  commercial  allegiance  to  St.  Louis. 

Probably  the  most  elaborate  scieitific  effort  ever  made  to 
divide  the  United  States  into  logical  zones  on  a  business 
basis  was  that  involved  in  the  creation  of  federal  reserve 
£stricts.  When  it  became  necessary  to  form  these  districts, 
the  old  geographical  grouping  of  States  worked  out  gen¬ 
erations  ago  for  census  purposes  was  universally  recog¬ 
nized  as  worthless  from  the  standpoint  of  modem  com¬ 
merce  and  finance. 

The  federal  reserve  problem  had  two  aspects:  the  selec¬ 
tion  of  metropolitan  centers,  and  the  designation  of 
district  boundaries.  A  conscientious  effort  was  made  to 
place  every  county  in  the  United  States  in  the  district  In 
which  it  logically  belonged,  tributary  to  the  metropolis 


with  which  it  maintained  closest  relations  conunercially  and 
financially.  A  commission  traveled  over  the  United  States, 
hearing  evldmice  and  sending  out  Innumerable  question¬ 
naires.  Therefore,  it  is  interesting  to  note  that  the  only 
entire  State  Included  in  the  Chicago  federal  reserve  district 
is  Iowa,  as  shown  by  the  map  on  this  page. 

A  similar  problmn  presented  itself  when  the  War  Indus¬ 
tries  Board  undertook  to  H>lif  the  nation  into  logical  indus¬ 
trial  districts.  Chicago  was  made  the  center  of  the  Ninth 
District  of  the  War  Industries  Board,  and  again  Iowa  is 
found  to  be  the  only  entire  State  Included  in  the  district,  as 
shown  by  the  map  here  reproduced. 

These  facts  indicate  why  The  Chicago  Tribune  thought 
it  worth  while  to  make  a  ^>ecial  study  of  the  Iowa  nuurket 
and  of  Chicago  Tribune  influence  therein.  The  results 
have  been  published  in  a  thirty-four  page  booklet  illus¬ 
trated  with  scoru  of  drawings,  photos,  maps  and  charts. 
This  booklet  constitutes  an  extracNTdinsiry  presentation  of 
the  characteristics  of  this  particular  section  of  The  Chicago 
Territory  and  surely  proves  that  this  rich  central  zone  in 
which  The  Chicago  Tribune  Is  the  most  powerful  advertis¬ 
ing  force  Is  the  most  desirable  market  in  the  world. 


**lOWA**  will  he  sent  free  to  any  selling  or¬ 
ganization  if  requested  on  business  stationery 
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WhOe  the  Red  War  and  Destruction  Waged  Over  Europe 

4,000,000  acres  of  land  in  the  Everglades  were,  in  part, 
drained 'and  put  under  cultivation! 
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Reconstruction  and  readjustment  will  not  put  the  South 
down,  but  up! 

They  wiW  find  her  ESTABLISHED  and  COMING 
ON! 

One  Southern  state  has  taken  the  LEAD  in  the  value 
of  crops  to  the  acre.  With  the  coming  under  the 
plow  of  millions  of  acres  of  virtually  new  land,  the 
farmer  and  planter  have  good  prospects  of  being  able 
to  acquit  themselves  nobly  in  acquiring  the  luxuries 
they  will  be  most  able  to  afford. 

Right  NOW  the  South  needs  farm  machinery  and 
accessories  to  meet  the  conditions  incident  to  recent 
new  developments. 

The  U.  S.  Railroad  Commission  is  even  now  demon¬ 
strating  and  advertising  the  amazing  productive  field 
of  the  South  to  agriculturists. 

And  to  think  that  this  great 
and  growing  territory  C2ui  be 
advertised  to  in  every  daily 
paper,  every  week,  in  a  con¬ 
spicuous  space,  for  a  whole 
year,  for  such  a  small  cost  as 
about  one-third  cent] 'per  in¬ 
habitant! 
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Row  upon  row  of  Philadelphia’s  famous  two-story  one-family  houses 
are  being  built  with  garages  in  the  back  basement,  as  shown  in  the  pic¬ 
tures  below. 

In  addition  many  vacant  lots  are  being  covered  with  group  private  garages  like  those  in  the  centre 
bottom  picture. 

Giant  public  garages  of  the  type  in  the  opposite  picture  are  springing  up  in  the  business  section  to 
take  care  of  the  machines  of  folks  who  motor  down  to  business. 

E.  J.  Cattell,  Chief  Statistician  of  the  City  of  Philadelphia,  reports  that  there  are,  within  the  citv 
limits,  approximately  6,000  private  and  i  ,000  public  garages,  and  the  many  thousands  of  private  and 
public  garages  in  the  suburban  and  country  districts  of  Philadelphia. 

It  is  also  reported  that  there  are  in  use  in  the  city  limits  about  85,000  passenger  cars  and  16,000 
trucks. 

There  are  400,000  homes  in  Philadelphia,  and  over  3,000,000  people  live  in  the  Philadelphia 
metropolitan  district  reached  by  The  Bulletin. 

Your  own  knowledge  of  the  Automobile  and  Supply  business  can  quickly  visualize  this  concentrated 
market  as  a  field  in  which  your  article  may  be  advertised  and  sold. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 

“nearly  everybody”  reads — 


The  Bulletin 


The  net  paid  daily  average  circulation  of  The  Bulletin  is  larger  than  that  of  any  daily  or  Sunday 
newspaper  in  Pennsylvania. 

January  Copies 

Circulation  w  O  y  O  O  X  a  i)ay 

•  The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  regularly  each  day. 

No  prize,  premium,  coupon  or  artificial  methods  of  circulation  stimulation  have  ever  been  used  by  'I'he  Bulletin. 
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ONLY  STEEL  BUT  VALUED  AS  GOLD 


IT  was  early  on  a  New  Year’s  after¬ 
noon— not  so  very  long  ago.  Lean¬ 
ing  over  the  “stone”  in  the  rear  of  a 
well  appointed  and  up-to-date  news¬ 
paper  composing  room,  stood  a  large, 
powerfully-built  man.  A  green  shade 
was  over  his  eyes,  and  a  corn  cob 
pipe  hung  at  some  degrees  from  a 
firm,  square  and  well-set  jaw.  He 
was  ‘‘makin’  up,”  and  the  way  he 
handled  the  “rule’  showed  plainly  to 
the  observer  that  the  make-up  man 
knew  his  business.  His  face  and 
hands  were  smeared  with  ink,  and 
his  hair  was  awry;  but  back  of  the 
ink  could  be  seen  the  clean-cut, 
strong  features  of  a  man  whose  very 
presence  radiated  strength  of  pur¬ 
pose. 

“You  are  a  bird  of  a  looking  United 
States  Senator,”  shouted  the  caller. 
Just  Helping  Out 
“I’d  be  a  bird  of  a  United  States 
Senator  if  I  didn’t  know  how  to  do 
anything  else,”  was  the  calm  reply, 
as  the  kindly  gray  eyes  of  Warren  G. 
Harding  twinkled  a  welcome. 

"You  see,  this  beitrg  a  holiday,  we 
are  going  to  press  early  so  that  the 
boys  can  get  away.  I'm  just  helping 
out.”  and  he  finished  justifying  the 
page  between  puffs  of  the  Missouri 
meerschaum. 

This  is  but  an  incident  in  the  busy 
life  of  Senator  Harding,  Ohio’s  can¬ 
didate  for  the  Republican  presidential 
nomination.  He  had  made-up  the 
paper  in  years  gone  bj’,  when  he  and 
Mrs.  Harding  used  to  carry  the  day’s 
receipts  home  in  a  sock  and  figure 
until  all  hours  of  the  night  how  to 
meet  the  payroll  and  the  current  bills, 
and  after  the  Marion  Daily  Star  was 
rated  as  one  of  the  leading  country 
dailies  of  the  Middle  West,  United 
States  Senator  Warren  G.  Harding 
had  not  forgotten  how  to  make-up. 
No  “Dutchmen”  Here 
On  this  particular  day,  Senator 
Harding  watched  the  "devir'  carry 
away  the  last  page,  which  the  Sena¬ 
tor  himself  had  locked  up  without  the 
aid  of  a  toothpick  or  a  match.  (.\ny 
printer  will  explain  the  use  of  the 
latter.)  Then  lie  went  over  to  the 
sink  and  made  good  use  of  a  cake  of 
tar  soap,  adding  a  little  more  grime 
to  the  print  shop  towel.  (.-\ny  print¬ 
er  can  explain  also  the  mysteries  of 
a  print  shop  towel.) 

Inviting  his  guest  to  the  little  old 
officff  on  the  second  floor  where 
V\arren  G.  Harding  has  directed  the 
progress  of  the  Star  for  many  years, 
he  took  from  the  hook  behind  the 
door  an  old  smoking  jacket,  a  rem¬ 
nant  of  bygone  days,  and  proceeded 
to  write  the  leading  editorial  for  the 
following  issue. 

Of  course  this  was  political,  for  the 
readers,  of  this  big  country  daily 
eagerly  await  a  vacation  time  when 
the  boss  of  the  paper  gets  back  at 
the  desk  for  a  few  days.  Then  they 
know  they  will  get  the  latest  politics 
~right  off  the  bat. 


Make-up  Rule  That  Saw  Him  Through  is  Prized 
Possession  of  **W,  G.*’  as  Senator  Harding 
is  Called  Out  in  Marion. 


BY  CLAUDE  C.  WALTERMIRE 


The  Marion  Daily  Star  is  always 
well  edited,  but  the  readers  know 
when  Senator  Harding  is  at  home. 
He  imparts  a  certain  flavor  to  his 
editorial  reasoning  which  is  pecu¬ 
liar  to  himself  and  which  has  been 
largely  responsible  for  the  wonderful 
success  of  his  paper. 

Between  paragraphs,  he  talked  to 
his  visitor  and  discussed  local  situa¬ 
tions  and  conditions.  Then  it  hap¬ 
pened.  The  noise  of  the  revolving 
press  ceased.  The  vibrations  which 
were  music  to  Senator  Harding’s  ear 
were  stilled. 

“Must  be  something  wrong  in  the 
basement,”  he  mused. 

Sure  enough,  something  was  wrong 
and  Senator  Harding,  followed  by  his 
guest,  descended  to  the  basement. 

•  Usually,  when  the  w'eb  breaks,  a 
lot  of  fellows  forget  what  church  they 
belonged  to,  but  not  the  Senator.  He 
took  in  the  situation,  offered  timely 


suggestions  in  his  quiet,  patient  way, 
and  the  edition  caught  the  mail. 

For  the  second  time  the  tar  soap 
and  print-shop  towel  came  into  good 
use  to  eradicate  printer’s  ink. 

Then  back  to  the  “sanctum.” 

In  the  same  easy,  forceful  way. 
Senator  Harding  made  business  en¬ 
gagements  over  the  telephone  during 
the  afternoon  and  after  he  had  made 
arrangements  to.  attend  a  bank  di¬ 
rectors’  meeting,  a  meeting  of  the 
directors  of  another  institution  which 
has  contributed  largely  to  the  indus¬ 
trial  growth  of  Marion  and  which  in 
this  instance  met  to  increase  its  capi¬ 
tal  stock,  the  Senator  assisted  Mrs. 
Harding  in  wrapping  up  Christmas 
presents  which  they  had  received, 
preparatory  to  taking  them  to  Wash¬ 
ington. 

Late  in  the  day.  Senator  and  Mrs. 
Harding  made  arrangements  for  a 
social  call  upon  friends  in  the  eve¬ 
ning. 


Incidentally,  between  times.  Sena¬ 
tor  Harding  had  plenty  of  time  to 
talk  “shop”  and  district,  state  and 
national  politics  to  the  visiting  editor 
from  a  neighboring  city. 

Going  some?  Yes,  we  all  say.  But 
in  Marion  and  especially  around  the 
office  of  the  Star,  they  say:  “Just  a 
regular  day  for  W.  G.” 

And  in  Marion  “W.  G.”  is  known 
as  a  "regular  fellow.” 

The  Prized  Rule 

Not  many  folks  know  it,  but  Senator 
Harding  carries  a  pocket  piece  that  he 
values  very  highly.  Not  for  its  intrinsic 
value,  however,  for  it  has  none.  It  is 
the  make-up  rule  he  used  when  he 
bought  the  Marion  Daily  Star  years  ago. 
At  that  time  the  newspaper  was  a  lia¬ 
bility  to  the  tune  of  hundreds  of  dollars 
the  first  year  and  several  thousand  at  the 
end  of  the  second ;  but  Harding  and  the 
make-up  rule  stayed  on  the  job  until 
they  “made  the  grade.”  Today,  when 
the  Senator  goes  into  the  print  shop  end 
of  his  newspaper  plant,  this  old  make-up 
rule  goes  along  and  together  they  do 
yeoman  service. 

There  is  another  thing  about  the 
Harding  plant  which  speaks  volumes  for 
its  proprietor.  That  is  the  force  of  em¬ 
ployees.  One  of  them  says  that  when  a 
man  goes  to  work  for  Senator  Harding 
he  moves  m  his  trunk.  But  the  ex¬ 
planation  is  easy.  When  the  newspaper 
was  losing  money,  Harding  shouldered 
the  burden.  After  it  had  arrived,  some 
'en  years  ago,  he  took  the  boys  and 
some  of  the  girls,  in  on  the  proposition 
and  made  them  stockholders.  They 
hold  stock  today  and  there  has  never 
been  a  semblance  of  labor  trouble  in 
the  big  office.  It  is  “our  paper”  and  “our 
print  shop.”  The  employees  of  the 
Marion  Daily  Star  are  as  proud  of  the 
big  country  daily  as  the  junior  Senator 
from  Ohio.  They  helped  to  make  it. 
Builder  of  Succezte* 

Senator  Harding  is  a  great  hand  at 
detail.  He  doesn’t  pay  attention  to  all 
of  the  trifling  details  of  the  newspaper 
business,  but  if  the  detail  is  trifling  and 
interferes  with  the  best  interests  of  the 
business,  it  is  not  too  trifling  for  him 
to  notice  and  correct.  The  working  of 
the  subscription  and  advertising  depart¬ 
ments  are  almost  automatic  in  perfec¬ 
tion. 

There  is  many  a  man  doing  capacity 
business  in  Marion  today  who  owes  his 
success  to  Senator  Harding  and  will  ad¬ 
mit  it.  That  is  because  Harding  watched 
details.  One  big  merchant  in  particular 
directs  attention  to  what  Harding  did 
for  his  store. 

“Dan,  you’ve  got  to  advertise,”  said 
Harding. 

“Can’t  afford  it — can  hardly  meet  bills 
now,”  was  the  reply. 

“You  can’t  afford  not  to,”  replied 
Harding.  “Your  competitor  who  does 
is  merely  using  a  club  to  beat  off  your 
business  head.” 

Well,  this  fellow  took  Harding’s  ad¬ 
vice  and  Harding  made  the  plan  an  easy 
(Continued  on  Page  6) 


SENATOR  WARREN  G.  HARDING 


6 


Editor  &  Publisher  for  February  19 ,  1920 


NEW  YORK  TIMES  ORDERS  40,000  TONS 
A  YEAR  FROM  LAURENTIDE  MILL 


Will  Take  Entire  Output  of  Two  New  Machines  for  Next 
Five  Years  Under  Contract  Which  Sets 
New  Record 


The  biggest  contract  ever  made  by  a  newspaper  for  its  white  paper 
supply — that  just  concluded  by  the  New  York  Times  with  the  Lau- 
rentide  Company  of  Grand  ^lere,  Que.,  for  40,000  tons  a  year  for 
five  years  commencing  January  1.  1921 — and  how  the  attitude  of  both 
newspajier  ])ublishers  and  |)aper  manufacturers  toward  each  other,  to¬ 
ward  their  employes  and  toward  the  ultimate  consumer,  the  general  pub¬ 
lic,  can  influence  the  execution  of  tliis  contract  and  of  all  contracts  be¬ 
tween  publisher  and  paper  mill  owner — these  were  discussed  by  George 
McAneny,  executive  manager  of  the  Times,  at  a  recent  meeting  of  the 
Canadian  Pulp  &  Paper  Association  in  Montreal. 

Mr.  Mc.\neny.  who  concluded  the  arrangements  with  the  I^aurentide 
Company,  note  of  the  inception  of  which  was  made  in  December  by 
Editor  &  Publish f.r,  spoke  in  part  as  follows; 

Now  Realized  That  Public  Must  Pay 


‘‘I  came  here  primarily  to  complete 
a  contract  with  the  Canadian  Export 
Paper  Company,  under  which  the 
Times  is  to  take  from  the  mills  of  the 
Laurentide  Company  the  product  of 
new  machines  which  are  to  be  in¬ 
stalled  there  between  now  and  Jan¬ 
uary  1,  1921,  let  us  say  roughly  40.000 
tons  of  paper  a  year,  for  the  five  years 
ending  with  the  year  1925  . 

“.\11  of  this  paper,  mark  you,  is  to 
come  from  new  resources ;  that  is, 
from  resources  not  yet  established, 
and  we  are  going  to  take  it  for  five 
years. 

“We  have  a  little  mill  of  our  own 
with  which  we  will  fill  in  any  possible 
gaps,  or  take  care  of  any  emergency, 
and  we  will  undoubtedly  be  prepared 
to  sell  some  of  the  surplus  product  of 
that  mill  to  you  at  the  prevailing 
market  price,  as  you  yourselves  have 
so  joyously  established  it;  that  is,  if 
you  will  apply  at  the  right  moment 
and  at  the  right  place. 

Helping  Mutual  Relation* 

“.\t  the  present  moment,  however, 
the  point  of  chief  interest  to  us  is 
not  only  that  we  are  contracting  to 
take  this  large  new  Laurentide  out¬ 
put,  but  that,  if  I  may  say  it  quite-  in 
a  divergent  way  and  without  any  ref¬ 
erence  to  the  business  side  of  the  con¬ 
tract.  we  do  this  with  even  greater 
satisfaction  because  of  the  high  re¬ 
spect  in  which  we  hold  the  manager 
of  the  Laurentide  mills,  and  because 
of  our  confidence  in  the  purpose  of 
the  Canadian  Export  Company  to  do 
all  that  they  can  on  their  part  while 
we  are  doing  all  we  can  on  our  part 
to  better  the  relations  existing  be¬ 
tween  the  manufacturer  and  pub¬ 
lisher,  and  possibly  to  offer  some  ex¬ 
ample  to  other  publishers — and  per¬ 
haps  to  some  other  manufacturers  in 
the  course  of  the  five  years  of  our 
run  together. 

"T  have  been  at  Grand  Mere,  and  I 
hated  most  mightily  to  go  away  from 
Grand  Mere.  It  is  an  ideal  spot. 
Never  in  my  experience  have  I  en¬ 
countered  a  place  where  the  making 
of  a  product  of  a  more  or  less  unin¬ 
teresting  nature  was  so  linked  with 
regard  to  wholesome  human  instincts, 
and  to  the  true  union  of  the  interests 
of  everyone  concerned  from  the  man¬ 
ufacturer  right  down  to  the  humblest 
laborer. 

“  am  inclined  to  think  that  the 
vision  of  Grand  Mere  must  have  had 
a  good  deal  to  do,  subconsciously, 
with  the  making  of  this  important 
contract — the  greatest  single  deal  in 


newsprint,  I  am  told,  and  if  I  may- 
venture  into  statistics,  that  the  in¬ 
dustry  has  ever  known. 

“But,  aside  from  our  very  personal 
relations  with  Laurentide  and  with 
the  Canadian  Export  Company,  if  I 
may  turn  generally  to  the  relations 
of  the  newsprint  consumer — the 
newspapers  of  the  United  States  and 
Canada — with  the  mills  of  either 
country,  may  I  repeat  my  conviction 
that  we  have  reached  a  period  where 
we  ought  to  understand  each  other’s 
case  a  great  deal  better,  and  may  I 
express  my  own  belief  that  out  of  the 
common  supporter  of  our  two  enter¬ 
prises,  the  man  who  buys  the  news¬ 
paper,  and  the  man  who  pays  for  ad¬ 
vertising,  we  must  exact  a  cost  or  a 
tax  that  will  leave  those  two  con¬ 
structive  partners,  the  manufacturer 
and  the  publisher,  not  only  clean  and 
whole,  but  with  a  good  and  fair 
profit. 

“It  is  perhaps  trite  to  repeat  that 
profit,  however  distributed,  must 
come  out  of  the  ultimate  consumer, 
from  the  man  whom  the  publisher 
reaches.  i\  lot  of  time  has  been  wast¬ 
ed  in  the  last  20  years  in  fooling 
around  without  purpose  until  we  have 
finally  come  to  the  conclusion  that 
this  fact  is  basic.  The  publisher  must 
take  from  his  clientele  in  circulation 
and  in  advertising  a  cost  that  will 
enable  him,  in  turn,  to  pay  the  manu¬ 
facturer  a  fair  return  upon  his  invest¬ 
ment  and  a  fair  return  upon  his  en¬ 
terprise  and  genius. 

“We  are  up  against  conditions,  both 
economic  and  social,  that  for  the  next 
few  years  will  engage  our  attention 
and  perplex  our  minds  in  ways  we 
little  dreamed  of  a  few  years  ago. 
Things  will  change  in  big  ways. 

“Contracts  which  we  write  today 
may  mean  nothing  when  a  year  is 
passed. 

Handle  Labor  Fairly  and  Firmly 

“Another  big  central  principle  that 
we  must  keep  in  mind  through  these 
new  days  is  this — that  in  our  dealings 
with  those  who  work  with  us  and  for 
us,  to  the  last  man,  we  must  recognize 
those  principles  that  are  just  and 
make  allowances  that  are  fair. 

“If  we  don’t,  trouble  will  follow 
trouble;  and  may  I  add  that  if,  on  the 
other  hand,  you  yield  weakly  to  de¬ 
mands  that  are  not  fair,  that  sort  of 
yielding  will  contribute  just  as  much 
to  a  troublesome  situation  and  post¬ 
pone  just  that  much  further  ultimate 
settlements  upon  lines  that  are  right. 

“Our  two  industries  are  twin  indus¬ 


tries;  really  two  divisions  of  the  same 
thing.  .\s  I  see  it,  we  are  bound  to 
keep  this  fact  in  mind  in  dealing  with 
the  men  who  are  at  the  bottom,  and 
in  making  the  basic  labor  conditions 
under  which  we  work,  just  as  surely 
as  we  must  regard  the  other  consid¬ 
erations  that  bind  our  interests.  We 
cannot  get  away  from  that.” 

“What  the  division  of  our  quotas 
should  be.  how  much  you  should  ask 
for  paper  and  how  much  we  should 
ask  for  the  things  we  have  to  sell,  I 
am  not,  as  I  have  said,  undertaking 
to  say. 

“But  1  am  not  here  to  quarrel  with 
your  figures ;  I  don’t  deny  you  the 
pleasure  of  charging  what  you  like  in 
the  emergency  that  heaven  has  pre¬ 
pared  for  you.  On  the  contrary,  I 
might  be  expected  to  say,  ‘Go  to  it 
and  take  what  you  can  get.  We  will 
trail  on  behind  as  best  we  can.’ 

“But  I  will  have  to  add  a  wee  bit  of 
a  precautionary  word  not  to  go  too 
far;  because  you  know  there  are 
agencies  in  this  country  and  in  mine 
that  are  peskily  concerned  about  the 
way  these  prices  are  made,  and  they 
may  give  you  more  or  less  trouble 
as  you  go  along. 

“The  industry  of  making  paper  has 
taken  first  place  among  the  industries 
of  Canada.  We  in  the  United  States 
depend  upon  you. 

“We  are  at  least  going  to  keep  on 
taking  of  your  output,  or  as  much 
as  you  are  willing  and  able  to  sell, 
and  upon  your  own  terms.  We  shall 
not,  I  assure  you,  quarrel  with  these 
terms  while  they  are  kept  fair. 

Must  Meet  Advertising  Call 

“The  American  newspapers  are 
compelled  today  to  take  more  paper 
than  they  have  been  normally  using. 
The  business  of  advertising  the  in¬ 
dustries  of  the  United  States  creates 
a  great  big  call  upon  available  news¬ 
paper  space.  We  have  got  to  meet 
that  call.  It  is  not  a  matter  of  profit. 
People  say  that  the  newspapers  are 
making  a  lot  of  money  out  of  the 
situation  and  ask,  therefore,  why  they 
should  not  pay  the  highest  prices  for 
paper.  But  the  newspapers  are  hon¬ 
estly  doing  their  best  to  diminish  the 
amount  of  advertising  without  injury 
to  its  purposes. 

“Men  who  come  to  us,  for  instance, 
asking  for  two  pages,  are  told  that 
they  can’t  have  it;  while  some  of 
those  who  ask  for  one  are  told  that 
they  may  have  it  if  they  worv’t  repeat 
the  demand  for  a  while.  Others  are 
put  off  indefinitely,  or  given  no  space 
at  all. 

“Our  whole  aim  is  to  discourage 
excesses  of  advertising  where  they 
have  occurred,  to  keep  it  within 
bounds,  and  at  the  same  time  put  no 
check  upon  what  is  necessary  to  the 
revivication  and  the  greater  develop¬ 
ment  of  business. 

“The  sum  of  the  whole  matter  is 
that  no  matter  what  demands  may  be 
made  of  us,  or  where  they  come  from, 
or  what  we  may  be  able  to  do  with 
them,  it  all  eventually  comes  back  to 
you. 

“Friendly  recognition  will  have  its 
effect.  We  ought  really  to  have  a 
stabilized  situation  in  a  year  or  two. 
Let  us  prepare  in  common  for  that 
new  situation.  Let  us  not  ask  more 
than  ought  to  be  given.  Let  the  re¬ 
lationship  established  between  the 
manufacturer  and  the  publisher  be  on 
a  basis  closer  than  the  past  has  ever 
known.  I  think  that  I  may  safely  as¬ 
sure  you  that  the  publishers  will 
cheerfully  respond  to  that  kind  of 
sentiment  in  the  future.” 
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OMAHA  BEE  COMPANY 
REORGANIZED 


( 


N.  B.  Updike,  New  Owner,  It  Preii. 
dent — C.  S.  Young  Returns  si 
Business  Manager  —  V.  S. 
Smith  Managing  Editor 


Omaha,  Neb.,  P'eb.  17. — The  Bee  Pub¬ 
lishing  Company,  recently  purchased 
by  Nelson  B.  Updike,  wealthy  Omaha 
grain  and  coal  man,  from  Victor 
Rosewater,  son  of  the  founder,  has 
been  reorganized  with  new  officers 
and  directors.  Under  the  new  ar¬ 
rangement  Nelson  B.  Updike  becomes 
president  and  Charles  S.  Young  vice- 
president  and  business  manager. 

Mr.  Young  returns  here  from  Chi¬ 
cago,  where  he  was  until  recently 
western  manager  of  N.  W.  Ayer  & 
Son.  Mr.  Young,  beginning  in  1895, 
served  for  four  years  as  a  reporter 
on  the  Bee.  He  then  went  to  the 
Burlington  and  Milwaukee  railroads 
in  the  advertising  departments.  Later 
he  served  four  years  as  advertising 
manager  of  the  San  Francisco  Exam- 
iner  and  went  from  there  to  N.  W. 
-Vyer  &  Son. 

Victor  B.  Smith  of  Omaha,  polit¬ 
ical  writer  on  the  Omaha  World- 
Herald  for  the  past  seven  years,  has 
been  made  managing  editor  of  the  Bee 
under  the  new  regime.  Mr.  Smith 
has  reported  the  Nebraska  Legisla¬ 
ture  for  the  World-Herald  for  several 
sessions,  has  covered  city  politics  and 
city  affairs,  and  has  done  editorial 
writing  on  the  World-Herald. 

No  further  announcements  of  per¬ 
sonnel  under  the  new  management 
have  as  yet  been  made. 


Lowry  on  A.  A.  C.  W.  Board  ' 

Indianapolis,  Feb.  18. — James  H. 
Lowry,  superintendent  of  public  parks 
of  Indianapolis,  has  been  appointed  a 
member  of  the  board  in  charge  of 
general  arrangements  for  the  conven¬ 
tion  of  the  .'\ssociated  .Advertising 
Clubs  of  the  World,  to  be  held  here 
June  6  to  10.  Mr.  Lowry  succeeds 
William  E.  Balch,  manager  of  the  In¬ 
dianapolis  Merchants’  Association, 
who  resigned  due  to  the  pressure  of 
work  with  the  merchants’  organiza¬ 
tion.  Mr.  Lowry  will  serve  as  di¬ 
rector  of  community  co-operation. 
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Rumely  Prosecutor  Named 

Hartford,  Conn.,  Feb.  17. — Hugh  M. 
Alcorn,  State  Attorney  of  Hartford 
county,  will  conduct  the  Government's 
prosecution  of  Dr.  Edward  A.  Rumely 
and  others,  charged  with  concealing  their 
purchase  of  the  New  York  Evening 
Mail  for  the  alleged  purpose  of 
aiding  Germany  in  the  war.  The 
case  will  come  up  on  .April  13,  in  the 
United  States  Court  for  the  Southern 
District  of  New  York. 


ONLY  STEEL  BUT  VALUED 
AS  GOLD 

(Continued  from  Page  5) 
one  and  central  Ohio  hasn’t  a  better 
department  store.  Harding  took  the 
pains  to  make  the  contract,  suggest  the 
mode  of  advertising  and  in  some  in¬ 
stances,  wrote  the  copy. 

When  this  merchant  told  of  his  expe¬ 
rience  before  a  meeting  of  industrial 
heads  in  Marion  recently,  there  were  a 
score  of  men  who  agreed  that  Harding 
had  made  the  city  of  Marion  in  the  same 
manner  that  he  built  a  great  newspaper. 
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get  YOURs-rrs  guff  but  its  free 


Dig^est  of  the  Opinions  of  Some  of  the 
Leading  Automobile  Managers  in 
America  on  Publicity. 

[Editorial  Note— Mr.  Seelye,  author  of  the  following  artiele  dealing  with  the  future 
of  the  Automobile  Page  in  daily  newspapers,  is  well  qualified  to  handle  this  subject. 
He  formerly  zorote  the  publicity  for  the  Franklin  .Automobile  Company  of  Syra¬ 
cuse,  N.  Y.;  collaborated  in  the  preparation  of  the  publicity  of  the  Firestone  Tire 
&  Rubber  Company  of  Akron,  Ohio;  was  for  a  time  automobile  editor  of  the 
Pittsburgh  Dispatch  and  is  nozo  adz’ertising  manager  of  the  Packard  Motor 
Company  of  Pittsburgh.] 

By  F.  A.  D.  SEELYE 


HE  high  cost  of  print  paper  has  A 
made  it  incumbent  upon  hundreds 
of  newspaper  publishers  throughout 
the  country  to  scrutinize  closely  the 
».ay  their  automobile  pages  are  being 
edited.  In  many  cases,  in  fact,  space 
has  been  cut  down  to  such  an  extent 
that  it  can  no  longer  be  called  legi¬ 
timately  an  automobile  page.  This 
condition  was  not  brought  about 
through  the  publishers’  own  volition, 
but  because  it  was  made  mandatory 
by  the  acute  shortage  of  paper. 

So  this  condition  brings  us  face  to 
face  with  the  situation  as  to  whether 
or  not  the  Automobile  Page  should 
be  continued  as  it  has  been  edited  and 
conducted  in  the  past.  There  is  no 
getting  away  from  the  fact  that  the 
more  lenient  a  newspaper  is  with  its 
white  space,  so  far  as  it  pertains  to 
automobile  publicity,  influences  a  se¬ 
lection  of  a  medium  to  carry  a  dis¬ 
tributor’s  copy.  Especially  is  it  true 
at  this  time  when  most  of  the  auto¬ 
mobile  manufacturers  have  adopted 
the  policy  of  sharing  advertising  ex¬ 
pense  equally  with  the  local  dis¬ 
tributors.  In  this  way  the  personal 
equation  or  a  little  write-up  might  se¬ 
cure  the  account  for  a  paper  that  was 
not  really  entitled  to  it  because  a  con¬ 
temporary  paper  made  its  impress  felt 
upon  the  advertising  department. 

Factory  Buys  Circulation  Now 

This  condition  exists  especially  in  all 
the  fairly  large  sized  cities  throughout 
the  country.  The  factory  no  longer 
enjoys  its  former  exclusive  prerogative 
of  deciding  what  papers  the  dis¬ 
tributors  should  use.  The  factorys  ad¬ 
vertising  activities  being  controlled  by 
a  man  who  is  in  the  custom  of  select¬ 
ing  papers  according  to  the  quantity 
and  quality  of  the  circulation  is  not 
influenced  one  iota  as  to  whether  a 
paper  is  susceptible  to  publicity  items. 

The  space  devoted  by  most  newspa¬ 
pers  to  automobile  publicity  has  been 
a  tremendous  factor  in  their  phe¬ 
nomenal  success.  It  has  served  to  set 
them  apart  in  the  public  mind  from 
other  equally  as  important  commod¬ 
ities  such  as  the  reaper  and  cotton 
gin,  for  instance. 

There  is  no  doubt  but  what  con¬ 
structive  automobile  publicity  carries  a 
real  news  value  for  people  who  are 
either  in  the  market  for  a  car  now  or 
contemplating  the  purchase  of  a  ma¬ 
chine  at  some  future  time.  Neverthe¬ 
less,  there  is  no  disputing  the  fact  that 
there  has  been  a  lot  of  drivel  among 
the  material  submitted  by  the  fac¬ 
tories,  while,  on  the  other  hand,  there 
has  been  much  that  has  been  con¬ 
structive  and  worth  while. 

In  the  past  most  of  the  stories  have 
been  written  around  the  head  of  the 
firm  and  what  he  thought,  and  said, 

*nd  did.  One  of  the  reasons  that  the 
present  automobile  publicity  is  objec¬ 
tionable  is  because  75  per  cent,  of  the 
ropy  is  about  such  matters  and  other 
sundry  items  concerning  trade  ten¬ 
dencies.  good  roads  in  Madagascar, 
etc. 

The  average  newspaper  reader  is  not 
interested  in  such  stories,  but  stories 
about  new  features  of  any  car,  such 
^  15,000  miles  on  a  set  of  tires  or 
dO  miles  on  a  gallon  of  gasoline,  is 
something  that  every  automobile  owner 
or  prospective  purchaser  of  a  car  will 
t'''th  interest  and  delight. 

Practically  every  well-known  auto- 
tttobile  advertising  manager  in  the 
country  is  unanimous  in  the  opinion 

at  the  present  method  of  conduct¬ 


ing  an  automobile  section  is  unsound. 

H.  R.  Hyman,  advertiaing  manager 
of  the  Cole  Motor  Car  Co.,  is  very 
emphatic  in  his  remarks  about  the 
character  of  automobile  publicity  that 
is  now  appearing  in  most  of  the  auto¬ 
mobile  sections  of  the  daily  press.  He 
says: 

“Personally,  I  feel  that  as  long  as 
newspapers  are  giving  automobile  pub¬ 
licity,  it  is  up  to  each  and  every  one 
of  us  to  get  just  as  much  of  it  as  we 
possibly  can,  but,  frankly,  I  believe 
that  its  actual  worth  is  very  greatly 
overestimated. 

“I  have  come  to  this  conclusion  sim¬ 
ply  from  the  fact  that  in  quite  a  long 
experience  in  the  automobile  industry, 
I  have  yet  to  find  a  publicity  story 
which  created  any  considerable  amount 
of  comment,  while  one  hears  argu¬ 
ments  and  discussions  continually 
emanating  from  what  persons  have 
read  in  automobile  ads. 

“Furthermore,  I  do  not  believe  com¬ 
panies  take  as  much  pains  with  the 
preparation  of  their  publicity  as  they 
do  with  their  advertising,  and,  further¬ 
more,  newspapers  will  not  permit  them 
to  make  straightforward  statements  in 
their  publicity  as  they  do  in  their  ads. 

“Consequently,  motor  car  companies 
are  satisfied  to  run  as  publicity  state¬ 
ments  concerning  current  events  re¬ 
garding  various  officers  of  the  com¬ 
pany  and  try  to  camouflage  sales  talk 
regarding  the  product  by  referring  to 
the  same  as  ‘Vast  .Advancements  in 
Motor  Car  Engineering,  etc.’ 

“Frankly,  I  believe  that  we  will  all 


be  a  whole  lot  better  off  when  news¬ 
papers  no  longer  take  the  ordinary 
gush  that  is  sent  out  by  motor  car 
companies,  but  will  have  each  com¬ 
pany  render  them  sort  of  a  news  serv¬ 
ice  in  which  brief  statement  of  facts 
concerning  the  company  will  be  set 
forth  and  on  which  the  motor  car 
editor  may  ask  for  elaboration  from 
the  advertising  manager  should  the 
subject  mentioned  attract  him  as  hav¬ 
ing  certain  news  value.” 

The  Goodyear  Tire  &  Rubber  Co. 
has  a  well-equipped  publicity  depart¬ 
ment.  Many  newspapers  men  concede 
that  Goodyear  sends  out  the  best  con¬ 
structive  publicity  of  any  rubber  com¬ 
pany.  Therefore,  the  remarks  of  E. 
E.  Helm  of  the  publicity  department 
are  very  interesting: 

“The  automobile  page,  in  my  opin¬ 
ion,  has  to  a  large  extent  lost  what  ad¬ 
vantages  it  originally  possessed  by 
reason  of  the  abuses  that  have  been 
allowed  to  creep  in — notably  the  mean¬ 
ingless  “boost”  write-ups.  This,  of 
course,  is  not  so  in  all  cases,  but  there 
is  an  inclination  on  the  part  of  the  pub¬ 
lic,  I  am  afraid,  to  look  upon  the  aver¬ 
age  automotive  section  as  a  sort  of 
depository  for  the  effusions  of  the  en¬ 
ergetic  press  agent. 

“This  is  unfortunate,  of  course,  but 
it  is  a  condition  brought  about  largely 
through  the  advertising  solicitor  s 
anxiety  to  sell  his  space  and  agreeing 
to  use  free  publicity  without  regard  to 
its  merit.  Constructive  publicity,  so 
called,  if  adhered  to,  might  save  the 
situation,  as  there  is  no  doubt  plenty 


of  demand  for  intelligent,  technical,  or 
helpful  information  for  the  automobile 
user  as  well  as  publicity  taking  the 
form  of  straight  news  story  with  a 
minimum  of  propaganda. 

“We  try  to  make  our  publicity  of 
the  sort,  but  in  placing  our  advertis¬ 
ing  do  not  pay  any  attention  to 
whether  or  not  our  publicity  is  used. 
We  do,  however,  in  placing  our  ad¬ 
vertising  contracts  provide  that  our 
copy  be  used  on  pages  other  than  in 
the  automobile  section.” 

Of  recent  years  several  automobile 
firms  have  been  sending  out  contracts 
with  the  stipulation  that  their  adver¬ 
tising  is  not  to  appear  in  the  automo¬ 
bile  section.  Franklin,  Packard, 
Pierce-Arrow  and  other  manufacturers 
prefer  to  remain  out  of  the  fold.  All 
the  large  rubber  companies  do  like¬ 
wise,  namely,  Goodyear,  Firestone, 
United  States,  and  Goodrich.  Not¬ 
withstanding  the  fact  that  newspapers 
have  invested  a  great  deal  of  money 
in  this  department  in  the  way  of  white 
space.  According  to  the  time-worn 
custom,  automobile  advertising  should 
be  segregated  in  this  section. 

H.  H.  Goodheart,  advertUing  man¬ 
ager  of  the  Franklin  Automobile 
Company,  implies  the  reason  for 
some  advertisers  wishing  to  remain 
out  of  the  automobile  section.  He 
says: 

“I  have  always  felt  that  an  automo¬ 
bile  page  could  be  made  very  interest¬ 
ing.  The  same  thing  that  makes  a 
sporting  page  interesting  could  just  as 
well  apply  in  the  case  of  motor  cars, 
which  have  almost  as  big  a  following 
as  baseball,  boxing,  football,  etc. 
Probably  nothing  in  the  line  of  recrea¬ 
tion  is  more  in  the  minds  of  people 
than  the  automobile. 

“I  have  felt  all  the  time  that  "puff¬ 
ery”  in  an  automobile  page  is  a  mis¬ 
take.  Also  that  the  subsidizing  of  the 
automobile  page  through  automobile 
advertising  is  one  of  the  reasons  for 
all  the  ills  that  automobile  publicity  is 
contending  with.  Automobile  news 
ought  to  stand  on  its  own  legs. 

“Many  of  the  Pacific  Coast  papers 
have  come  pretty  close  to  the  right 
idea.  While  their  pages  are  not  abso¬ 
lutely  free  of  the  influence  of  adver¬ 
tisers,  yet  they  get  away  from  it  pretty 
well  by  publishing  interesting  stories 
of  automobile  tours,  with  routes  and 
fine  illustrations  of  the  scenery.  Any 
unusual  performance  rendered  by  one 
car  or  another  also  gets  its  share  of 
publicity,  whether  in  the  hands  of  own¬ 
ers  or  in  demonstration  by  dealers. 
.Automobile  club  news  and  dealer  as¬ 
sociation  news  is  also  a  part  of  the 
page. 

“As  the  majority  of  pages  arc  now 
edited,  they  do  not  appeal  to  us.  In 
fact,  we  would  much  prefer  that 
Franklin  advertising  be  separated  from 
the  automobile  section.  Somehow,  we 
don’t  like  the  atmosphere  of  the  ma¬ 
jority  of  the  sections.  There  is  so 
much  stuff  that  is  purely  of  the  press 
agent  variety  in  them  that  it  prejudices 
well-intended  advertising.  We  want 
what  we  say  about  the  Franklin  car  to 
be  believed,  and  we  don’t  want  any 
more  resistance  to  this  aim  than  we 
absolutely  are  compelled  to  have.  I 
think,  considered  in  the  mass,  the  au¬ 
tomobile  page  has  done  a  great  deal 
for  the  automobile  industry.  It  is  hard 
for  me  to  see  the  advantage  of  hun¬ 
dreds  of  such  pages  when  considered 
separately.” 

The  condition  that  Mr.  Goodhait 
(Continued  on  Page  2oI 
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WHERE  DO  THE  PRESS  AGENTS 
COME  FROM? 

To  Editor  &  Publisher:  Don’t  stop  the  press  agents. 

In  1919,  wc  sold  press  agents'  waste  paper  to  the  value  of  $33.42.  besides 
getting  a  fine  lot  of  high-class  bond  paper  letter  sheets  which  our  reporters 
like  to  use  for  copy  paper  better  than  newsprint. 

We  have  one  editor,  who  has  a  standing  demand  for  all  press  agents' 
letter  sheets  and  he  keeps  it  stacked  up  in  his  desk  for  copy  paper. 

Encourage  the  press  agents,  and  particularly  the>  government  press 
agents,  as  they  have  the  nicest  paper. 

We  have  almost  stopped  cutting  up  white  waste  paper  for  the  editorial 
department,  as  so  much  high-grade  piper  is  coming  in. 

Our  machine  operators  particularly  delight  in  the  soft  grays,  the  delicate 
canary  tints  and  the  pale  pink  shades  that  are  coming  out  of  Washington; 
they  say  it  is  much  easier  on  their  eyes  than  the  white  glare  of  newsprint. 

Please  print  an  article  asking  the  press  agents  to  always  use  a  very 
light  pale  canary  tint;  also  ask  the  press  agents  to  send  some  typewriter 
ribbons  and  soft  lead  pencils  (any  color). 

KENDALL  B.  CRESSEY. 

Publisher  Austin  (Tex.)  American. 

HAVE  YOU  GIVEN  ANY  THOUGHT 

To  the  sameness  of  news? 

To  the  lack  of  pep.  punch  and  individuality? 

To  where  the  resourceful  and  feared  reporter  of  the  old  school 
has  gone? 

To  why  “your  men”  come  back  to  the  office  with  slips  of 
paper  instead  of  “the  story”  in  their  head  and  enthusiasm  in 
their  hearts? 

YOU  WILL  IF  YOU  READ 

THE  PERIOD  OF  THE  HANDOUT 

By  Marquis  James 

EDITOR  A  PUBLISHER— NEXT  WEEK 
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NEWSPRINT  AND  COSTS 
OCCUPY  1.  D.  P.  A. 

John  Sundine  of  Moline  Diepatch  I> 

New  Pre»;dent  —  Urged  to  Sell 
Advertising  Three  Years 
in  Advance 

BY  JOHN  F.  REDMOND 

(by  telfgraph) 

Chicago.  III..  Feb.  i8. — Print  paper 
and  cost  systems  were  the  principal 
topics  of  discussion  at  the  annual 
meeting  of  the  Inland  Daily  Press 
Association  which  closed  a  two-day 
session  here  tonight  with  the  elec¬ 
tion  of  the  following  officers: 

President.  John  Sundine.  Moline 
(111.)  Dispatch;  \'ice-Presidents.  Ken¬ 
tucky.  Urey  Woodson.  Owensboro 
Messenger;  Missouri.  E.  L.  Sparks. 
Hannibal  Courier-Post;  Illinois,  J.  R. 
Wheeler,  Quincy  Journal;  Indiana, 
Walter  H.  Hall,  Huntington  Herald; 
Michigan,  .A.  E.  Kettle.  Kalamazoo 
Gazette;  Wisconsin.  D.  H.  Worthing¬ 
ton.  Heloit  N’ews ;  Iowa.  F.  W.  Wood¬ 
ward.  Dubuque  Telegraph-Herald. 

Directors.  Illinois.  Willard  E.  Car¬ 
penter,  Lincoln  Courier-Herald;  Min¬ 
nesota.  H.  (j.  White.  Winona  Repub¬ 
lican-Herald;  North  Dakota.  Norman 
H.  Hlack,  Fargo  Forum;  Indiana. 
George  D.  Lindsay,  Marion  Chronicle  ; 
Iowa,  E.  E.  Johnson.  Iowa  City;  Ken¬ 
tucky,  Urey  Woodson.  Owensboro 
Messenger;  Missouri,  E.  L.  Sparks. 
Hannibal  Courier-Post;  Michigan. 
George  Campbell.  Owosso  .Urgus- 
Press;  Wisconsin.  Frank  H.  Burgess. 
Lacrosse  Tribune;  Secretary-treas¬ 
urer  Wil  \’.  Tufford.  Clinton,  la. 

Federal  Allocation  Suggested 

The  newsprint  situation  was  con¬ 
sidered  from  practically  all  angles, 
besides  numerous  warm  discussions 
among  the  publishers  themselves 
over  having  to  pay  as  high  as  nine 
and  a  half  and  ten  cents  a  pound  to 
brokers.  Speakers  heard  on  the 
subject  were:  Congressman  W.  B. 
McKinley  of  Illinois;  R.  S.  Kellogg, 
secretary  of  the  Newsprint  Service 
Bureau,  and  \'ance  P.  Edwards, 
chairman  of  the  pulp  and  paper  divi¬ 
sion  of  the  U.  S.  Forest  Laboratories. 
Madison,  Wis. 

Congressman  McKinley  suggested  a 
corporation  to  buy  up  newsprint  for 
small  publishers  without  supply  and 
allocate  it. 

R.  S.  Kellogg  sought  to  show  by 
graphic  charts  that  "we  are  living  in  a 
newspaper  age."  .According  to  Mr. 
Kellogg  the  newsprint  per  capita  for 
the  United  States  in  1880  was  three 
pounds.  In  1804,  nine  pounds,  and 
in  119,  thirty-three  pounds.  The  news- 
Iirint  made  in  United  States  and 
Canadian  mills  in  1919  amounted  to 
2.18,I,0(Kt  tons,  a  high  production  rec¬ 
ord  ;  yet.  he  said,  it  was  absolutely 
impossible  to  meet  the  demand  of 
publishers,  due  to  the  growth  of  ad¬ 
vertising.  .\s  an  illustration  of  the 
pressure  on  mills  he  showed  that 
there  were  6J  days’  reserve  supply 
at  the  mills  in  .August,  1918,  and  only 
three  days’  supply  at  the  close  of  1919. 

Nellogg  was  asked  to  explain 
how  brokers  can  get  paper  and  where 
the  difference  between  the  average 
mill  contract  rate  of  4'.,  cents  a 
pound  and  the  10  cent  jobber's  price 
ia  going.  He  explained  that  most 
paper  produced  by  the  leading  mills 
of  Canada  and  the  United  States  is 
contracted  for  at  4,  4)4  and  5  cents, 
and  that  practically  all  higher  priced 
paper  in  the  hands  of  jobbers  is  the 
product  of  smaller  mills  that  ordin¬ 
arily  make  other  grades  of  paper. 


Chairman  Fldwards  of  the  U.  S. 
F'orest  Laboratories  predicted  that 
the  -American  papermaking  industry 
will  in  the  future  move  to  the  Paci¬ 
fic  coast  by  reason  of  the  vast  stands 
of  pulpwood  in  .Alaska  and  Washing¬ 
ton.  Flastern  shipments  will  then  be 
made  by  the  Panama  canal,  he  fore¬ 
cast. 

In  answer  to  questions,  Mr.  Ed¬ 
wards  said  that  no  fiibrous  plants 
have  yet  been  found  that  can  com¬ 
pete  with  wood  in  cheapness  and  ap¬ 
pearance  of  newsprint  paper;  also 
that  remaking  old  newsprint  is  not 
l)ractical,  as  there  is  no  new  machin¬ 
ery  to  handle  it. 

Supt.  -Mortenson  of  the  Chicago 
schools  asked  the  editors  for  their 
aid  in  obtaining  justice  for  the  teach¬ 
ing  profession  in  the  way  of  more 
adequate  pay  and  better  working 
conditions. 

The  increasing  tendency  toward 
scientific  analysis  of  newspaper  media 
and  the  markets  by  national  adver¬ 
tisers  was  explained  by  R.  S.  Rich¬ 
ardson.  territory  analyst  of  the  Chi¬ 
cago  Tribune.  "The  advertisers  are 
starting  to  do  this  themselves,  as  few 
agencies  have  shown  any  tendency 
to  do  it  as  deeply  as  desired,”  said 
Mr.  Richardson.  .As  an  instance  he 
pointed  out  that  the  B.  F.  Goodrich 
Company,  which  this  year  will  spend 
$2.25().(XXJ  in  newspaper  advertising, 
made  a  saving  last  year  of  20  per 
cent,  in  facts  that  developed  about 
newspaper  media  as  the  result  of  the 
scientific  analysis  it  conducted. 

“Newspapers  should  not  let  the 
magazines  monopolize  the  name  ’na¬ 
tional  media’  ’’  said  Mr.  Richardson. 
"Newspapers  are  just  as  much  ‘na¬ 
tional  media.’  as  is  proven  by  the 
fact  that  one  advertiser’s  campaign 
this  year  will  go  to  .?7.0()0,0()0  readers 
through  newspapers,  something  that 
all  the  magazines  in  this  land  today 
could  not  accomplish." 

The  secretary’s  report  showed  142 
active  members  and  $1,000  .surplus  in 
the  treasury.  During  the  past  year 
membership  Aas  opened  to  Ohio  news¬ 
papers.  which  together  with  Illinois. 
Indiana,  Iowa,  Kentucky,  Minnesota, 
Missouri.  Michigan.  North  Dakota  and 
Wisconsin,  gives  the  inland  ten  states 
as  a  field  of  operation.  .An  Honorarium 
of  $300  was  voted  to  Secretary-Treas¬ 
urer  Wil.  V.  Tufford  of  Clinton.  la.,  ip 
appreciation  of  his  work  during  past 
years.  Mr.  Tufford  having  served  for 
many  years  without  pay. 

President  .A.  W.  Peterson  of  the 
Waterloo  (la.)  Courier  opened  the 
meeting,  omitting  the  usual  formal  re¬ 
port.  which  allowed  an  early  start  on 
the  real  business  of  the  convention. 

Glenn  .Stewart  of  the  Decatur  (Ill.) 
Herald  gave  an  excellent  talk  on  the 
use  of  carriers  for  what  he  called  “out¬ 
side”  circulation.  He  declared  carriers 
can  be  trained  and  inspired  with  the 
spirit  of  responsibility  so  as  to  offer 
the  best  means  of  obtaining  and  hold¬ 
ing  paid-in-advance  subscribers,  be¬ 
sides  attending  to  most  of  the  details 
of  collecting. 

Editor-Manager  Can’t  Win 

That  it  is  next  to  impossible  for  one 
person  to  be  actively  both  editor  and 
business  manager  of  a  small  newspa¬ 
per  and  make  a  business  success  of  it 
was  the  contention  of  Herbert  L. 
.Adams  of  the  Perry  (la.)  Chief.  He 
maintained  that  the  manager  of  a  small 
newspaper  today  must  give  fully  90 
per  cent,  of  his  attention  to  handling 
business  affairs  and  only  10  per  cent, 
to  editorial  details. 

W.  .A.  Thomson,  director  of  the  A. 
N.  P.  .A.  Bureau  of  .Advertising,  made 
such  an  appeal  for  a  hundred  per  cent 


membership  in  the  Bureau  from  the 
Inland  .Association,  that  it  was  taken 
under  immediate  consideration.  The 
Ohio  Select  List  recently  joined  the 
bureau  in  a  body,  Mr.  Thomson  an¬ 
nounced.  In  the  course  of  his  ad¬ 
dress  he  also  brought  out  that  na¬ 
tional  advertising  carried  by  the  2.162 
daily  newspapers  printed  in  the  Eng¬ 
lish  language  in  the  United  States 
during  1919,  when  all  reports  are  in, 
will  possibly  reach  the  total  of 
$150,000,000.  growing  in  ten  years  from 
$40,000,000.  He  estimated  that  the 
1919  advertising  carried  by  magazines 
w,as  only  $90,000,000,  of  which  the 
three  Curtis  magazines  printed  $45,- 
000,000  worth. 

Cost  Committee  at  Work 

The  Inland  Cost  Committee  report¬ 
ed  that  since  its  appointment  last  May 
it  has  reached  the  point  of  linishing  a 
questionnaire  which  is  now  being  sent 
out  to  all  members,  asking  information 
that  will  he  the  basis  for  the  commit¬ 
tee's  further  action.  1  he  cost  com¬ 
mittee  consists  of  F^  F...  Johnson,  chair¬ 
man,  Iowa  City;  C.  R.  Butler,  Man¬ 
kato:  .A.  L.  Miller,  Battle  Creek:  F.  F. 
Rowe.  Kalamazoo,  and  Jason  Rogers. 
New  ')'ork  Glohc. 

Thomas  H.  .Adams  of  the  N’inceiines 
(Ind.)  Commercial  si)oke  as  an  "Early 
Inland  Member,”  tracing  the  organiza¬ 
tion’s  growth  up  to  the  present. 

James  R.  Rhiules  of  the  Newton  (la.) 
News  spoke  in  favor  of  newspaper  con¬ 
solidations.  It  is  his  opinion  that  no 
town  under  io.ixxkj  population  should 
have  more  than  one  daily  paper  and  that 
it  would  be  even  better  if  this  ai)i)lied 
to  towns  iq)  to  i.s.otx)  i)oi)ulations.  Labor 
conditions  are  the  greatest  menace  pub¬ 
lishers  face  today.  Mr.  Rhodes  said  it 
is  a  case  of  the  job  seeking  the  man  in*- 
stead  of  the  reverse.  The  only  course 
oi)cn  for  a  publisher  under  present  con¬ 
ditions  is  to  meet  them  and  make  plans 
for  a  profit  sharing  system,  to  eventually 
su|>plant  unionism. 

Plan  Three  Year*  Ahead 

F'rank  Carroll,  advertising  manager 
of  the  Indianapolis  News,  was  unable 
to  be  present  due  to  illness,  but  sent 
a  paper  in  on  the  subject  of  “Promot¬ 
ing  Continuous  Newspaper  .Advertising.” 

Newspapers  have  allowed  this  ’’jump 
in  and  jump  out”  method  of  national 
advertisers  and  have  made  the  purchase 
of  space  too  easy  and  cheap,  he  said, 
and  many  national  advertisers  have  come 
to  look  upon  newspaiiers  as  a  side-issue, 
for  use  only  to  develop  sales  in  some 
certain  territory.  When  this  is  accom- 
l)lished  to  their  satisfaction,  they  jump 
back  to  the  magazines  to  spend  the  bulk 
of  their  money. 

Newsi)ai)ers  have  done  practically 
nothing  to  stop  this  state  of  affairs,  he 
said,  but  now  is  the  time  to  do  it  by 
building  publishers’  advertising  in  the 
trade  press  around  a  slogan  of  “continu¬ 
ous  advertising,”  encouraging  advertis¬ 
ing  planned  three  years  ahead  and 
showing  advertisers  the  actual  markets 
at  their  disposal  through  newspapers, 
instead  of  letting  them  plan  and  expect 
to  get  results  that  are  impossible. 

New  members  elected  to  the  1.  D. 
P.  .A.  are:  Cairo  (Ill.)  Citizen,  Ko¬ 
komo  (Ind.)  Tribune,  .Albion  (Mich.) 
Recorder,  Chicago  Tribune.  Cairo 
(Ill.)  Bulletin,  Murphysville  (Ill.) 
Independent,  Kendallsville  (Ind.) 
News-Sun,  Mount  Clemens  (Mich.) 
Leader.  Lima  (Ohio)  Times-Demo- 
crat.  Perry  (la.)  Chief,  Danville  (Ill.) 
Press. 

Those  present  at  the  meeting  were; 

Illinois 

Aurora  Beacon— A.  M.  Snook,  J.  K.  Groom, 

G.  N.  Dietrich. 

Belvidere  Republican— D.  W.  Laing. 
Bloomington  Pantagraph— C'.  C.  Marquis. 
Cairo  Bulletin-- Clyde  Sullivan. 


Cairo  Citiien — J.  C.  Fisher. 

Champaign  News-Gazette— D.  W  Su.j 
M.  W.  Hout. 

Decatur  Review— R.  D.  Rainey. 

Decatur  Herald— Glenn  Stewart. 

Elgin  Courier— E.  B.  Strohn. 

Freeport  Journal-Standard- B.  B.  Breed 
(■alebburg  Mail-  Robert  Chandler. 

Joliet — J.  H.  Ferris. 

LaSalle  Tribune — W.  T.  Bedford,  C.  J 
derson.  ^ 

Lincoln  Courier- Herald— VV.  E.  C  arpenter  A 
V.  Carpenter.  ^  ^ 

Moline  Dispatch— John  Sundine. 
Monmouth  Atlas — B.  E.  Pinkerton. 

Ouincy  Whig— A.  C).  Lindsav. 

Rockford  Register-Gazette— Edgar  Bartlet* 
Rockford  Republic— H.  \V.  Pollard.  H  T 
Peterson. 

Sterling  Gazette — D.  W.  Brandon. 

Streator  Free  Press— J.  B.  Fornof. 
.Streator  Independent-Times — Fred  Leroy 
I'rbana  Courier— A.  T.  Burrows. 
Waukegan  Sun—William  Smith. 

Indiana 

Cravk  fordsville  Journal— F.  T.  McCain. 
Kendallville  News-Sun— D.  W.  Bridenthai. 
Kokomo  Tribune-  J.  A.  Kautz. 
l.aF*orte  Herald — C.  A.  Beal. 

Logansport  Pharos- Reporter— W.  R.  EmiHe 
Marion  ('hroiiicle — G.  D.  Lindsay. 
Vincennes  Commercial—!'.  W.  and  T.  R 
.\dams. 

Iowa 

Cedar  Rapids  (iazelte— J.  I-.  Miller, 
t'edar  Rapids  Republican-Times— L.  A.  Bra 
er. 

Davenport  Democrat— F.  I).  Throop. 
Davenport  Times — E.  P.  Adler. 

Dubuuue  Telegraph-Herald— F.  NV.  Wood, 
ward. 

Dubuque  Times- Journal-  Herman  Ternes. 
Iowa  Citv — E.  E.  Johnson. 

.Newton  News— J.  R.  Rhodes. 

Oskaloosa  Herald-  ■(’.  S.  Walding. 

Perry  ('hief--IL  L.  Adams. 

Washington  Journal — O.  Elder. 

Waterloo  Courier— A.  W.  Peterson. 

Minnesota 

Mankato  Free  Press — R.  Butler. 

W  inona  Republican  ■  1 1  e raid—  F.  J .  Ruckn. 

Missouri 

Hannibal  Courier- Post— E.  L.  Sparks. 

Michigan 

Battle  Creek  Enquirer- .News— A.  L.  Milkr. 
Kalamazoo  Gazette -E.  E.  Kettle. 

South  Haven  Tribune— C.  (.).  and  C.  $ 
Monroe. 

Wisconsin 

Janesville  Cinzette— H.  H.  Bliss. 

La  (  rosse  Tribune— F.  H.  Burgess. 
Madison  State  Journal— 1.  Sears. 
Monroe  Times — E.  A.  Odell. 

Racine  Journal-News — H.  S.  Mann. 
Sheboygan  Press — C.  E.  Broughton. 


STORMS  BLOCK  PAPER  CARS 


Hearst  and  Stoddard  Score  Wasters— 
24*Page  Limit  in  Philadelphia 

Continued  lavish  use  of  newsprint  by 
metropolitan  publishers  was  sharply 
criticised  by  William  Randolph  Hearst 
in  the  New  York  American  on  Februaiy- 
15,  and  by  Henry  L.  Stoddard,  editor  ol 
tile  New  York  Evening  Mail,  on  Feb¬ 
ruary  16,  in  signed  editorials.  Mr 
Hearst  declared  that  Congress  should 
limit  the  size  of  papers  using  second 
class  mail,  suggesting  24  pages  for  met¬ 
ropolitan  papers  on  week-days,  and  72 
pages  on  Sundays.  Mr.  Stoddard  scored 
his  fellow  publishers  for  their  day-to- 
day  policy  in  using  paper  and  said  that 
government  intervention  was  inevitable 
unless  the  present  policy  of  big  city  pub¬ 
lishers  was  immediately  reversed. 

Car  shortage  at  paper  mills  in  north¬ 
ern  New  England  and  in  Canada  due  to 
traffic  jams  in  the  snow  storms  of  the 
past  ten  days,  has  caused  Philadelphia 
newspapers  to  limit  daily  issues  to  24 
pages,  chiefly',  according  to  William 
Simpson,  business  manager  of  the  BuIl^ 
tin,  in  the  interest  of  assuring  suppliw 
for  the  next  few  weeks  and  not  because 
of  any  immediate  stringency.  The  sit¬ 
uation  is  improving.  Mr.  Simpson  said. 

The  New'  York  Globe  on  February  12 
went  to  the  expense  of  running  10  car¬ 
loads  of  newsprint  by  special  train  from 
Sherbrooke,  Que.,  to  New'  York,  the 
cost,  which  included  payment  on  the 
basis  of  tonnage  carried  and  also  tor 
speed,  being  less  than  expressage 
charges  on  the  same  amount  of  paper, 
about  250  tons.  The  trip  was  made  m 
less  than  30  hours  and.  despite  traffic 
delays  in  the  river  trip  from  Mott 
Haven  to  an  East  River  pier,  and  truck¬ 
ing  delays  after  landing  the  stock  was 
landed  in  the  Globe  office  before  the 
last  edition  of  the  Saturday  paper. 
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LL  the  Population  Pendulum 
Swing  Eastward  in  1920? 


The  Courier-Journal  and  The  Louisville  Times  are  repr esented  in  the  national  field  by  the  Beckwith  Organization. 
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MEXICAN  MARKETS  wholesalers  have  not  yet  advertised  ex- 

rkDC-KT  Trk  A  rkA/C-D-riClTDC  enough  to  popularize  very  many 

OPEN  TO  ADVERTISERS  articles  nationally. 

-  Other  subjects  discussed  at  the  con- 

Delegates  to  Mexico  City  Conference  ference  were  credits,  salesmanship,  de- 


STANDS  MUST  SELL  ALL  PAPERS 


Say  National  Demand  Can  Be 
Created  Only  Through  Use  of 
Newspaper  Space 


liveries,  p.acking,  foreign  competition. 


Buffalo  Council  Refuses  to  Permit 
Discrimination 

Buffalo,  Feb.  15. — Renewal  of  the 
fight  of  the  Buffalo  Commercial  to  force 


which  is  conspicuously  marked, 
one  by  mistake  deposits  a  dime 
nickel,  the  machine  “honestly"  . 
turns  it. 


trade  marks,  shipping  and  other  subjects  newsbovs  to  sell  all  the  even- 

pcrtammg  to  import  and  export  business  j^rce 


BY  RALPH  H.  TURNER 

(Special  Cable  to  Editok  &  Publishes) 
Mexico  City,  Feb.  15. — One  of  the 
outstanding  features  of  the  United 


so  far  as  it  affects  the  business  relations  news-stands  from  the  city  streets. 


of  the  United  States  and  Mexico. 


NEXT  MEETING  IN  WORCESTER 


brought  a  gathering  of  over  600  citi¬ 
zens  into  the  city  council  chamber  on 
I'ebruary  13. 

.\fter  an  ordinance  providing  that 


States-Mexico  Trade  Conference,  which  New  England  Ad  hdanagers  h^ay  news-stands  be  licenseil  and  permitted 


closed  yesterday,  was  the  unanimity  of  Broaden  Association  s  Scope  with  consent  of  abutting  property- 

opinion  of  both  Mexicans  and  .4meri-  Boston,  Feb.  ii. — The  second  meeting  owners  was  read,  attorneys  for  the  Corn- 
cans  already  doing  business  in  this  field,  of  the  newly  formed  organization  of  mercial  insisted  that  the  stands  are 
that  the  daily  newspaper  of  Mexico  is  the  New  Fingland  Advertising  Man-  illegally  in  the  streets,  and  that  since 
vastly  superior  to  any  other  advertising  agers’  Association  will  be  held  at  the  their  owners  refuse  to  sell  the  Commer- 
medium,  as  it  reaches  a  much  larger  por-  Hotel  Bancroft,  Worcester,  March  10.  cial,  selling  for  one  cent,  they  no  longer 
tion  of  the  buying  public  than  any  other  Edward  L.  Witham,  advertising  man-  serve  public  convenience  and  should  be 
agency.  ager  of  the  Salem  (Mass.)  News,  presi-  removed. 

.Advertising  was  one  of  the  principal  of  the  organization,  is  also  acting  The  council  referred  the  ordinance 

topics  discussed  at  the  conference,  which  as  treasurer  and  secretary,  being  the  back  to  the  corporation  counsel  with  in- 
has  been  in  session  since  Wednesday,  only  officer  elected.  Charter  members  structions  to  incorporate  a  provision 
Two  hundred  delegates  were  in  attend-  fifteen  members  of  the  New  that  stands  would  be  permitted  only  if 

ance,  including  125  .American  representa-  England  .Alliance  of  advertising  man-  they  gave  etpial  service  to  all  news- 
tives  and  seventy-five  executives  of  agers.  When  the  organization  gets  in  papers  and  discontinued  the  sale  of  none. 
Mexican  commercial  and  industrial  swing,  it  is  said,  it  will  not  be  con-  _ 

firms.  The  conference  was  held  under  t>iese  fifteen  papers,  although  it  Newsbox  for  Kennebec  Journal 

the  auspices  of  the  American  Chamber  have  a  limited  number  of  members.  p-  k  .fl  Ti,» 

of  Commerce  in  Mexico.  ‘he  present  time  the  advertising  ,  Augusta,  Me..  Eeb.  18.  The  Kenne- 


with  consent  of  abutting  property- 


Boston,  Feb.  ii. — The  second  meeting  owners  was  read,  attorneys  for  the  Com- 
of  the  newly  formed  organization  of  mercial  insisted  that  the  stands  are 


St.  Louis  Agency  Bankrupt 

St.  Louis,  Feb.  18. — A  voluntary, 
tition  in  bankruptcy  has  been  fi' 
by  the  Branin-Parkell  .Advertis- 
.Agency  in  the  United  States  Distri, 
Court  here.  The  liabilities  are  place 
at  $8,659,  largely  made  up  of  def 
to  newspapers  for  advertising  spat, 
and  assets  at  $10,6.50.  Of  the  ai?;;, 
$8,783  is  in  open  accounts  dut 
firm,  and  $442  cash  on  hand. 


Newsbox  for  Kennebec  Journal 

.Augusta,  Me..  Feb.  18. — The  Kenne- 


of  Commerce  in  Mexico.  At  the  present  time  the  advertising  =  ..ir...  i  .0.  .  ..c 

^  •  i»i  j  managers  of  the  Boston  papers  are  pro-  hec  Journal  has  erected  on  trial  an 

ig  mpaign  anne  hibited  from  becoming  members,  but  this  automatic  newsbox  in  the  residen- 

Inasmuch  as  many  of  the  delegates  question  will  be  discussed  at  Worcester  section  for  its  transient  patrons, 

from  the  United  States  .said  that  they  'phe  following  papers  are  represented  obtain  a  copy  of  the  paper  three 
intended  to  urge  intensification  in  ad-  jf,  association'  Lewiston  Journal  pennies  must  be  inserted  in  the  slot. 


from  the  United  States  .said  that  they 
intended  to  urge  intensification  in  ad¬ 


vertising  in  creating  a  demand  for  lines  Xew  Bedford  Standard,  Springfield 
now  being  exported  into  Mexico  or  in  Union.  Salem  News,  Waterbury  Repub- 


pennies  must  be  inserted  in  the  slot. 


entering  the  field  with  new  lines,  it  was  Hcan,  Worcester  Gazette,  New  London 
pointed  out  that  the  newspapers  of  Day,  Lawrence  Telegram,  Bridgeport 


-Mexico  City  have  a  general  circulaUon  Post-Telegram.  Fitchburg  Sentinel, 
throughout  the  Republic.  Mexican  Manchester  Union-Leader,  Meriden 


merchants  reported  instances  where  ad-  Journal  and  Portland  Express 
■-••♦ising  placed  in  newspapers  of  the 
.<tpital  resulted  in  inquiries  being  re- 
ceived  from  as  far  away  as  Juarez  in  Omaha  Reporter  Cleared 

the  Northwest  and  1,200  miles  from  Omaha,  Nf:b.,  Feb.  17. — The  case 


Mexico  City,  and  Yucatan,  in  the  South-  against  J.  Harry  Moore,  reporter  for 


east  and  900  miles  away. 


the  Bee,  charged  with  conspiracy  to  com- 


It  was  pointed  out  to  the  delegates  unit  arson  in  connection  with  the  Omaha 
that  while  the  circulation  of  the  daily  court  house  riots,  September  28,  has  been 


newspapers  is  limited  owing  to  the  great  dismissed  on  motion  of  County  .Attor- 
percentage  of  illiteracy,  the  buying  ucy  A.  V.  Shotwell,  following  the  te.sti- 


power  of  the  nation  is  possessed  almost  niony  of  Ernest  Morris,  a  state  witness, 
entirely  by  the  literate,  who  are  news-  "'ho  on  the  stand  repudiated  his  former 


paper  readers.  The  delegates  were  also  statement  that  Moore  had  helped  carry 
told  that  the  Mexican  field  differs  from  gasolene  to  the  fire  at  the  court  house. 


the  United  States  field  so  far  as  it  con¬ 
cerns  advertising  as  this  country  has  no 
magazines  of  general  circulation.  • 

One  of  the  most  interesting  revela¬ 
tions  of  the  convention,  as  expressed  by 


Allen  Now  Sole  Owner 

Sacrame.vto,  Cai..,  U-'eb.  17. — Ben  S. 
.Allen,  editor  of  the  Sacramento  Morn¬ 
ing  Union  since  May,  1919,  has  pur- 


the  visitors  from  the  United  States,  was  ,1,.  ,  r’  i  1  ’  c  V'  ' 

.  1  *  ,  .  .  chased  the  interest  of  John  S.  Craig, 

that  much  .American  advertising  in  manager,  thus  becoming  sole 


HERMAN  G.  HALSTED 


Mexico  is  ineffective,  because  it  is  un-  c  uf  xr  i'  (  a  • 

•.. .  .  ,  ,  ,  ,  owner.  S.  M.  Miles,  former  advertising 

.suited  to  local  conditions  and  the  temper  been  placed  in  charge  of 

of  the  people.  It  was  pointed  out  by  .u.  business  end  and  William  \fervin 


me  .1  was  ponuea  out  oy  jbe  business  end.  and  William  Mervin, 

Mexican  authonties  that  it  is  not  suffi-  j^.^.^ly  assistant  advertising  manager. 


cient  to  simply  takj  copy  used  in  the  ^^de  circulation  manager.  Mr.  Allen 
United  States  and  translate  it  into  there  will  be  no  changes  in  the 

Spanish  because  this  overlooks  Mexican  p„,ij.y  4,,^  pap^r. 


psychologx',  vernacular  language  and 
generally  includes  cuts,  which  have  no 
appeal  for  the  local  mind. 

Retailer  Biggest  Factor 
Mexican  merchants  said  that  the  price 
of  articles  being  advertised  should  al- 


Press  Club  Expels  Berger 

Milwaukee,  Wis.,  Feb.  17. — Victor  L. 
Berger,  editor  of  the  Milw'aukee 
Leader,  and  recently  twice  expelled 


wavs  be  indicated  and  for  the  prepara-  ['‘""I  Congress  because  of  alleged  dis- 
tion  of  copy,  experts  on  Mexico  should 


be  employed  because  many' phrases  in  ^i’^aukee  Press  Club.  Berger  has 


current  u^e  in  South  America  and  Spain 

are  not  used  here.  This  naturally  sug-  organized  nearly  thirty  years 


Herman  Halsted  has  been 
associated  with  me  in  busi¬ 
ness  for  nearly  twenty-five 
years  and  has  been  my  friend 
for  thirty-five  years,  as  we 
were  brought  up  together  in 
Elmira,  New  York. 

There  are  many  phases  of 
our  business  that  I  am  proud 
of,  but  there  is  nothing  that 
makes  me  more  proud  than  to 
be  able  to  say  that  Herman 
and  I  were  great  friends  when 
we  were  eight  years  old  and 
that  after  twenty-five  years 
of  business  association  we  are 
even  closer  friends  to-day. 


gests  unusual  possibilities  in  the  agency 
field,  which  is  unfortunately  still  in  its 
infancy  here,  both  in  regard  to  native 
agencies  and  foreign  representation,  in- 


Meeting  in  Atlanta  Tomorrow 

Atlanta,  Ga..  Feb.  17. — Editors  of 


eluding  .American.  The  convention  urged  newspapers  published  in  North  Georgia 
Mexican  agencies  to  modernize  their  "ho  are  members  of  the 'Seventh  Dis- 


methods  along  .American  lines. 


trict  Press  Association,  will  meet  Fri- 


It  was  agreed  that  thus  far  the  re-  day.  February  20,  at  the  Hotel  Ansley 
tailer  has  been  the  biggest  factor  in  de-  in  Atlanta.  Increased  expenses  of  news- 


termining  the  distribution  and  sale  of  paper  publication  and  means  to  meet 
merchandise,  because  manufacturers  and  them  will  be  discussed. 


Welcome  for  Newspaper  Men 

Ottawa.  Ont.,  Feb.  18.— The  dn 
officials.  Board  of  Trade,  Motor 
Newswriters’  Association  and  oilu 
local  organizations  are  already  pljj. 
ning  for  the  welcome  to  be  extends 
the  party  of  about  250  United  Stats 
newspaper  men,  who  will  visit  Ottan 
on  June  22,  in  the  course  of  their  tot 
of  Eastern  Canada. 


Atlanta  Invites  Meredith 

.Atlanta.  Ga..  Feb.  12. — Members  i| 
the  .Atlanta  .\d  Club  have  iniitd 
E.  T.  Meredith,  president  of  the  .\ss» 
ciated  .Advertising  Clubs  of  the  Woril 
and  recently  appointed  Secretary  a 
Agriculture,  to  deliver  an  addrtst 
before  the  club  here  on  February! 


The  Rochester 
Democrat 

and 

Chronicle 


THE  ROCHESTER  DEMO- 
CR.AT  AND  CHRONICLE 
has  been  represented  by  me 
for  nearly  twenty-five  years. 
It  was  my  first  publication, 
and  when  Col.  N.  P.  Pond  and 
W.  H.  Mathews  appointed 
me,  they  started  me  in  busi¬ 
ness  for  myself.  Its  circula¬ 
tion  was  at  that  time  not 
much  more  than  20,000  copies 
daily.  To-day,  it  is  over 
60,000  at  3c.  per  copy.  Its 
foreign  advertising  revenue 
at  that  time  was  $28,000  for 
the  full  year.  To-day,  their 
monthly  revenue  from  for¬ 
eign  advertising  averages 
more  than  this  figure.  It  is 
not  only  the  leading  news¬ 
paper  in  its  territory,  but 
there  are  few  publications 
like  it  in  the  whole  country. 


Strial  Adv,  V*’  i 


WILUAM  ALLEN  WHITE 

The  Greatest  Reporter  in  the  World 


Will  Cover  both  National 
Conventions  for  the  news¬ 
papers  of  America. 


WILLIAM  ALLEN  WHITE 

is  more  than  a  reporter.  He  is  the  confi¬ 
dant  of  statesmen.  He  knows,  through 
private  sources,  what  goes  on  in  every 
part  of  this  country.  He  is  the  intimate 
of  many  of  the  most  prominent  men  in 
America.  He  is  himself  a  statesman  of 
the  hig'hest  calibre. 

HE  WRITES 

— out  of  clear  knowledge  and  has  the  confidence  of  the  people.  He  tells 
truth  and  he  tells  it  straight  from  the  shoulder.  His  writings  are  so 
worthy  that  he  finds  it  impossible  to  supply  the  demands  of  the  greatest 
magazines  in  the  country. 

ON  THE  GROUND 

— before  and  during  both  conventions — he  will  write  a  daily  story  inter¬ 
preting  with  his  clear  vision  and  forceful  writing  every  phase  of  the  activ¬ 
ities  during  the  conventions.  He  will  tell  the  news,  and  also  tell  what  it 
means.  We  are  going  to  make  wire  arrangements  whereby  the  eastern 
section  of  the  country  will  receive  the  stories  via  New  York,  thereby  sav¬ 
ing  considerable  toll  cost. 

IN  THIS  HOTTEST  POLITICAL  CAMPAIGN 

ever  waged  in  the  history  of  American  Politics  his  keen  analytical  mind — 
his  reputation  as  a  statesman — his  superiority  as  a  writer  will  make 
Will  iam  Allen  White  the  dominant  figure  in  the  press  box  at  both  con¬ 
ventions. 

WIRE  YOUR  ORDER 

THE  WHEELER  SYNDICATE 


WILLIAM  ALLEN  WHITE 


373  4th  Ave.,  N.  Y.  City 
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DAKOTA  PRINTING  LAW 
UNCONSTITUTIONAL 


North  Dakota  Pres*  Association  Up' 
held  in  Fight  Against  Grant  to 
Few  of  Monopoly  on  State 
Publicity 


(by  telecbapii) 

Mandan.  N.  D.,  Feb.  17. — The  Brin- 
ton  newspaper  law,  giving  certain  news¬ 
papers  in  Xorth  Dakota  a  monopoly  of 
all  public  printing  and  publicity,  was 
this  week  declared  unconstitutional  in 
an  opinion  handed  down  by  Judge  W. 
G.  Crawford  of  the  Sixth  Judicial  Dis¬ 
trict,  who  supports  the  contention  of 
Attorney  John  F.  Sullivan  of  Mandan. 
counsel  for  the  North  Dakota  Press 
Association,  holding  that  the  act  vio¬ 
lates  sections  51,  tjb,  IJ7  and  1,28  of  the 
North  Dakota  constitution. 


BARRY  GOING  TO  TOKYO 


N.  Y.  Times  Executive  Named  Gen¬ 
eral  Manager  of  Fleischer  Paper* 


Joseph  P.  Barry,  who  has  been  con¬ 
nected  with  the  New  York  Times  for 
the  past  two  years  as  an  executive  in 
the  management  of  Current  History 
Magazine  and  Mid-Week  Pictorial, 
will  leave  New 
York  February  22 
and  sail  from  San 
Francisco  Febru¬ 
ary  28  for  Tokyo, 
Japan,  where  he 
will  become  gen¬ 
eral  manager  of 
the  Japan  Adver- 
t  i  s  e  r  and  the 
Tran  s-Pacific 
Magazine.  Mr. 
Barry  was  born 
in  Dublin,  Ire- 

J.  P.  IlABBV 

cated  at  University  College,  Dublin. 
After  a  course  in  accounting  and 
auditing,  he  became  an  auditor  for  the 
Hibernian  Bank,  and  after  three  years 
became  secretary-treasurer  of  the 
Zacatecas  Mining  &  Metallurgical 
Company,  in  Mexico.  He  came  to  the 
United  States  after  the  assassination 
of  President  Madero  in  1913,  did 
auditing  work  in  the  West  -for  the 
Central  Illinois  Public  Service  Com¬ 
pany.  and  then  joined  Russell  R. 
Whitman  in  building  up  the  A.  B.  C. 
He  next  went  to  the  Providence  Jour¬ 
nal  and  Evening  Bulletin  as  circula¬ 
tion  manager. 

In  1918,  Mr.  Barry  went  with  the 
New  York  Times  staff,  and  has  had 
charge  of  organization  and  systematiz¬ 
ing  work  in  different  departments. 

The  advertising  staff  of  the  Times 
gave  a  dinner  on  February  -4  to  Mr. 
Barry.  .Mfred  Eckhardt  and  Carl  C. 
Johnson,  who  are  also  leaving  the 
Times.  Mr.  Eckhardt  is  taking 
charge  of  the  Sun  and  New  York 
Herald  publication  offices.  Mr.  John¬ 
son.  who  has  been  classified  adver¬ 
tising  manager  for  six  years,  is  en¬ 
tering  a  mercantile  line. 

Morgan  of  Dorchester  Dead 

Bikkeforii.  Me.,  Feb.  14. — Ernest  Mor¬ 
gan,  born  in  Boston  54  years  ago,  and 
engaged  in  the  newspaper  business  in 
Dorchester,  Mass..  Boston  an.l  Pitts¬ 
burgh,  Pa.,  nearly  all  his  life,  died  here 
today.  He  was  for  a  long  time  pro¬ 
prietor  of  the  Dorchester  Gazette  and 
later  of  the  Dorchester  Beacon. 


Striker*  Quit  Newspaper  Work 

Milwaukee,  Feb.  17. — Only  two  of  the 
18  employees  of  the  editorial  depart¬ 
ment  of  the  Wisconsin-News  here  who 


went  on  a  strike  two  weeks  ago,  have 
returned  to  their  desks.  The  others 
have  announced  that  they  are  through 
with  newspaper  work.  The  Milwaukee 
Press  Club  has  extended  them  a  vote  of 
sympathy.  The  resignations  followed 
the  paper’s  refusal  of  a  33'/j  per  cent 
increase  in  pay. 

Cisco  Paper  Make*  Bow 

Cl. SCO,  Tex..  Feb.  14. — The  Cisco 
Morning  News,  L.  M.  Nichols,  editor, 
made  its  appearance  this  week.  The 
paper  has  the  full  leased  wire  report 
of  the  P. 


D.xm  Break  Hits  Abitibi  Output 

(by  telegraph) 

Toro.n'to,  Feb.  16. — The  work  of  re¬ 
pairing  the  break  in  the  dam  of  the 
Abitibi  Power  and  Paper  Co.  at  Iro¬ 
quois  Falls,  Ont.,  is  being  rushed  and 
it  is  hoped  to  have  temporary  repairs 
completed  by  the  middle  of  thq  w’eek. 
In  the  meantime  the  mill  is  running  at 
about  50  per  cent,  capacity,  drawing  on 
the  reserve  of  pulp.  The  accident  hap¬ 
pened  on  February  14.  In  removing  a 
portion  of  the  cofferdam  from  in  front 
of  the  sluice  gate,  a  section  of  the  cof¬ 
ferdam  became  caught  in  the  gate,  dis¬ 


lodging  it  and  drowning  four 
The  mill  was  immediately  shut  de¬ 
but  two  paper  machines  were  stir^ 
again  the  following  day. 


Arranged  Friars’  Boxing  Bouu 

Friars  Robert  Leroy  Ripley,  (,!- 
cartoonist,  Arthur  “Bugs”  Baer,  .^m- 
can  paragrapher,  Walter  Hoban,  Evr 
ing  Journal  comic  artist,  and  Sid  Mer;  ■ 
(jlobe  sport  writer,  were  members 
the  committee  which  arranged  an  at't.. 
tic  night  de  luxe  at  the  Friars  0. 
New  York,  on  February  18. 


“AMERICA’S  FOREMOST  INDUSTRIAL  ADVERTISING  AGENCY” 


OURING  the  past  year  we 
created  and  developed 
special  advertising  campaigns 
for  thirty  leading  daily  news¬ 
papers  throughout  this  country 
and  Canada,  securing  close  to 
a  million  dollars  in  business 
for  them.  Seventy-five  per 
cent  of  this  business  was  car¬ 
ried  on  in  our  Weekly  Indus- 
trial  Review''  page — which  is 
a  permanent  feature  on  twenty- 
two  daily  newspapers. 

The  “Weekly  industrial  review  page 

may  be  secured  for  the  year  1 920  by  publishers  wish¬ 
ing  to  build  up  any  particular  issue  of  their  news¬ 
paper.  It  will  carry  approximately  ten  thousand 
lines  of  new  advertising  every  month  in  the  ycar^ 
secured  from  among  non-regular  advertisers. 

Miniature  copies  of  this  feature,  together  with  full 
data  concerning  same,  will  be  sent  to  publishers  on 
request. 

John  B.  Gallagher  Company 

845.S49  MARBRIDGE  BUILDING  NEW  YORK 
NINTH  FLOOR,  DEXTER  BUILDING  BOSTON 
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Out  in  California — 

San  Francisco  and  its  suburban  territory  constitute  a  trading  center  of 
fully  one  million  people — one  of  the  big  population  centers  of  the  nation. 


Ih*  fiailir* 


miner 


has  no  rival  in  this  field,  as  a  glance  of  the  appended  summary  of  the 
latest  circulation  and  advertising  figures  will  prove: 


FIRST  IN  Lead  Over  Second  Paper. 

Circulation,  Daily . 126,260  35,374  or  38% 

Average  Net  Paid,  Third  Quarter,  1919. 

Circulation,  Sunday . . 239,156  122,655  or  92% 

Average  Net  Paid,  Third  Quarter,  1919. 

Advertising,  1919,  Total  Lines _  12,747,182  3,998,512  or  46% 

Advertising,  1919,  Display  Only _  8,385,482  1,605,870  or  24% 

Advertising,  1919,  Classified  Only_  4,361,700  2,392,642  or  122% 

Circulation  Growth  since  the  latest  A.B.C.  Audit  has  been  remarkable. 
Compare  the  figures  below  with  those  above. 

January,  1920,  Circulation  134,292  Daily,  257,754  Sunday 

There  is  no  substitute  for  circulation 
and  no  circulation  on  the  Pacific  Coast 
approaching  that  of  the 


Ih*  SailU* 


miner 


M.  D.  HUNTON 

Eastern  Representative 
American  Circle  Building 
New  York 


W.  H.  WILSON 

Western  Representative 
909  Hearst  Building 
Chicago 


meetings  with  their  representatives  and  PACIFIC  CABLES  BROKEN 

every  reasonable  effort  will  be  made  - - — 

to  bring  about  a  settlement, 
nothing  further  to  give  out  at  this  time, 
for  we  don’t  want  to  say  anything  now  Seattle,  Wash, 
that  we  might  be  sorry  for  or  have  to  ice 
take  back  later,  because  of  developments  Japan  and  the  Philippines  has  agai 
that  might  occur.”  1 _ _ _  _ „ 


We  have  Naval  Service  and  European  Lines  .\incrican  money  at  the  exchange  rate 
Carrying  Asiatic  Business  before  the  war.  The  rouble  is  now 

Feb.  12.— Cable  serv-  at  a  heavy  discount  in  the  Caucasus, 
from  Pacific  coast  ports  to  China,  Its  news  is  frankly  obtained  by  the 
_-,I  '  „  tin  scissors  process  and  consists  mainly  of 

been  cut  off  owing  to  a  break  in  the  clippings  from  British,  French,  Italian, 
cable  of  the  Pacific  Commercial  Com-  Russian,  .Armenian  and  Georgian 
between  the  Midway  Islands  newspapers,  boiled  down  and  without 
Press  and  commercial  comment. 

ay  of  - 

Paste*  for  Ads  in  Virginia 

-A  bill  of 


Settlement  of  Demand  for  $36  a  Week, 
Cause  of  3-Day  Walkout,  Under 
Way — Contract  Runs  to 
May  1,  1921 


ATLANTA  STRIKE  BROKEN  pany 

-  and  Guam. 

All  Papers  Published  While  Pressmen  messages  are  being  routed  by  w; 

“Vacationed”-Engraver*  Still  Out  Europe  for  the  most  part,  although 
,  r-  t-  T't.  u  some  business  is  being  done  over  the  Kichmo.vd, 

TLANTA,  A.,  ^  j7-  *  naval  radio  service.  particular  interest  to  the  publishers  of 

engravers  ^”tP  oyt  >  c  iree  .  *  This  makes  the  second  time  in  three  weeklies  and  small  dailies  in  Virginia 

newspapers,  le  'eorgian,  Jouima  an  nionths  that  the  cable  bas  been  brok-  will  be  introduced  at  this  session  of  the 
Constitution,  are  still  out  on  strike  mos.  indications  are  that  repairs  will  General  Assembly,  amending  the  State 

c  ^  I  r*.  1  j  not  be  completed  for  at  least  three  laws  so  as  to  permit  railroads  to  ex- 

the  "plants  and”ScatTo^n  months.  The  cableship  Restorer  has  change  transportation  for  advertising. 

sle^a?  T^^^^^^^^^  ‘he  Midway  Islands  to  Lack  of  this  privilege  has  kept  many  of 

gian  published  during  the  short  strike,  hegnt  the  repair  work.  the  publishers  of  sma  er  papers  in  Vir- 

as  enough  pressmen  remained  on  duty  - 

to  get  out  the  regular  daily  editions,  but  Amer.c.n  D..ly  m  T.fl.s  \  .rginia  Press  Association. 

they  were  so  short-handed  that  the  work  American  newspaper  enterprise  has  ^ 

was  difficult.  Men  on  the  Constitution  invaded  the  Near  East,  the  invaders  Star  Omit*  100  Columns 

did  not  strike.  being  some  of  the  personnel  of  the  Kansas  City,  Feb.  17. — Because  of 

J.  C.  Orr,  secretary  of  the  Interna-  East  Relief,  N'ew  York,  who  are  the  shortage  of  newsprint,  the  Kansas 

tional  Printing  Pressmen  and  -Assistants’  publishing  the  Near  East  News  in  City  Star  was  compelled  to  leave  out  100 
Union,  and  Jerry  Williams,  Southern  Tiflis.  capital  of  the  Georgian  repub-  columns  of  advertising  for  its  special 
organizer,  attended  a  meeting  of  the  At-  lie-  The  newspaper,  a  daily  except  on  edition  issued  last  Sunday  in  connection 
lanta  Web  Pressmen’s  Union  No.  10,  at  Sundays  and  holidays,  copies  of  which  with  the  1020  Kansas  City  -Automobile 
which  time  they  addressed  the  members  were  received  at  headquarters  of  Near  show.  The  Star  appeared  with  96  pages, 
of  the  union  urging  them  to  return  to  East  Relief,  this  week,  is  printed  on  the  same  number  as  in  1919. 


mfnvy  rorty-nine 
newspapers  of 
20,000  in  the  U.  S. 

,1  y  I  . 

publish  art  grav¬ 
ure  supplements. 


jmm 

'ilt| 


at  one 
n— the 
Union. 


Paw  Paw  Papers  Merge 

Paw  Paw,  Mich.,  Feb.  11. — The  Free 
Press  and  the  Courier,  both  over  50 
years  old,  have  been  consolidated 
with  the  True  Northerner. 


Standard 


And  not  a  cob-web 
on  any  one  of  the 
forty-nine."' 


TH  ARON  OF  LOST  VALLEY 

A  cow  girl  serial  By  Vingie  E.  Roe 

Action!  Color!  Suspense! 

Action!  Color!  Suspense! 

.Action!  Color!  Suspense! 

.Action!  Color!  Suspense! 

Action!  Color!  Suspense! 

METROPOLITAN  NEWS- 
PAPER  SERVICE 
432  Fourth  Avenue,  New  York 
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The  Revenue  Receipts 
of  New  England 

per  capita  exceed 
those  of  any  other 
division  of 

The  revenue  of  the  states  indicates 
somewhat  their  comparative  pur¬ 
chasing  power,  not  absolutely,  of 
course,  but  in  principle,  and  as  a 
people  we  are  profiting  more  and  more 
every  year  by  our  recognition  of 
PRINCIPLE  as  a  guide. 

The  great  daily  circulation  of 
New  England  newspapers, 
exceeding  two  millions 

in  a  population  of  more  than  7,000,000 
indicates  the  avidity  of  the  people  for 
news  and  their  ability  to  assimilate 
and  digest  advertising.  Advertising 
is  as  much  read  as  NEWS  in  New 
England,  as  will  be  indicated  by  the 
number  of  actual  sales  credited  by 
local  advertisers  to  individual  piece 
of  “copy”. 

The  national  advertiser 
who  will  use  the  daily 
newspapers  wisely,  which 
means  intensively  either 
in  group  or  hy  locality, 
surely  puts  in  motion  the 
greatest  stimulus  for  sales. 


states! 

I 


SELECT 

LIST  of 

NEW  ENGLAND 

NEWSPAPERS 

MASSACHUSETTS— Population,  3,605,522 

Circu* 

2,500 

10,000 

lation 

lines 

lines 

Attleboro  Sun  . (E) 

4412 

.025 

.0125 

Boston  Advertiser  and 

American . (S) 

353,988 

.40 

.40 

Boston  American  ....(E) 

301470 

.42 

.42 

Boston  Globe  . (ME) 

282,172 

45 

45 

Boston  Globe  . (S) 

327424 

.45  . 

45 

Boston  Post . (M) 

407,787 

.45 

.45 

Boston  Post  . (S) 

342424 

45 

45 

Boston  Record  . (E) 

40492 

.15 

.15 

Boston  Transcript  ...(E) 

32437 

40 

40 

Fall  River  Herald ....  (E) 

9,439 

.03 

.03 

Fitchburg  Daily  News  (E) 

4,563 

.01785 

.01785 

Fitchburg  Sentinel . . .  (E) 

7,073 

.02857 

.025 

Haverhill  Gazette  ...(E) 

13,791 

.035 

.025 

|Lynn  Item  . (E) 

14,855 

.05 

.04 

Lynn  Telegram* 

News . (EAS) 

16,015 

.04 

.04 

Lowell  Courier- 

Citizen  . (MAE) 

16475 

.045 

.045 

New  Bedford  Standard* 

Mercury  . (ME) 

26,622 

.06 

.06 

Salem  News  . (E) 

18405 

.06 

.05 

Worcester  Tele- 

gram  .  (MAS) 

33470 

.12 

.09 

MAINE— Population,  762,787 

Bangor  Daily  Commer* 

cial  . (E) 

14,426 

.035t 

.025 

Portland  Daily 

Press  . (MAS) 

14,092 

.03 

.03 

Portland  Express  ...(E) 

23,674 

.07 

.05 

Portland  Telegram. .  .(S) 

21442 

.06 

.045 

NEW  HAMPSHIRE- 

-Population  SOO^IO  1 

Concord  Daily  Pa* 

triot  . (MAE) 

4,130 

.025 

.015 

4:M  anckester  Union* 

Leader . (MAE) 

25475 

.08 

.05 

RHODE  ISLAND— Population  652435 

Newport  Daily  Newt.(E) 

6460 

.033571 

.029286 

Pawtucket  Times  ....(E) 

23465 

.06 

.05 

Pawtuxet  Valley  Daily 

Times  (Arctic) . (E) 

2430 

.021429  .021429 

Providence  Bulletin.  .(E) 

52474 

.135 

.135 

Providence  Journal  (M*S) 

31,702 

.08*.12 

.08*.12 

Providence  Tribune.. (E) 

25,877 

.08 

.07 

Westerly  Sun  . (E) 

4409 

.02 

.015 

I^Woonsocket  C  a  1 1*R  e  • 

porter  . (E) 

12,158 

.04 

.03 

VERMONT— Population,  361405 

Barre  Times  . (E) 

6,678 

.0225* 

.0175 

•  Burlington  Daily  News  (E) 

7490 

.02 

.02 

Burlington  Free  Press  (M) 

10,921 

.035 

.035 

iflRutland  Herald  ....(M) 

7,626 

.025 

.025 

St.  Johnsbury  Caledonian 

A  Newport  Record.. (E) 

2430 

.013 

.013 

CONNECTICUT— Population 

1,114,756 

Bridgeport  Telegram* 

Post . (MAE) 

45494 

.115 

.11 

Bridgeport  Post  . (S) 

13,715 

.065 

.06 

Hartford  Courant  ..(MS) 

25,746 

.06 

.05 

Hartford  Times . (E) 

35,092 

.08 

.08 

New  Haven 

Register  . (EAS) 

27,405 

.07 

.06 

New  London  Day....(E) 

10,647 

.06 

.035 

New  London  Tele* 

graph  . (M) 

4430 

.0128 

.0128 

Norwich  Evening  Rac* 

ord . (E) 

3439 

.025 

.015 

^Norwalk  Hour . (E) 

3464 

.021429 

.021429 

(Stamford  Advocate.  .(E) 

7452 

.03 

.0225 

Waterbury 

Republican  . (M) 

10492 

.035* 

.025 

Waterbury 

Republican  . (S) 

11,425 

.035* 

.025 

GoT«mnieiit  Stat«iii«iits.  Octobar  Itt. 

1010. 

1  ±Ae  B.  C.  Statemant,  Octobar  lat 

1919. 

*Rate  on  3,500  lines. 

(Rate  on  3,000  lines. 
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FORT  FRANCES  CO.  SUES 
OFFICIALS  FOR  $20,000 


Seizure  of  Newsprint  During  January 

Called  Illegal  Under  1914  War 
Measure  Act — Price  Brothers 
Also  Fighting 

Moxtrkai..  Fel).  17. — A  writ  lias  lieen 
issued  against  \V.  A.  Baker,  sheriff 
of  the  district  of  Rainy  River;  J.  L. 
McNichol,  assistant  paper  controller, 
and  R.  A.  Pringle,  K.  C.,  late  paper 
controller,  in  the  Superior  Court  of 
Ontario  by  the  F'ort  Frances  Pulp  & 
Paper  Company  for  $20,000. 

The  writ  bears  the  following  en¬ 
dorsement:  "The  plaintiff's  claim^is 
for  $20,000  damages  for  trespass  upon 
the  lands  and  property  of  the  plain¬ 
tiff’s  company  by  illegally  and  wrong¬ 
fully  breaking  into  and  entering 
thereon,  and  taking  possession  of 
newsprint  paper,  the  property  of  the 
plaintiff’s  company,  and  for  an  injunc¬ 
tion  restraining,  the  defendants  and 
each  of  them  from  other  acts  of  a  like 
nature.” 

The  paper  was  seized  on  January 
13,  when  an  embargo  was  placed  on 
all  export  of  paper  from  the  Fort 
Frances  mill  to  United  States  pub¬ 
lishers,  and  paper  was  commandeered 
under  the  authority  of  an  order-in¬ 
council  dated  January  5,  1920.  The 
plaintiff  takes  the  position  that  nc 
such  order  passed  in  1920  is  valid  un¬ 
der  the  war  measures  act  of  1914. 

It  is  supposed  that  the  Board  of 
Commerce,  which  has  taken  over  the 
duties  of  paper  control  in  succession 
to  Mr.  Pringle,  will  probably  await 
the  decision  of  the  courts  in  this 
action  before  issuing  further  orders. 

Prosecuting  Price  Brothers 

Ottawa.  F'eb.  18. — .‘\s  a  result  of  the 
refusal  of  Price  Bros.  &  Co.  to  observe 
an  order  by  the  Board  of  Commerce  di¬ 
recting  the  company  to  supply  its  proper 
quota  of  paper  to  Canadian  newspapers, 
the  Government  is  taking  criminal  action 
against  these  newsprint  producers.  The 


penalty  to  which  the  heads  of  the  firm 
are  liable  in  the  event  of  conviction  is 
$5,000  fine  and  imprisonment.  Proceed¬ 
ings  will  be  gone  ahead  with  at  once. 

This  action  followed  receipt  by  the 
Board  of  Commerce  of  a  notice  from 
Price  Brothers’  solicitors  to  the  effect 
that  the  company  intended  to  resist 
order  No.  2  of  the  Board,  which  was 
(lublished  in  last  week’s  Editor  &  Pub¬ 
lisher.  This  intimation  was  accom¬ 
panied  by  a  request  that  the  firm  be  per¬ 
mitted  to  become  a  party  to  a  test  case 
in  the  Supreme  Court  with  the  object  of 
ascertaining  the  Board’s  powers  to  con¬ 
trol  the  newsprint  situation. 

May  Stop  Puipwood  Export* 

The  week  has  witnessed  another  sig¬ 
nificant  development  in  the  newsprint 
situation,  in  the  presentation  of  a  mo¬ 
tion  before  the  Quebec  Legislature  urg¬ 
ing  the  Provincial  Government  to  pro¬ 
hibit  the  export  of  unmanufactured 
puipwood  to  other  provinces  or  in  lieu 
of  this,  the  imposition  of  a  royalty  or 
duty  on  all  such  exports. 

Production  at  the  .^bitibi  mills  has 
been  handicapped  this  week  by  the  blow¬ 
ing  out  of  the  gate  heads  of  a  sluice, 
which  carried  five  men  to  their  death 
and  damaged  the  cofferdam. 


16-Page  Limit  for  Newspapers 

Washington.  D.  C..  Feb.  17. — Daily 
newspapers  would  he  limited  to  16 
pages  and  Sunday  papers  to  48 
pages  by  the  terms  of  a  bill  intro¬ 
duced  in  the  House  by  Representa¬ 
tive  Fuller  of  Illinois.  A  limit  of 
100  pages  would  be  placed  on  maga¬ 
zines  and  publishers  failing  to  com¬ 
ply  would  he  denied  second-class 
mailing  privileges.  Representative 
F'uller  also  introduced  a  bill  to  pro¬ 
hibit  the  export  of  wood  pulp  and 
newsprint  for  a  year. 


Maine  Paper  Mill  Burns 

Solon,  Me.  Feb.  18, — The  Interna¬ 
tional  Paper  Company’s  Solon  pulp 
mill  at  Carratunk  F'alls  was  burned 
last  week  with  a  loss  of  nearly 
$100,000. 


cTWany  publishers  are  advertising  their 
recent  conversion  to  the  clean  ad¬ 
vertising  idea.  The  Scripps  -  McRae 
League  newspapers  have  exercised 
a  strict  censorship  over  their  adver¬ 
tising  columns  for  more  than  twenty 
years. 

SCRIPPS  NEWSPAPERS 

Foreign  Advertising  Department 
Union  National  Bank  Building,  Cleveland,  Ohio 

New  York  Office  Chicago  Office 

Marbridge  Building  First  National  Bank  Bldg. 


Topeka  Capital  Brings  First 
Swedish  Paper  to  Kansas 

All  Missouri  and  Kansas  Papers 
Forced  to  Curtail  Pages  by  In¬ 
creasing  Print  Shortage 

Kansas  City,  Feb.  17. — The  acute 
shortage  of  newsprint  in  this  section 
has  brought  home  to  a  number  of  pa¬ 
pers  how  important  it  is  that  every 
method  of  conservation  , he  used.  This 
week  the  Topeka  State  Journal  had 
to  curtail  its  Saturday  edition  to  14 
pages,  eliminate  the  color  section  and 
all  comics,  and  otherwise  curtail  space 
so  as  to  be  able  to  publish  at  all. 
The  Topeka  Capital  is  using  news¬ 
print  from  Sweden,  the  first  time,  it 
is  said,  that  paper  from  that  coun¬ 
try  has  ever  been  used  in  Kansas. 
Four  carloads  of  paper  made  in  Swe¬ 
den  was  recently  secured  by  the  Cap¬ 
per  publications. 

Last  Sunday  the  Kansas  City  Star 
was  compelled  to  leave  out  more 
than  14  pages  of  advertising  in  its 
special  automobile  show'  edition,  in 
order  to  be  able  to  continue  publica¬ 
tion  as  usual. 

The  Kansas  City  Post  early  this 
week  was  down  to  less  than  a  week’s 
supply,  but  managed  ^o  secure  tempo¬ 
rary  relief. 

The  smaller  newspapers,  too,  are 
feeling  the  pinch  of  the  shortage. 


Record  Production  in  January 

The  43  companies  reporting  to  the 
Newsprint  Service  Bureau  produced 
il<t.357  tons  and  shipped  178,791  tons  of 
newsprint  during  January.  Production 
exceeded  shipments  by  2,566  tons,  or 
about  tyi  per  cent.  Production  figures 
include  3,565  tons  of  hanging,  of  which 
596  tons  were  made  in  Canada. 

The  average  daily  production  of  news¬ 
print  paper  by  those  mills  for  January 
amounted  to  98.8  per  cent  of  the  average 
daily  output  during  the  three  months  of 
greatest  production  in  1919,  which  was 
an  extremely  good  record  for  a  month 
of  solid  winter  weather. 

Stocks  during  January  increased  1,309 
tons  at  United  States  mill  points  and 
1.182  tons  at  Canadian  mills.  This  made 
total  stocks  2,491  tons  more  on  January 
31,  1920,  than  on  December  31,  1919. 
The  total  of  22,568  tons  on  hand  at  all 
reporting  mills  on  January  31  amounted 
to  slightly  more  than  three  days’  produc¬ 
tion. 


Newsprint  for  Australia 

Montreal.  Que.,  Feb.  16. —  The 
steamer  Canadian  Importer,  sailing 
from  Vancouver,  B.  C.,  for  Australia 
next  week,  will  carry  2,000  tons  of 
newsprint  from  the  Powell  River  Com¬ 
pany;  20  tons  of  newsprint  from  East¬ 
ern  Canada  and  60  tons  of  Kraft  paper 
from  the  Ocean  Falls  plant,  British 
Columbia. 


The  Indianapolis  Star 
The  Terre  Haute  Star 
The  Muncie  Star 


Comprising  the 

Star  League  of  Indiana 


Carried  during  the  year  1919 
more  than  twenty-nine  million 
agate  lines  of  advertising — the 
exact  total  was  29,975,537. 


Gained  during  the  year  1919 
more  than  eight  million  agate 
lines — exact  total  was  8,623,806. 

The  Star  League  of  Indiana 

The  Createet  Combination  of 
Quality  Circulation  in  Indiana 

Eastern  Representative:  KeUy-Smith  Co., 
Marbridge  Building,  New  York 

Western  Representative:  John  Glass, 
Peoples  Gas  Building,  Chicago 

The  Shaffer  Group 
Indianapolis  Star 

Terre  lUnte  Star  Muncie  Star 
LouiaviUe  Herald 
Chicago  Evening  Post 
Denver  Times 
Rocky  Mountain  News 


NsUional  Advortiaiac 
Convention 
at  Ii\dianapoli*- 
Jhno  6th  to  Juno  11th 
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With  American  Blood  ^  Money 

Reconstruction  Has  Begun  in  Europe 

WHAT  ABOUT  IT? 

What  has  the  coming  Spring  in  store  for  the  people  abroad  ? 

Politically?  Socially?  and  FinanciaUy? 

What  about  our  past  loans  and  our  future  business  outlook  ? 

What  about  the  League  of  Nations;  and  the  new  spirit  of  Militarism? 

What  about  the  world’s  labor  and  Socialistic  prospects? 

How  does  Europe  feel  about  our  Presidential  election  ? 

Indeed,  We  Must  Know 

Already  we  have  learned  a  lot  about  Europe  through  our  participation  in  the  war,  and 
we  know  it  through  American  news  items  and  reports. 

Now  we  ought  to  have  a  chance  to  see  it  from  a  European  angle. 

^  And  compare  the  two  versions. 

H.  M.  Barzun  In  His  Tour 

through  England,  Belgium,  Germany,  France,  Switzerland,  Austria  and  Italy,  will  in  a  masterly 
manner  interpretate  for  us  the  new  facts,  new  ideas,  and  new  plans  engaging  European  attention. 


Henri  M.  Barzun  has  contributed  articles  and  editorials  to  many  of 
the  leading  newspapers  and  reviews  of  the  United  States,  among  them 
the  Reviews  of  Reviews,  Living  Age,  Atlantic  Monthly,  N.  Y.  Evening 
Sun,  N.  Y.  American  and  Journal  and  the  Chicago  Tribune  of  Paris. 
The  International  News  Service  and  Universal  Service  also  have  used 
Mr.  Barzun’s  articles  on  European  affairs. 

Mr.  Barzun  has  contributed  many  articles  to  leading  French  news¬ 
papers  including  such  as  L'Action,  Le  Siecle,  Le  Paris  Midi, 
L’Intransigeant,  LTnformation,  Le  Depeche  and  many  others  of  equal 
prominence. 

More  than  two  hundred  newspapers  and  reviews  scattered  through 
England,  Germany,  Austria  and  Switzerland  have  published  Mr.  Barzun’s 
articles  and  forecasts.  Altogether  these  contributions  have  appeared  in 
more  than  eighteen  languages. 

During  the  last  years  of  the  war  the  Paris  newspaper  L’Homme 
Libre,  under  the  editorship  of  Mr.  Barzun,  was,  perhaps,  the  most  quoted 
in  the  American  press  of  all  the  French  and  allied  journals. 

Always  Mr.  Barzun  speaks  with  authority.  He  has  a  surprising 
knowledge  of  European  affairs  and  is  well  equipped  to  undertake  the 
trip  to  Europe  for  the  Atlas  Press  Service  as  shown  by  his  already 
numerous  contributions  to  the  American  and  European  press. 


LEADERSHIP  OF  THOUGHT  (Review  of  Reviews) — “The  author  of 
these  articles  is  Mr.  Barzun,  himself  a  young  journalist  who  has  been 
associated  with  Clemenceau,  and  has  recently  been  Chief  Editor  of  the 
famous  French  Premier’s  newspaper,  “L’Homme  Libre.”  The  rare  value 
of  Mr.  Barzun’s  interpretation  lies  in  the  unconscious  disclosure  of  the 
noble  qualities  of  the  French  mind  and  spirit.  Mr.  Barzun  has  written 
important  books,  has  served  in  the  Government  and  in  the  Army,  and  is 
himself  typical  of  the  leadership  of  thought  and  intelligence  that  is  to 
carry  into  the  hopeful  future  the  splendid  tradition  of  men  like  Clemen¬ 
ceau.”— ALBERT  SHAW,  Editor. 

A  EUROPEAN  SPECIALIST  (United  Press)— “Mr.  HoWard  and  I 
presumed  that  peace  would  be  quickly  signed  and  that  he  would  then  have 
an  opportunity  of  visiting  some  of  the  newer  countries  that  have  come 
out  of  the  war,  and  of  making  new  European  connections  that  might 
justify  our  having  in  our  offices  here  a  EUROPEAN  SPECIALIST 
LIKE  YOURSELF.”— W.  W.  HAWKINS,  Vice-President. 

AN  EXTRAORDINARY  AND  INTERESTING  WRITER  (Editor  & 
Publisher) — “Will  you  permit  me  to  thank  you  on  behalf  of  the  editors 
of  “Editor  &  Publisher”  for  the  extraordinary  interesting  and  important 
statement  which  you  so  hastily  wrote  for  the  “International  Number” 
of  Editor  &  Publisher?  We  consider  it  one  of  the  best  things  in  the 
edition,  and  it  was  a  striking  piece  of  journalism  that  you  were  able 
to  deliver  it  so  speedily.” — MARLEN  E.  PEW,  Editor. 

AN  AUTHORITATIVE  ECONOMIST  (from  Atlantic  Monthly)— “The 
author  has  a  great  gpft  of  style,  and  his  article,  “The  World  Exonomic 
Peace,”  is  one  of  the  most  powerful  that  I  have  read.  Not  that  I  agree 
with  him;  yet  I  confess  that  he  shakes  my  convictions  as  no  one  else 
has,  and  I  devour  all  such  articles  appearing  here  or  in  Europe.” — 
RAYMOND  WEEKS,  Language  Department  Director,  Columbia  Uni¬ 
versity. 


For  Furthmr  DetaiU,  Write  to  ATLAS  PRESS,  World  Building,  New  York 
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Newark,  New  Jersey 

The  Legitimate  Goal  of 

National  Advertisers 

NI'.W ARK’S  ascendency  in  the  industrial  world 
due  to  the  development  of  its  shipbuilding  and 
other  numerous  industries,  has  attracted  world¬ 
wide  attentiitn  among  National  Advertisers  seeking 
a  fertile  field  for  increased  distribution  of  post-war 
])r<  (duction. 

These  figures  tell  the  story 

THE 

published  a  greater  volume  of  paid  advertising  during  1919 
than  any  daily  newspaper  in  New  York  City,  exclusive  of 
Sunday  editions. 

The  record  figured  in  agate  lines  follows ; 

Agate  Lines 

NEWARK  EVENING  NEWS . 14,645,840 

New  York  Times . 12,040,055 

New  York  Morning  World . 11,002,517 

New  York  Evening  Journal .  9,579,660 

New  York  Evening  Sun .  8,421,293 

New  York  Globe .  8,395,112 

New  York  Evening  World .  7,907,884 

New  York  Evening  Telegram .  7,869,331 

Brooklyn  Daily  Eagle .  7,396,214 

Brooklyn  Standard-Union .  5,394,844 

Ne\v  York  Tribune .  5,244,234 

New  York  American .  5,157,604 

New'  York  Evening  Mail .  4,824,119 

New  York  Herald .  4,556,090 

New  York  Evening  Post .  4,490,629 

New  York  Sun .  4,021,243 

New  York  Commercial .  2,862,008 

Our  advertising  and  circulation  records  are  open  to  all. 

Newark  and  The  Newark  Evening  New's  combine  the  two 
most  important  factors  contributing  to  successful  advertis¬ 
ing,  a  fertile  field  and  a  dependable  medium. 

Dominate  Newark  and  Northern  New  Jersey  by  concen¬ 
trating  in  New  Jersey’s  leading  newspaper.  The  Newark 
Evening  News. 

EUGENE  W.  FARRELL 
Business  and  Advertising  Manager 
Home  Office:  215  and  217  MARKET  STREET,  Newark,  N.  J. 

O’MARA  &  ORMSBEE,  Inc.  FRANK  C.  TAYLOR 

General  Advertising  Represents-  New  York  Representative 
■  tives  Brunswick  Building 

Brunswick  Bldg.,  New  York  Fifth  Ave.  and  Twenty-sixth  St. 
1308  People’s  Gas  Bldg.,  Chicago.  New  \ork. 


State  of  New  Jersey,  1 
County  of  Essex,  ) 


CHARLES  L.  STASSE,  being  duly  sworn,  on  his  oath 
says  that  he  is  Circulation  Manager  of  the  Newark  Evening 
News,  and  that  the  ensuing  statement  of  the  net  daily  aver¬ 
age  circulation  of  the  Newark  Evening  News  for  the  year 
Nineteen  Hundred  and  Nineteen  is  in  all  things  correct  and 
true. 

CHARLES  L.  STASSE. 
Sworn  and  subscribed  to  before  me 
this  2d  day  of  January,  A.  D.  1920. 

HENRY  W.  MORRIS, 
Notary  Public. 


NET  DAILY  AVERAGE  CIRCU- 
LATION  FOR  THE  YEAR  1919 


95,365 


WHAT  IS  THE  OPPORTUNE  TIME; 


Men  of  Varied  Experience  Discuss  Problems  of  Classifiejl 
Solicitation 


By  C.  L.  PERKINS 

Article  XIV. 


[Eiiitoki.al  Note  —  Mr.  Perkins  is  welcome  your  suggestion  of  the  use  oil 
innnat/cr  of  the  newspaper  promotion  a  second  medium.  Even  in  ordi  ' 
department  of  Greiu  &  ii'ard,  Inc.,Chi-  cases  a  good  sales  talk  will  find  a  mon 
cago,  and  has  had  many  years'  e.rpe-  ready  ear  while  the  advertiser  is  in  tk, 
rience  in  the  development  of  classified  same  frame  of  mind  that  originally  j. 
advertising,  in  the  Hearst  organicalion  spired  the  ad.  A  clever  solicitor,  unaM, 
and  on  the  staff  of  the  Chicago  Daily  ■  ' 


A  X  advertiser  places  a  Want  Ad  in  a 


newspaper.  When  it  is  published  he 


to  make  a  sale,  will  at  least  ascertii 
the  date  of  expiration  and  make  an  aj. 
pointment  for  another  class  just  in  aij. 
vance  of  that  expiration.  The  solicit* 
who  waits  until  the  ad  expires  befoi, 
making  his  initial  solicitation,  leaves  tk 
field  wide  open  for  the  paper  which  la: 
the  original  order  to  get  a  reneni 
.4fter  they  get  that  renewal  said  solidt* 
remains  where  he  stood  while  the  firs 
order  ran.” 

Be  Fair  to  Self 


It  is  also  unfair  to  the  newspaper!, 


ager  of  the  Indianapolis  News,  in  coo- 1 
menting  upon  this  phase  of  the  questioi 
said:  “It  is  a  point  in  the  newspapeti 
favor  and  a  prestige  builder  every  tii» 
a  newspaper  is  able  to  get  the  desirei 
result  for  the  advertiser.  If  the  adii 
run  in  a  competing  paper  for  a  numbe 


becomes  at  once  a  prospect  for  every 
other  classified  medium  in  his  city.  It 
has  been  the  habit  of  classified  sales¬ 
people  to  solicit  these  “leads”  from  com¬ 
peting  publications.  That  this  salesman¬ 
ship  is  growing  more  scientific  is  shown 
by  the  thought  now  being  given  to  the 
question  of  the  proper  time  for  solicit¬ 
ing  a  prospect  using  another  medium.  ,  ..  .  ,  ,  .  — 

There  arc  two  theories  011  this  sub-  ®  'c*  ^hon  delayed,  since  apog. 

ject.  One  is  that  the  prospect  should  o  sa  es  effort  may  mean  tla 

be  solicited  as  soon  as  possible.  The  '.  **  v  prove  to  the  adve. 

other  is  that  no  effort  should  be  made  to  ®  *  producer.  H.  t 

sell  him  until  his  advertisement  in  the  adwrtising  ma. 

first  paper  has  expired.  The  latter  is 
the  newer  theory  and  is  being  given  a 
thorough  trial  by  at  least  one  of  the 
leading  classified  medium. 

Advocates  of  solicitation  after  expira¬ 
tion  claim  that  when  an  advertiser 

places  a  Want  Ad  in  a  certain  news-  .  .  ..  .  .  . 

paper,  he  does  so  because  he  sincerely  'iser  ions,  no  opportunity  is  gwa 
believes  that  medium  to  be  the  best  for  f  secon  paper  to  win  the  favor  of  thi 

his  purpose.  No  one  will  dispute  that,  f  ad  is  solidW 

for  certainly  every  advertiser  using  one  ,  e  rs  insertion,  when  the  if 

medium  will  select  the  one  which  he  JL  interested  in  adverti^ 

thinks  will  bring  the  best  and  quickest  _ 1  cases,  1^  t  e  proper  solictoj 

results.  From  this  the  proponents  of 
delayed  solicitation  argue  that  to  ap¬ 
proach  an  advertiser  as  soon  as  his  ad 
appears,  asking  him  to  place  his  copy  in 
another  paper,  is  to  tell  him  that  his 
judgment  was  poor  in  selecting  the  orig¬ 
inal  medium.  And  this  they  say  is  poor 
sales  policy. 

Both  schools  of  salesmanship  agree 
that  it  is  not  policy  to  tell  an  advertiser 
that  he  does  not  know  anything  about 
advertising  or  that  his  best  judgment 
was  all  in  error — that  he  made  a  mistake 
when  he  placed  his  copy  according  to 
his  best'  reasoning. 


Approaching  a  Prospect 

Here  the  difference  of  opinion  starts. 
Those  practicing  prompt  solicitation 
claim  that  a  prospect  can  be  approached 
without  antagonizing  him  —  without 
questioning  his  judgment.  They  also 
claim  that  the  sooner  you  reach  him 
after  his  original  decision  to  advertise, 
the  greater  the  chances  of  securing  his 
advertisement.  As  Lewis  N.  Little,  of 
the  Richmond  (Va.)  News-Leader,  ex¬ 
presses  it,  “By  all  means  hit  while  the 
iron  is  hot ;  surely  the  psychological  time 
to  solicit  an  advertiser  is  when  ‘he  wants 
it’  and  shows  his  want  by  advertising 
in  another  paper.” 

Others  say,  “Wait,  the  advertiser  ex¬ 
pects  results  from  his  first  advertise¬ 
ment.  If  he  gets  results  he  is  not  a 
prospect.  If  he  has  failed,  he  will  readily 
believe  that  his  selection  of  a  medium 
was  not  the  best.” 

This  policy,  however,  is  unfair  to  the 
advertiser  who  could  and  should  in  many 
cases  use  more  than  one  medium.  On 
this  subject  Wm.  A.  Maybom,  classified 
advertising  manager  of  the  Cleveland 
Press,  says,  “Solicit  at  once.”  The  ad¬ 
vertiser  is  desirous  of  immediate  re¬ 
sults.  Otherwise  he  would  not  adver¬ 
tise.  In  many  cases  the  advertiser  will 
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methods  are  used,  he  will  gladly  gjnt 
to  the  second  paper.  This  gives  Ik 
second  paper  an  opportunity  to  showk 
strength  and  win  favor.” 

Another  reason  advanced  agus 
waiting  for  expiration  before  sellit^s 
that  by  such  action  the  original  pipe 
has  an  opportunity  to  solicit  a  renenf 
before  its  competitor  makes  its  iaila 
effort.  “Solicit  at  once,”  says  E I 
Hatch,  classified  advertising  managirtf 
the  St.  Paul  News,  “even  thougk  Ik 
advertisement  is  not  secured  on  the  In 
solicitation.  It  gives  the  solicitoui 
opportunity  of  learning  exactly  wk 
the  ad  will  expire  in  the  competiof  k  ' 
dium.  ,  The  solicitor  then  has  the  1 1 
formation  as  to  the  most  opportune  tie  j 
for  a  second  call.  Also,  the  solidle,  ’ 
on  an  immediate  solicitation,  if  the  if  I 
vertisement  is  not  secured  at  that  ti« 
may  get  from  the  advertiser  a  proni* 
of  the  ad  for  his  paper  if  satisfacton 
results  are  not  obtained  from  the  ustii 
the  competing  medium.  A  promiie  of 
this  kind  forestalls  a  renewal  of  tk 
in  the  first  paper.  An  immediate  so¬ 
licitation  is  a  good  advertisement 
the  paper  making  it,  as  the  advertise 
will  be  impressed  with  the  fact  t'hatitis 
wide-awake.” 

Milton  Y.  Hood,  classified  advertise  | 
manager  of  the  Montgomery  (Ah' 
Journal,  is  in  a  position  to  speak  fn«  | 
experience  on  this  subject.  He  says 
“In  1914  I  tried  out  the  plan  until  tk  | 
advertisements  expired  in  the  other  sat  I 
diums,  also  of  calling  Sunday  ad«t  f 
tisers  the  following  Friday.  I 
proved  an  absolute  failure,  as  the  figw®  | 
herewith  will  show: 

PERCENTAGE  OF  SALES  TO  SOUCttlr\ 
Immediate  T/OJVy  IN  1914 
Solicitation  Classification  SoUaJJJ*  | 

60% . Roome  For  Rent . jJj 

99% . Lost  and  Found . '®5 

75% . Male  &  Female  Help...  J« 

40% . Miscelaneous  . JJJ 

90% . Real  Estate  . 
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In  some  of  the  smaller  cities  and  one 
or  two  of  the  larger  ones,  newspapers 
nrint  in  their  columns  the  expiration 
^jtes  of  each  advertisement.  In  such 
cases  it  is.  of  course,  easy  to  determine 
the  proper  time  to  make  the  sales  effort, 
if  vou  are  practicing  the  plan  of  making 
dflavcd  solicitation.  However,  in  most 
cities  the  determination  of  expiration 
dales  of  advertisements  in  a  competi¬ 
tor’s  columns  means  an  elaborate  system 
of  checking  papers.  .'\t  best  it  is  hardly 
possible  to  make  such  solicitation  until 
the  day  following  expiration  if  you 
have  to  check  papers  for  this  date. 

Solicit  Every  Lead 
When  an  advertiser  inserts  a  Want 
\d  he  is,  as  a  rule,  endeavoring  to  find 
some  one  person  who  can  satisfy  that 
want.  If  this  advertiser  lived  in  a  city 
where  every  inhabitant'  read  all  the  want 
ads  in  a  certain  newspaper  every  day, 
one  insertion  of  his  advertisement  would 
bring  the  desired  result  if  anyone  in  the 
city  could  fill  the  want.  However,  this 
condition  does  not  exist'.  There  is  no 
citv  where  all  the  people  read  one  news¬ 
paper  nor  is  there  a  newspaper  whose 
want  ads  are  ready  by  100%  of  its  cir¬ 
culation  on  any  day.  This  fact  gives 
advertising  salesmen  a  reason  for  urging 
advertisers  not  only  to  use  more  than 
one  insertion,  but  also  to  use  more  than 
one  medium.  -And  if  the  advertiser  is 
a  “lead”  secured  from  a  competing  paper 
he  can  thus  be  solicited  for  a  second 
paper  without  questioning  his  judgment 
i  in  selecting  the  first  paper.  He  can  be 
j  approached  merely  on  the  basis  of  the 
second  paper’s  ability  to  render  him  a 
service.  Since  he  has  a  want  which  he 


desires  to  have  quickly  satisfied,  the 
second  paper,  if  it  can  render  a  service, 
should  do  so  as  soon  as  possible.  If  it 
delays  solicitation,  it  postpones  the  re¬ 
sult  that  the  advertisement  would  pro¬ 
duce.  This  is  unfair  to  the  advertiser. 

Therefore,  judging  by  the  opinions 
and  experience  of  successful  classified 
manager,  it  is  advisable  to  solicit  every 
“lead”  as  soon  as  possible  with  a  view 
of  rendering  the  greatest  service  to  the 
newspaper,  its  readers  and  the  prospec¬ 
tive  advertiser. 

Chapin  Edit*  Prison  Paper 

Charles  E.  Chapin,  former  city  edi¬ 
tor  of  the  \ew  York  Evening  World, 
who  began  a  20-year  sentence  at  Sing 
Sing  a  year  ago  for  the  murder  of  his 
wife,  has  been  moved  from  the  prison 
library  to  become  editor  of  the 
monthly  pid)lication,  which  has  been 
renamed  the  Bulletin.  It  was  founded 
20  years  ago  as  the  Star  of  Hope,  run¬ 
ning  under  that  name  for  17  years. 
Mr.  Chapin  is  engaged  on  an  article 
entitled  “My  Forty  Years  as  a  News¬ 
paper  Man,”  which  will  appear  in  the 
first  issue  under  his  management. 

Address  by  Kathleen  Norris 

Kathleen  Norris,  the  well  known 
writer,  addressed  the  members  of  the 
Pen  and  Brush  Club  in  New  York 
City  at  the  weekly  meeting  February 
5.  She  told  of  her  early  experiences 
in  getting  started  as  a  newspaper 
woman  in  San  Francisco,  and  gave 
suggestions  regarding  the  marketing 
of  manuscripts. 


Robert  H.  Wildman 

Chuified  Advertising  Manager  of  the  Balti- 
more  Sun. 


Made  my  debut  into  the  business 
world  some  six  years  ago  on  the  adver¬ 
tising  staff  of  a  small  local  weekly  mag- 
«ine.  Soon  after  was  attracted  by  the 
•nagnetism  of  the  Sun  paper,  and  joined 
force  as  a  classified  advertising 
solicitor. 

Have  had  my  taste  for  both  semi-dis- 
play  and  straight'  display,  handling  the 
“Iter  class  of  advertising  for  about  three 
years,  but  am  firmly  convinced  that  I 
am  now  on  the  “right  side  of  the  fence.” 

Enlisted  with  Uncle  Sam  in  1918  and 
immediately  upon  discharge  became 
manager  of  the  classified  department  of 
me  Sun,  which  position  I  now  occupy. 

Am  naturally  an  ardent  enthusiast  of 
t-lassified  Advertising,  and  am  confi- 
maf  it  offers  bigger,  brighter,  better 
prospects  and  possibilities  than  any  other 
phase  of  publicity. 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


When  any  one  says  that 
Washington  can  be  covered  by 
the  use  of  one  paper  give  him 
these  figures : 

Total  population  of  W’ash- 
ington  and  suburbs, 
within  the  25-mile 

shopping  radius .  546,056 

Number  of  family  units  155,.I31 

(This  takes  into  account  the 
known  fact  that  approximately 
half  of  the  Government  employes 
are  single  units.  The  remainder 
of  the  population  is  reckoned  at 
4.7  persons  per  family.) 

Ask  him  what  paper  shows 
a  circulation  within  the  Wash¬ 
ington  territory  that  even  ap¬ 
proaches  the  155,000  mark. 


Actual  sworn  figures  —  the 
A.  B.  C.  reports  —  prove  that 
Washington  is  a  two  paper 
town  and  The  Times  is  one 
of  the  two. 

The  Washington  Times 

WASHINGTON,  D.  C. 
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SHORT  STORIES 

2000  to  3000  Words  Each 


FOR 


*50 


PER  CITY 


STORIES  AUTHORS 

The  Devious  Wanderings  of  Mr.  Bright  Idea.  Lee  Shubert 

The  Heathen  . „...W.  A.  Fraser 

The  Gallantry  of  Spider  Griffin . Arthur  Stringer 

A  Short  Circuit . - . J.  A.  Tiffany 

The  Cherry  Colored  Dress . Frances  .\ymar  Mathews 

The  Separation  . Elizabeth  Burke 

Two  in  a  Shack . . ...C.  B.  Lancaster 

A  Bargain  of  Bargain* . Seumas  O’Brien 

The  Sacred  Snake . Stephen  H.  Agnew 

The  Stoolpigeon  .._ . Stephen  Allen  Reynolds 

His  Heart’s  Desire . Elizabeth  Irons  Fulsom 

An  Unforgiving  Minute . Joseph  Ivers  Lawrence 

He  Makes  Up  Her  Mind . .  Robert  McBlair 

Daisy  Dean  . Leo  F.  Creagan 

Lo  the  Poor  White  Man . . . James  B.  Hendryx 

An  Officer  and  a  Lady . Rex  T.  Stout 

Captain  . . . Alex,  Shell  Briscoe 

Getting  McFarland’s  Goat . Berton  Braley 

Taking  Things  Easy . Robert  Carlton  Brown 

The  Thaw  at  Slisco’s . . . Rex  Beach 

)Vhen  the  World’s  Back  Broke . James  Oliver  Curwood 

A  Bit  of  Old  Lace . Adeline  M.  Leitzbach 

The  Devastations  of  Uncle  Zeb . Edith  Sessions  Tupper 

For  Sale  in  Maceo . C.  W.  Farwell 

A  Frost-Nipped  Romance  . . Alta  Brunt  Sembower 

The  Merchant  Prince . Hayden  Jameson 

At  the  Gate . Hapsburg  Liebe 

The  Quaker  . . . Frank  N.  Stratton 

The  Case  of  Arthur  Prendergast . Percy  James  Brebner  ’ 

Afterward  . Minnie  Barbour  Adams 

On  Special  Service  . Hugh  Pendexter 

Crowninshield’s  Brush  . David  Gray 

Unmasked  . . . j.  j.  Bell 

Two  of  a  Kind . Will  N  Gidley 

Back  from  the  Dead . L.  G.  Moberley 

farleigh’s  Farewell  .  . Alexa  Guild 

A  Kingdom  and  a  Woman . . . ....Fidele  Hunter 

Naqua  the  Bushman . . Perceval  Gibbon 

The  Translation  of  Gulietto . Crittendon  Marriott 

The  Boy’s  Father .  . Susan  Hearle  Thomas 

The  Amethyst  Ring . . . John  Strange  Winter 

The  Boy  of  Balangilang . Edward  Lyell  Fox 

The  Colonel  and  the  Horsethief . Rex  Beach 

The  Girl  in  the  Hansom  Cab . Albert  Lee 

The  Haughty  Lady  . Berton  Braley 

Two  Hundred  a  Month . Berton  Braley 

Fate  in  the  Racing  Game . . . Edward  Lyell  Fox 

A  Thirtyfour  Waist  Line . Frederick  Orin  Bartlett 

The  Sveldt  Stranger . Frederick  Orin  Bartlett 

The  Carpenter’s  Son . Edward  Lyell  Fox 

THE  RIGHT  TO  PUBLISH  STORIES  PURCHASED  WILL  BE  SOLD  UNDER  WRIT- 
TEN  PERMISSION  TO  ONLY  ONE  PAPER  FOR  EACH  CITY 


The  Scan  Syndicate,  he. 
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WHAT  EUROPE  THINKS 
IS  BARZUN’S  QUEST 

French  Journalist  Will  Tour  War- 
Tom  Countries  and  Describe 
Conditions  for  U.  S.  Press 
From  Foreign  View 

Henri  Martin  Harzun,  French  writer 
and  journalist,  and  founder  of  the 
Atlas  Press,  will  in  a  few  weeks  sail 
for  F'urope.  where  he  will  study  con¬ 
ditions  and  prepare  a  series  of  arti¬ 
cles  for  Ameri¬ 
can  newspapers. 
Resides  his  ca¬ 
reer  as  a  news¬ 
paper  m  an  in 
France,  w  here 
he  was  editor- 
in-chief  of  Pre- 
mier  Clemen- 
ceau’s  newspa- 
papcr,  L’Honime 
l.ihre.  Mr.  Bar- 
zun  has  had 
con  siderahle 
experience  in 
the  United 
States  as  .\merican  news  editor  for 
the  Radio  Service  and  promoter  of 
the  French  Press  Bureau. 

What  has  the  coming  spring  in  store 
for  the  people  of  Europe?  That  is 
one  of  the  pertinent  questions  that 
Mr.  Barzun  will  attempt  to  answer. 
What  about  the  League  of  Nations? 
.And  is  there  a  new  spirit  of  militar¬ 
ism? 

“.And  .America  has  good  reason  to 
be  interested.”  Mr.  Barzun  said  in  an 
interview.  “With  billions  of  dollars 
loaned  and  invested  abroad  the 
United  States  has  every  reason  to  be 
so.  The  .American  people  have  much 
to  win  and  a  lot  to  lose.  .America 
does  not  know  the  European  view¬ 
point  on  the  topics  of  the  day.  .All 
that  they  are  told  comes  from  their 
newspaper  correspondents,  who  nat¬ 
urally  see  things  from  a  purely  .Amer¬ 
ican  angle.  The  .American  people 
should  know  what  the  Europeans 
themselves  think  and  how  they  in¬ 
tend  to  extricate  themselves  from 
their  present  difficulties.” 

The  name  of  Barzun  has  been  a 
well  known  one  in  the  history  of 
the  French  press.  L.  M.  Barzun  was 
the  first  of  the  family  to  gain  fame 
in  1848  and  w’as  succeeded  by  his  son 
in  1871  as  owner  and  publisher  of 
nine  daily  newspapers  and  weekly  re¬ 
views.  Henri  Martin  Barzun,  the  third 
bearer  of  the  name,  began  his  career 
in  1900  and  has  edited  and  managed 
two  daily  newspapers  and  three  mag¬ 
azines. 


EDITORIAL  LAYOUT  CHANGED 


New  York  Evening  Poet  Also  Adde 
to  Contributing  Staff 

The  New  York  Evening  Post  last 
week  started  a  new  form  of  editorial 
page  make-up.  The  editorials  are  set 
in  brevier  and  in  wide  measure  with 
an  indention  on  either  side  that  gives 
a  broad  band  of  white  between  col¬ 
umns.  The  masthead  has  been  reduced 
in  length  and  set  off  from  the  rest  of 
the  page  by  boxed  composition  in 
smaller  type. 

Christopher  Morley,  well  known  as 
“Socrates”  to  readers  of  the  Phila¬ 
delphia  Public  Ledger,  will  start  a 
new  column  on  the  editorial  page  en¬ 
titled  “The  Bowling  Green.”  Ben¬ 
jamin  Baker  will  cover  labor  condi¬ 
tions  and  industrial  adjustments. 

Walter  Archer  Frost  is  the  new  syn¬ 
dicate  manager.  He  was  formerly 
with  Munsey's  Magazine  and  Good 
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Housekeeping.  Harold  .A.  Littledale 
will  cover  special  news  assignments. 
In  1916  he  carried  on  an  investigation 
for  the  F?vening  Post  concerning  con¬ 
ditions  at  the  New  Jersey  State 
Prison.  For  this  story  he  was  award¬ 
ed  the  F’ulitzer  Prize  for  Journalism. 
Herbert  Reed  ("Right  Wing”)  has  re¬ 
joined  the  staff.  Mr.  Reed  wrote 
sports  for  the  Evening  Post  ten  years 
ago  and  later  did  magazine  work. 


Big  Denver  Delegation  to  A.  A.  C.  W. 

Indianapoli.s,  Feb.  11.— Frank  Carru- 
thers,  advertising  manager  of  the 
Kansas  City  Post  and  the  Denver 
Post,  with  headquarters  in  Denver, 
on  a  brief  visit  here,  said  that  the 
Denver  Advertising  Club  is  planning 
to  bring  an  unusually  large  delega¬ 
tion  to  the  Indianapolis  convention 
of  the  .Associate  Advertising  Clubs. 
F'.  D.  Zimmerman,  president  of  the 
Denver  Club,  is  interested  in  bringing 
a  large  delegation  to  Indianapolis  in 
view  of  the  fact  that  he  formerly 
lived  in  the  Hoosier  city. 


Ha*  46,000  Lb*,  of  Paper;  Fined 

Hartford,  Conn.,  Feb.  17. — Light  was 
thrown  on  the  newsprint  shortage 
here  when  J.  C.  Stone,  junk  dealer, 
was  fined  $250  and  costs  in  the  police 
court  this  morning  for  overloading 
the  floor  of  his  warehouse  with  46,000 
pounds  of  old  and  broken  copies  of 
the  Hartford  Times.  The  testimony 
caused  mirth  in  the  courtroom,  in 
view  of  the  present  plight  of  the 
Times,  which  is  appearing  daily  with 
eight  pages,  including  no  advertising 
except  the  classified. 


McNail  Goe*  to  Bueno*  Aire* 

J.  A.  McNeil  has  been  appointed 
circulation  manager  of  the  Buenos 
Aires  (Argentina)  Nacion  and  sailed 
from  New  York  yesterday.  He  was 
formerly  circulation  manager  of  the 
Post  Publishing  Company  of  Bridge¬ 
port  and  was  later  one  of  the  organ¬ 
izers  and  owners  of  the  Bridgeport 
Evening  Herald.  He  was  a  founder 
and  first  president  of  the  New  Eng¬ 
land  Association  of  Circulation  Man¬ 
agers. 


Engraver*  Di*cu**  Co*t* 

Lansing,  Mich.,  F'eb.  17. — Heads  of 
photo-engraving  concerns,  many  of 
them  connected  with  daily  newspapers, 
met  here  last  week  at  the  annual  meet¬ 
ing  of  the  Michigan  Association  of 
Photoengravers.  Overtime  cost  ele¬ 
ments  were  discussed,  and  a  commit¬ 
tee  appointed  that  will  bring  in  a  novel 
report  on  the  costs  item  at  the  conven¬ 
tion  of  the  International  .Association 
of  Photoengravers  in  Cleveland  in 
June. 


More  Newsprint  from  Escanaba 

.Applf.ton,  Wis.,  Feb.  17. — Newsprint 
is  now  being  manufactured  in  the  new 
mill  of  the  Escanaba  Paper  Company 
here,  with  a  capacity  of  60  tons  daily. 
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When  you 
think  of 

FASHIONS 

think  of 
FAIRCHILD 


METROPOLITAN  NEWS- 
PAPER  SERVICE 
432  Fourth  Avenue,  New  York 
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WON’T  BAR  U.  S.  MAGAZINES 


Canadian*  Call  Rate*  Excessive,  But 
Want  American  Sale*  Branches 

Toronto,  F'eb.  17. — .An  attempt  was 
made  at  a  meeting  of  Western  On¬ 
tario  boards  of  trade  in  London  last 
week  to  have  a  resolution  passed  pro¬ 
hibiting  the  circulation  in  Canada  of 
United  States  magazines  unless  the 
latter  would  include  in  their  Canadian 
editions  a  section  in  which  Canadian 
manufacturers  could  advertise  at  rates 
based  on  Canadian  circulation. 

It  was  contended  that  rates  on  the 
whole  circulation  were  out  of  the 
reach  of  Canadian  advertisers  and 
that  in  consequence  American  adver¬ 
tisers  enjoyed  an  advantage  in  the 
Canadian  market.  The  resolution, 
however,  was  defeated,  principally  on 
the  argument  that  the  development 
of  business  in  Canada  by  United 
States  advertisers  frequently  led  to 
the  establishment  of  branch  indus¬ 
tries  in  the  Dominion,  there  being 
now  over  5,000  of  these  plants  in  ex¬ 
istence. 


Correspondent*  Move 

Jefferson  City,  Mo.,  Feb.  17. — R.  E. 
Holliway,  J.  H.  Edwards  and  Charles 
B.  Oldham,  representing  St.  Louis  and 
Kansas  City  newspapers  at  the  state 
capital,  have  moved  into  a  new  office  in 
the  Capital-News’  new  building. 


on  December  11,  but  C.  J.  Hamer,  to 
whom  the  item  referred,  wants  it 
known  that  he  spells  his  name  witk 
one  “m”  and  that  he  took  up  his  dut¬ 
ies  in  Lancaster  on  November  11. 


Now  Appleton  Po*t-Cre*cent 

.Appleton,  Wis.,  F'eb.  11. — The  .Appfe. 
ton  Crescent,  oldest  paper  in  Outv 
gamie  County,  has  been  merged  will 
the  .Appleton  Post,  recently  Ixtug^ 
by  Green  Bay  interests.  The  nq 
paper  is  known  as  the  Appleton  Po^ 
Crescent.  .Additional  equipment,  t 
cost  $3(),0(K),  will  be  installed,  incla 
ing  a  24-i)age  press  and  stereotypii 
plant. 


S.  N.  P.  A.  I**ue*  Warning 

The  Southern  Newspaper  Fubliij 
ers’  Association  has  sent  out  a  wan- 
ing  against  an  individual  representio{ 
the  Universal  .Advertising  Agency, 
of  Boston,  who  is  traveling  througk 
the  South  placing  contracts  for  ad¬ 
vertising  .Aigo-Phosphate  and  Coco- 
Tone.  "The  concern  has  no  ratioj 
and  is  not  recognized,”  is  the  S.  N. 
P.  A.  report. 


Freeman  and  Barne*  Re-elected 

.New  Haven,  Conn.,  Feb.  S.— Tk 
Connecticut  Editorial  Association  has 
re-elected  O.  S.  Freeman,  Thompsoo- 
ville  Press,  president,  and  Arthur  S 
Barnes,  the  Bristol  Press,  secretary- 
treasurer. 


Hi*  Name  I*  Hamer 

“Knocking”  was  not  the  intention 
of  the  compositor  when  he  set  the 
item  in  the  annual  review  number  of 
Editor  &  Publisher  that  “C.  J.  Ham¬ 
mer”  had  been  made  circulation  man¬ 
ager  of  the  Lancaster  (Pa.)  Examiner 


Iowan*  Form  New*  Service 

Coi'Ncii.  Bi.uffs,  Ia.,  I<'cb.  11.— The 
Southwestern  Iowa  News  Bureau  was 
formed  here  last  week  hy  Charles 
Kendrick,  Clyde  J.  Luther  and  .Albert 
.A.  Namen,  local  newspaper  men 


Apply  The 

“Home  Town”  Test 

A  gentleman  passing  an  out-door  political  meeting  stopped  an 
old  darkey  whom  he  saw  emerge  from  the  crowd. 

“  Uncle,”  he  asked  “  what’s  that  man  talking  about  ?  ” 

‘‘Ah  dunno,  cunnel,”  answered  Uncle  Zeke,  ‘‘  but  he  sho  do 
recommend  hisself  highly.” 


Our  claims  for  responsibility  and  reliability  are  modest,  well 
admit.  We  promote  legitimate  special  editions  once  in  a  while. 
Our  main  business  is  a  ‘‘  Business  Review  Page,”  which  we 
would  like  to  put  on  your  paper  once  a  week  for  six  months,  a  jj 
year,  or  longer.  Our  references  are  good  because  we’ve  done 
business  with  a  number  of  good  papers  year  after  year  foi 
many  years. 

But  our  home  town  paper  is  the  test.  We  haven  t  asked 
permission,  but  believe  if  you  would  write  Mr.  J.  W.  Hayes, 
Bus.  Mgr.,  Memphis  Ojmmercial  Appeal,  he  would  tell  you  that 
we  have  worked  for  them  many  times  and  that  our  Business 
Review  Page  is  what  we  say  it  is. 

Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 
Home  Office,  Memphis,  Tenn. 

Sy€t0it»r$  r*  y0Htt‘Brigg$  Co. 
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SAMUEL  PIERCE  MANDELL 

i(o*  Transcript  Head  45  Years  and 
2  Years  With  Dry  Goods  Firm 

i,  Feb.  16. — Samuel  Pierce  Man- 
1  president  of  the  Boston  Tran- 
jpt  Company  for  nearly  half  a  cen- 
V  and  who  upon  his  retirement 
*  last  summer  had 
completed  72 

^sears’  connection 
with  the  C.  F. 
Hovey  Company, 
(lied  here  February 
14  after  an  illness 
of  two  weeks. 

There  are  excep¬ 
tionally  few  exam¬ 
ples  of  such  long 
business  associa- 
_  tions  as  that  rep- 

r  resented  by  the 

El  P.  Mandeu.  Qf  partners 

which  Mr.  Mandell  was  one.  Mr. 
i  dell.  Samuel  Johnson.  William 
licott.  Richard  C.  Greenleaf  and 
iry  Woods— five  of  these  were  to¬ 
iler  for  thirty-nine  years,  the  con- 
liion  being  broken  by  the  death  of 
r  Greenleaf. 

MandeH’s  record  of  permanen¬ 
ts  not  confined  to  the  dry  goods 
e  In  1875  he  was  called  as  one  of 
[  executors  of  the  founder  of  the 
,r,;cript.  Henry  Worthington  Dut- 
1.  On  the  organization  of  the 
;;cript  company  a  few  years  later 
became  its  president,  and  this  year 
.rVed  his  forty-fifth  of  continuous 
t.iii'  there.  Mr.  Mandell  is  sur- 

t;(|  by  a  son,  (jcorge  S.  Mandell, 
the  Transcript,  and  by  six  grand- 


I  BRONZE  FOR  HEROES 

in  Dealer  Staff  Honors  Memory  of 
Dead  Comrades 

!!l£Vl;L.A^D,  Feb.  17. — Bronze  tablets 
honor  of  Corporal  John  R.  Danley, 
■itrly  of  the  Sixth  Marines,  and 
■  ate  Frederick  J.  Cohrs,  of  the  102nd 
jiitry,  the  only  Plain  Dealer  men 
0  died  at  the  front,  .ivere  unveiled  last 
'k.  Corporal  Danley  was  advertising 

Iv'-up  man  and  was  killed  by  shell 
!  in  Belleau  Wood.  Private  Cohrs 
-  a  pressman  and  was  killed  by  an 
my  grenade  thrown  into  a  shell  hole, 
■r  the  Argonne  forest.  He  crawled 
0  the  hole  to  dress  the  wounds  of  a 
rade. 

H.  Baker,  president  of  the  Plain 
her  Publishing  Company  and  W.  R. 
K.  associate  editor  of  the  Plain 
h'rr,  spoke  at  both  ceremonies. 

i _ 

K  Y.  CITY  NEWS  MEN  DINE 

ntaiB  Pens  Presented  to  Harden- 
bergh  and  Henderson 

'e  first  annual  beefsteak  dinner 
the  Nycna  Society,  composed  of 
hers  of  the  New  York  City  News 
ciation,  was  held  last  Saturday 
'  Joseph  A.  Larkin,  president 
the  society,  presided,  and  on  be- 
t  of  the  society  presented  gold 
aio  pens  to  James  E.  Harden- 
fh.  secretary  and  manager,  and 
am  G.  Henderson,  treasurer,  of 
Msociation.  Christie  R.  Bohnsack 
■It  charge  of  the  arrangements, 
mber  of  prizes  were  distributed 
«f.  Bohnsack  and  each  member 
f'ved  a  $2,000  life  insurance  policy, 
t  feature  of  the  dinner  was  “The 
0*  Ticker,”  a  minature  journal 
">g  of  the  city  news  “beats,”  with 
*  »t  various  members  of  the  staff, 
were  received  from  Governor 
E.  Smith,  Secretary  of  State 
ocis  M.  Hugo,  Bishop  Charles  S. 


Burch  and  several  of  the  city  editors 
wishing  the  new  society  success. 

The  officers  of  the  society  are; 
Joseph  ,A.  Larkin,  president;  James 

F.  Corrigan,  first  vice  president;  Lew 
K.  Parrish,  second  vice  president; 
Miles  Bath,  secretary,  and  William 

G.  Henderson,  treasurer. 

NO  SUCCESSORS  TO  SLACK 

Montreal  Gazette  and  Canadian  Press 
Will  Act  by  March  1 

(by  TKLEGKAPti) 

Monthe.m.,  Que.,  Feb.  17. — Senator 
R.  S.  VV^hite,  president  of  the  Gazette 
Printing  Company,  is  temporarily 
confined  to  his  home  because  of  ill¬ 
ness,  but  it  is  understood  that  no  suc¬ 
cessor  will  be  elected  to  the  late 
E.  F.  Slack,  managing  director  of  the 
Gazette,  until  the  annual  meeting  on 
March  1. 

J.  F.  B.  Livesay,  general  manager 
of  the  Canadian  Press,  Limited,  in¬ 
formed  Editor  &  Publisher  that  a 
meeting  of  the  directors  of  that  or¬ 
ganization  will  be  held  in  Montreal 
on  February  25,  when  a  successor  to 
Mr.  Slack  as  president  of  the  C.  P.  L. 
will  probably  be  appointed. 

Vary  Coin  Weight  to  Fix  Prices 

Monetary  causes,  and  not  profiteer¬ 
ing.  are  to  blame  for  the  decrease  in 
the  dollar’s  buying  power.  Prof.  Irv¬ 
ing  Fisher  of  Yale  University  told 
the  Association  of  New  York  .Adver¬ 
tising  .Agencies  at  their  luncheon  on 
February  17.  Prof.  Fisher  suggested 
periodic  changes  in  the  amount  of 
gold  in  the  standard  dollar,  whereby 
its  purchasing  power  could  be  fi.xed 
on  the  basis  of  the  index  number  of 
commodity  prices.  Henry  C.  Emery, 
assistant  manager  of  the  (juaranty 
Trust  Company  foreign  department, 
spoke  on  foreign  exchange. 

Chicago  Tribune  Plans  New  Mill 

(by  telegraph) 

Chicago.  Feb.  18. — .At  a  meeting  of 
the  A.  N.  P.  .A  newsprint  conserva¬ 
tion  committee  for  Illinois  and  In¬ 
diana,  called  by  Chairman  Edgar 
Bartlett  of  the  Rockford  Register,  it 
was  announced  by  Col.  R.  R.  McCor¬ 
mick  that  the  Chicago  Tribune  is 
planning  to  build  another  paper  mill 
in  addition  to  the  one  it  owns  at 
Thorold,  Ont.  Details  will  be  un¬ 
certain  until  .April.  Col.  McCormick 
said  that  a  mill  could  make  paper 
at  possibly  3.50  per  pound  and  that 
association  with  other  publishers  who 
might  be  interested  might  be  con¬ 
sidered. 

Post  Heads  Dine  Circulators 

The  New  York  Evening  Post’s  man¬ 
agement  on  February  18  gave  a  dinner 
to  its  circulation  staff  in  recognition  of 
its  work  in  getting  the  paper  to  the 
public  during  the  snowstorm  last  week. 
Z.  L.  Potter,  general  manager,  was  toast¬ 
master.  Edwin  F.  Gay,  president,  out¬ 
lined  the  new  management’s  plans,  and 
asked  the  co-operation  of  the  distribu¬ 
tion  force. 

Decatur  Merger  Off 

Chicago,  Feb.  18. — All  negotiations 
for  the  recently  reported  consolidation 
of  the  Decatur  (III.)  Review  with  the 
Herald  are  off,  according  to  R.  D. 
Rainey,  manager  of  the  Review.  The 
Herald  is  planning  to  start  an  evening 
edition  before  July  i. 

Tadlock  Buys  Olympia  Standard 

Olympia,  Wa.sh.,  Feb.  17. — The  Wash¬ 
ington  Standard  has  been  sold  by 
Flagle  Freshwater  to  J.  M.  Tadlock. 


ILLINOIS 

NEWSPAPERS 

Cover  a  tremendous  territory 
outside  of  the  State 
and  exert  a 

Potent  Influence 
on  the  Great  West 

The  selected  list  here  represented,  which  seeks  the 
patronage  of  National  Advertisers,  has  a  circulation 
of  nearly  2,000,000. 

This  circulation  covers  242  cities  in  Illinois  and 
reaches  the  owners  of  251,872  farms  and  the  active 
workers  on  the  farm. 

As  Illinois  buys,  so  buys  the  West— Illinois  stand¬ 
ardizes  the  West  as  New  York  standardizes  the  East. 

If  you  would  reach  in  Illinois  alone  6,317,785 
people ;  if  you  would  have  these  people  radiate  their 
influence  in  the  promotion  of  your  sales  to  the 
West,  the  newspapers  herewith  listed  will  carry 
your  advertising  message  unfailingly. 

They  have  made  thousands  of  advertisers  prosper¬ 
ous  and  if  you  follow  the  example  of  the  advertis¬ 
ers,  using  space  regularly  and  consistently,  they 
will  make  you  prosperous  also. 

No  other  publications  can  compete  with  the  daily 
newspapers  of  Illinois  in  influence  and  productive¬ 
ness. 


Rate  lor 

Rato  far 

LSW 

l*.tM 

Clrculatiaa 

l,ln— 

Unas 

Aurora  Beacon  News  . 

. (E) 

16,000 

.045 

.045 

Bloomington  Pantagraph  . 

. (M) 

17,024 

.035 

.035 

Champaign  Daily  Gazette.. 

. (E) 

5,289 

.015 

.015 

^Chicago  American  . 

. (E) 

326,998 

.40 

.40 

Chicago  Herald-Examiner 

. (M) 

312,862 

.38 

41 

Chicago  Herald-Examiner 

. (S) 

594,287 

43 

.46 

Chicago  Daily  Journal . 

. (E) 

115,932 

42 

.18 

tChicago  Daily  News . 

. (E) 

373J)00 

.48 

.48 

Chicago  Evening  Post  . 

. (E) 

51427 

.25 

.12 

Danville  Commercial  News 

. (M) 

15487 

.035 

.035 

Elgin  Courier  . 

. (E) 

8,125 

.025 

.025 

Moline  Dispatch  . 

. (E) 

10,133 

.03 

.03 

Peoria  Star  . 

. (E) 

22464 

.05 

.04 

Quincy  Journal  . 

. (E) 

8442 

.025 

.025 

Rockford  Register-Gazette 

. (E) 

12,931 

.03 

.03 

Sterling  Gazette  . 

. (E) 

5,085 

.02 

.02 

Total  Circulation  . 

1495,086 

$247 

$245 

Government  Statements, 

October  ' 

1st,  1919. 

tPublisher’s  Statement. 

^Government  Statements, 

April  1st, 

1919. 
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A  GET-TOGETHER  meeting;  of  all  the  executives  of  the  William  R.  Hearst  organization,  editors,  advertising  and  business  managers,  was  held  in  New  York  City  in  ■ 
.\11  problems  of  tbe  t)ublisbing  business  were  diseussed  by  experts  within  the  Hearst  organization,  and  men  from  the  North,  East,  South  and  West  bad  an  opportnne 
get  acquainted  with  one  another  A  dinner  given  by  Mr.  and  Mrs.  Hearst  at  their  New  York  home  marked  the  close  of  the  three  days’  conference.  In  the  picture  ' 
taken  during  the  dinner,  are,  from  left  to  right: 

M  rs.  W.  R.  ffearst,  W.  G.  Bryan,  publisher.  New  York  .\merican;  H.  M.  Hobart,  general  manager.  International  Film  Service,  Inc.;  E.  D.  Shaw,  publisher,  WashingtouT- 
.1.  R.  Hastings,  managing  editor.  New  York  Evening  Journal;  E.  A.  Westfall,  publisher,  Boston  American;  Hugh  Murray,  general  management  Hearst  newspapers;  fieorje  IV 
business  manager.  I.os  Angeles  Examiner;  H.  Tobey,  advertising  manager,  Boston  American;  M.  I).  Huntoii,  eastern  representative,  San  Francisco  Examiner;  Hermu  B- 
publisher.  Chicago  Evening  ,\merican ;  C.  H.  Hathaway,  business  manager.  Good  Housekee)iing;  Chester  VaiiTassel,  business  manager.  Harper's  Bazar;  E.  R.  Crowe,  business  iri-' 
Hearst's  Magazine;  H.  .\I.  Roberts,  New  York  .\merican ;  Btifonl  Goodwin,  publisher,  Atlanta  (ieorgian;  W.  G.  Woodward,  advertising  manager.  New  York  American;  lohn  .McV ' 
dramatie  de|)artmetit.  New  York  .American;  John  1).  Bogart,  general  manager,  Boston  American  and  Advertiser;  C.  S.  .Stanton,  iniblislier,  San  Francisco  Examiner;  William  R.  Hr^ 
John  Dickson,  general  manager,  Chicago  Herald  and  Examiner;  A.  J.  Kohler,  advertising  manager,  American  Weekly;  E.  .M.  .Swasey,  advertising  director,  Eos  .Angeles  tv- 
T.  V.  Ranck,  day  managing  editor.  New  York  American;  M.  C.  Meigs,  advertising  manager,  Chicago  Evening  American;  E.  Wright,  business  manager.  Motor;  11,  S.  Youker,  ri 


Moore,  general  inanagement.  Hearst  Fublieations.  Another  meeting  will  be  held  in  California 


BIG  STAFF  IN  CAPITAL 
FOR  SUN-HERALD 

Laurence  HilU  in  Charge  of  Bureau, 

Which  Includei  Majority  of  Both 
Paper*’  Waihington  Men — 
Move  to  Larger  Quarter* 

W.AsiiiNGTiiN,  I'eb.  18. — The  WashiiiR- 
ton  bureau  just  formed  by  the  con¬ 
solidation  of  the  Sun  and  New  York 
Herald,  under  the  ownership  pf  Frank 
A.  Munsey,  is  exceeded  in  size  only 
by  those  of  the  press  associations  and 
includes  almost  all  of  the  better 
known  Washington  men  of  both  the 
Sun  and  the  Herald. 

The  bureau  is  in  charge  of  Laurence 
Hills  and  the  staff  is  composed  of 
Donald  A.  Craig,  Judson  C.  Welliver, 
Klmer  Murphy,  George  Edmunds, 
Donald  MacGregor,  Ralph  Collins,  Al¬ 
bert  Walker,  Miss  Ruth  Jones  and 
Miss  Maud  McDougal,  on  the  morn¬ 
ing  side,  and  John  Minor  and  Maurice 
Judd  for  the  Evening  Sun,  and  Ray¬ 
mond  B.  Morgan  for  the  Evening 
Telegram. 

Two  leased  wires  carry  the  night 
report  to  New  York  City.  They  are 
operated  by  E.  A.  Conroy,  for  many 
years  with  the  Sun,  and  Charles 
Hoyer,  long  with  the  Herald.  The  day 
wire  is  operated  by  Ike  Farley. 

Of  the  Herald  organization  Mr. 
Craig,  Mr.  Murphy,  Mr.  MacGregor, 
Mr.  Morgan  and  Miss  Jones  went 
with  the  consolidated  newspapers. 
George  F.  Authier  went  with  the  Min¬ 
neapolis  Tribune  and  R.  B.  Smith  with 
the  Chicago  Tribune,  in  Washington. 
Miss  Jones  is  the  chief  Washington 
society  reporter.  Arthur  Miller,  for 
many  years  with  the  Herald,  as  day 
office  manager,  has  gone  with  the 
Post  Office  Department. 


The  Herald  Bureau,  at  1502  H  St., 
has  been  closed.  The  Sun  Bureau, 
on  the  sixth  floor  of  the  Munsey 
Building,  which  is  now  the  quarters 
of  the  enlarged  organization,  will  be 
abandoned  as  soon  as  new  quarters 
can  be  fitted  iq)  on  the  fourth  floor 
of  the  Munsey  Building. 

Buckeye  Meeting  Feb.  26-27 

Lim.\,  Ohio,  Feb.  17. — The  annual 
meeting  of  the  Buckeye  Press  .Asso¬ 
ciation  will  be  held  here  on  February 
26  and  27.  Jason  Rogers,  publisher  of 
the  New  York  Globe,  Governor  Cox 
and  Lieutenant  Governor  Brown,  both 
newspaper  men,  are  expected  to  speak 
at  the  banquet  on  the  evening  of  the 
26th.  E.  Benjamin  Yale,  correspond¬ 
ing  secretary,  Waynesville,  is  arrang¬ 
ing  the  details  of  the  meeting. 

Another  Georgia  Association 

.Ate.anta.  G.a.,  Feb.  17. — The  editors 
of  the  newspapers  in  the  First  Con¬ 
gressional  District  met  in  Savannah  this 
week  and  organized  an  editorial  associa¬ 
tion  similar  to  those  of  other  districts 
throughout  the  state.  Members  of  the 
Savannah .  Rotary  Club  entertained  the 
editors  at  a  bamiuet  following  the  or¬ 
ganization  meeting  Tuesday. 

Wallace  Resigns  Editorship 

Concord,  N.  H.,  Feb.  11. — ^William 
Wallace,  private  secretary  to  Gov. 
Bartlett,  has  resigned  his  position  as 
managing  editor  of  the  Concord 
Patriot. 

Pittsburgh  Leader  Office  Burns 

Pittsburgh,  Pa.,  Feb.  17. — Fire  early 
today  destroyed  the  Leader’s  business 
office,  with  an  estimated  loss  of  $15,000. 

Sphinx  Cluh  Frolic  Feh.  25 

The  Sphinx  Club,  New  York,  will 
hold  its  frolic  on  Februarv  25. 


LUDLOWS 

(illjp  ffilftragn  Sributtp 

“The  World’s  Greatest  Newspaper’’ 

Two  Ludlow  Typographs  and  eighty 
fonts  of  display  type  matrices  handle 
the  display  type  on  slugs  in  the  im¬ 
mense  volume  of  advertising  carried 
in  the  TRIBUNE. 

Mr.  Lowenberg,  the  superintendent, 
knows  what  is  best  and  always  keeps  up 
with  the  pulsation  of  modern  methods. 

Take  a  tip  from  the  Tribune  and  keep 
up  with  the  procession  —  it  always 
pays  best. 

To  know  the  merits  of  the  Ludlow  dis¬ 
play  type  system,  is  to  want  it.  Quality 
results,  better  print  and  a  good  invest¬ 
ment  from  an  economical  standpoint. 

Write  for  particulars. 

Ludlow  Typograph  Co. 

NEW  YORK  CHICAGO 

606  World  Building  2032  Cly bourn  Ave. 
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new  ad  rates  for  40  PAPERS 


iHANGES  in  the  minimum  adver- 
/tising  rates  of  40  week-day  news- 
^  having  a  net  paid  circulation 
^^1,  are  noted  below.  The  data, 
’  by  Barbour’s  Advertising 
IIJ^eets,  Inc.,  and  Editor  &  Pub- 
gja  are  accurate  as  of  February 
t®0- 

rv  eew  minimum  agate  line 

rate  is .  |l-62 

He  old  minimum  agate  line 
l^te  is  .  $^-30 

tease  amounts  to . 32 

te  line  or  24.61  per  cent,  of 
rious  minimum. 

is  the  second  change  since 
1,  1919,  on  nine  of  these 
During  the  same  period,  the 
ations  were  announced  of  the 
(N,  Y.)  Journal  and  Leader 
the  New  York  Sun  and  Her- 
the  suspension  of  the  Rood- 
11.)  Record  and  the  temporary 


suspension  of  the  Westfield  (Mass.) 
Journal. 

The  following  changes  were  an¬ 
nounced  ;  Flagstaff  (Ariz.)  Northern 
Arizona  Leader,  from  daily  to  semi¬ 
weekly;  New  Rockford  (N.  D.)  State 
Center  has  been  succeeded  by  the 
Transcript;  the  Normart  (Okla.) 
Transcript  and  the  Sulphur  Springs 
(Tex.)  News-Telegram  have  added 
Sunday  morning  editions. 

New  additions  to  the  daily  field 
are:  Cordele  (Ga.)  Sentinel,  evening, 
except  Sunday;  Greenfield  (Mass.) 
Recorder,  evening  except  Sunday. 
The  Brownsville  (Tex.)  Sentinel  has 
resumed  publication. 

The  Pratt  (Kan.)  Tribune  and  the 
Jersey  Shore  (Pa.)  Herald  show  a 
100  per  cent,  increase  in  their  mini¬ 
mum  agate  line  rate.  The  San  Fran¬ 
cisco  (Cal.)  Recorder  and  the  Home¬ 
stead  (Pa.)  Messenger  show  a  slight 
decrease  in  their  minimum  agate  line 
rates,  as  given  in  the  following  list: 


Net  Paid  New  Rate  Minimum  Last  Rate  Last  Min.  Increase 


F  Circulation 

Effective 

Ag.Li.R. 

Effective 

Ag.Li.R. 

per  line 

ka  Francisco  Examiner  ... 

121,629 

4/1/20 

.238 

10/15/19 

.2295 

.0085 

I:.ii  Francisco  Recorder  (est) 
!:,ii  Jose  News  . (est) 

1,500 

7/1/19 

.0285715 

7/1/17 

.0342857 

.0057142  de 

2,.5lX) 

2/9/20 

.0214286 

11/18/19 

.0178572 

.0035715 

-i.ater  Sun  . 

893 

2/1/20 

.0142858* 

12/1/19 

.0128572* 

.0014286 

1  'Hcaso  American  . 

339.721 

2/2/20 

.60* 

12/1/19 

.45* 

.15 

firroin  Courier-Herald  .... 

,1,8(X) 

3/1/20 

.02 

,  1/1/19 

.015 

.005 

News  . 

2,261 

2/5/20 

.01428.58* 

6/4/19 

.0107143* 

.0035715 

["rhi.i'a  Courier  . 

2,021 

3/l/’20 

.02143* 

1/1/19 

.0157143* 

.0057157 

;tur  Democrat  . 

3,032 

1/1/20 

1/1/20 

.015 

4/1/19 

.0125 

.0025 

!'■  Porte  Argus . (est) 

1,930 

.0121429* 

4/25/19 

.0107143 

.0014286 

i?-ru  Chronicle  . 

2.5.10 

2/1/20 

.015* 

8/9/19 

.0085715* 

.0064286 

1"  /MrAiAU  Videttc  . 

1,840 

12/1/19 

.0085715* 

2/1/19 

.0057143* 

.0028572 

[■111  Tribune  . 

1,779 

1/1/20 

.02 

7/1/19 

.01 

.01 

.!n^u^  Democrat. .(est) 

1,875 

2/5/20 

.0142858* 

1/15/19 

.0107143* 

.0035715 

['  Rivers  Commercial... 

2,064 

2/15/20 

.015 

10/1/18 

.01 

.005 

.|in  "‘llerald  . 

2.200 

2/1/20 

.0142858* 

1/1/19 

.008.5715* 

.0057143 

'inR  Tribune  . 

3,437 

1/1/20 

.025* 

1/1/19 

.0225* 

.0025 

ven  Ledger  . 

1,008 

2/9/20 

.0107143* 

10/1/16 

.0071429 

.0035715 

fit-d  Standard  . (b) 

9,989 

3/1/20 

.05* 

7/1/18 

.04 

.01 

. (m) 

h  York- 

14.541 

3/1/20 

.06* 

7/1/18 

.045 

.015 

■  ""  tiR  Leader  . 

6,878 

2/1/20 

.03 

10/1/19 

.025 

.005 

"ira  Star-Gazette  . 

23,467 

2/16/20 

.07 

1/1/20 

.06 

.01 

*:'«ii  News  . (est) 

980 

2/9/20 

.0114286 

12/27/17 

.0063572 

.0030714 

'•Ra  Springs  Sun. .(est) 

1 ’.h  f  amlina— 

2,460 

2/1/20 

.0135715 

11/1/19 

.0114286 

.0021429 

:LviI1t  Observer  . 

l  :!;  Dakota— 

2,186 

4/1/20 

.02 

11/15/19 

.0178572 

.0021429 

'ty  City  Times-Record.. 

1,100 

2/9/20 

.0142858* 

4/30/18 

.0107143* 

.0035715 

'icl:  Leader  . 

2,201 

1/1/20 

.0214286* 

1/1/19 

.0178572 

.0035715 

'.•uani.i  - 

■  ’"wn  Leader  . 

•  Leader  . 

■'trad  Messenger  . 
■y  Shore  Herald  ... 

.tun  Gazette  . 

; '^anna  Transcript 


Herald  .... 
News 


^■11!  News  . (est) 

News  . (est) 


1/1/20  .015 

2/6/20  .025 

2/1/20  .010714.1 

2/1/20  .0142858* 

2/10/20  .02 
.1/1/20  .0142858* 

1/28/20  .0107143* 

2/1/20  .05 

12/1/19  .0121429* 

2/10/20  .0107143* 


3/1/18  .0107143  .00428.58 

5/1/19  .0214286  .0035715 

9/1/18  .  0128572  .0021429  de 

1/1/17  .0071429  .0071429 

10/15/19  .0178572  .0021429 

3/5/19  .010714.1*  .0035715 

12/15/17  .0071429*  .0035715 


7/1/19  .010714.1*  .0014286 
9/20/19  .0071429*  .0035715 


t'kttfsvill('  Progress  ... 

3.243 

2/9/20 

.0178572 

9/9/17 

.0107143* 

.0071429 

sion  Virginian  ..(est) 

831 

3/1/20 

.015* 

11/1/17 

.0085715 

.0064286 

Mchfp  World  . 

J  Virginia— 

6.170 

5/1/20 

.03* 

1/1/18 

.025* 

.005 

nil!  Register  . ) 

15.146 

(3/1/20 

.04* 

1/1/19 

.03 

.01 

Edition  . ) 

)  3  /1/20 

.045 

1/1/19 

.035 

.01 

607,301 

$1.6244311 

$1.3035724 

.3208598 

t,^5~Pecrease ;  (b)  Morning, 
f'l  circulation  estimated. 


Sund.iy;  (m)  Sunday  exclusively;  (*)  flat  rate; 


Merged  Sectioni  Save  Paper 

New  York  Tribune  has  saved 
n  two  to  four  pages  net  of  white 
I'f  each  week  by  transferring  its 
department  from  the  Saturday 
Ike  Sunday  edition,  incorporating 
Its  magazihe  section  without 
::raMng  its  size. 

■"ofeign  Papers  Not  Affected 

^*SHiNGT0N,  Feb.  18. — Newspapers 
“■■s  ed  in  foreign  countries  are  ex- 
^  from  the  provision  of  the  na- 
ii'^  P'lphibition  enforcement  acts 
^  orhids  the  publication  of  liquor 


advertisements  in  newspapers  pub¬ 
lished  in  this  country.  Postmaster 
General  Burleson  stated  in  a  letter 
to  postmasters  a  few  days  ago.  The 
act  refers  specifically  to  newspapet, 
and  does  not  include  "publications* 
or  “magazines.” 

Katz  Opens  Atlanta  Office 

Atlanta,  Ga.,  Feb.  12. — The  E.  Katz 
Special  Advertising  Agency  has  opened 
offices  in  .Atlanta  to  take  care  of  the 
company’s  business  in  the  Southern 
States.  G.  H.  Gunst  is  the  manager  of 
the  Atlanta  branch,  which  is  located  in 
the  Candler  .Annex  building. 


S7%  Rural 
43%  Urban 


AND  33^  of  the  en¬ 
tire  population  of 

Wisconsin  lives  in  18 

1 

cities  that  have  above 
10,000  population. 


If  you  advertise  in  the  newspapers  listed  below 
you  will  be  using  the  mediums  that  carry  the 
news  of  the  world  to  the  largest  percentage  of 
Wisconsin’s  population. 

Take  a  look  at  the  map  and  see  for  yourself  how 
these  eighteen  cities  that  have  one-third  of  the 
population  and  manufacture  above  $400,000 
worth  of  factory  product  annually,  are  situated  to 
deliver  the  news  to  the  people  who  live  on  the 
75,000  miles  of  roads  in  the  state. 

Learn  to  know  Wisconsin  and 
you  will  have  access  to  one  of 
the  richest  per  capita  markets 
in  the  world,  one  of  the  easiest 
to  advertise  and  sell. 


sk  the  papers. 

They  know 

f 
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Papers 

Circula-  Rate  for 
tion  5,000  lines 

JAppIeton  Daily  Post.... 
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4487 
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Beloit  News  . 

Eau  Claire  Leader-Tele- 

. (E) 

7J)29 

.025 

ffram  . 

(ME&S) 

8,776 

.03 

Fond  du  Lac  Commonwealth.  .(E) 

6,463 

.025 

tGreen  Bay  Press  Gazette . (E) 
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.025 

Kenosha  News  . 

. (E) 

4494 

.0178572 

La  Crosse  Tribune  and 

Leader- 

Press  . . 

....(E&S 
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.035 

JMadison  (Wis.)  State  Journal  (E) 

13,729 

.035 

j:Mad!son  (Wis.)  State  Journal  (S) 
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.035 

*Milwaukee  Wisconsin  News..(E) 

70448 

.12 

Milwaukee  Journal  . 

. (E)  101420 

.10 

Milwaukee  Journal  . 
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93447 

.16 

Milwaukee  Sentinel  . 

..(MAE) 

75405 

.13 

Milwaukee  Sentinel  . 

. (S) 

60440 

.13 

Racine  Journal  News . 

. (E) 

7,631 

435 

Sheboygan  Press  . 
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.025 

*Superior  Telegram  . 
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.04 

Wausau  Record-Herald  . , 
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5486 
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TRADITIONS  DIE  HARD 


WHEN’  the  automobile  industry  was  voting 
some  advertising  manager  for  a  daily  news¬ 
paper  made  the  discovery  that  manufac¬ 
turers  or  dealers,  if  given  oodles  of  free  read¬ 
ing  matter,  would  buy  some  display  space.  The 
hunch  was  worked  to  the  limit.  It  became  a 
tradition,  and  a  tradition  has  nine  lives. 

There  was  a  sort  of  lame  logic  in  the  policy 
when  the  automobile  still  faced  the  job  of  mak¬ 
ing  good.  The  newspaper,  through  the  generous 
use  of  space  in  the  news  columns,  created  “an 
atmosphere  of  interest”  in  everything  pertain¬ 
ing  to  the  auto.  This,  the  manufacturer  and 
dealer  explained,  was  the  only  reason  why  they 
could  make  the  use  of  paid  space  profitable! 

So,  all  through  the  years,  in  periods  of  news¬ 
print  shortage,  in  spite  of  the  urgings  of  sound 
business  reasoning,  the  newspapers  have  con¬ 
tinued  to  donate  free  space  to  the  auto  people. 
This  does  not  refer  to  the  large  volume  of  legiti¬ 
mate  automobile  news  which  always  receives 
generous  play,  but  to  the  piffle,  gossip,  puffing 
and  straight  advertising  in  the  guise  of  reading 
matter  or  news. 

The  manufacturers  as  a  rule  realize  that  this 
space-grafting  is  vicious  in  principle,  unbusiness¬ 
like  and  serves  in  its  practical  workings  to  les¬ 
sen  the  appeal  of  paid-for  copy.  They  would  like 
to  see  the  practice  ended.  If  the  publishers  per¬ 
sist  in  giving  away  space,  however,  they  must 
in  self-protection  use  their  allotment. 

If  every  newspaper  in  the  country  should  do 
away  with  free  publicity  for  automobiles  the  in¬ 
dustry  would  benefit,  the  paid  advertising  would 
grow  and  the  newspapers  would  not  be  charge¬ 
able  with  practicing  a  form  of  bonus-giving  in 
their  rivalry  for  advertising. 

The  selling  of  newspaper  advertising  space 
should  never  be  linked  up  with  the  granting  of 
special  privileges. 

For  one  man  to  act  as  automobile  editor  and 
automobile  advertising  solicitor  at  the  same  time 
is  such  a  "raw”  proposition  that  one  would  sup¬ 
pose— if  uninformed  as  to  the  facts— that  it  had 
never  been  tried  out. 

Editor  &  Publisher  presents  in  this  issue  the 
views  of  some  of  the  leaders  of  the  automobile 
industry  on  these  matters— and  these  views  should 
have  greater  weight  with  the  managers  of  news¬ 
papers  than  wornout  traditions. 


-ARSE  HENRY  W.ATTERSON  has  just  cele- 
^  *  brated  his  eightieth  birthday  anniversary. 
Is  there  another  .\merican  whose  career  matches 
that  of  the  last  of  the  great  editors  of  yester¬ 
day?  Marse  Henry  is  so  w-ell  loved  by  his  fellows 
of  the  craft  that  they  find  it  hard  to  enter  upon 
a  controversy  with  him  on  any  topic  .which  en¬ 
gages  his  attention.  Right  or  wrong,  Marse 
Henry!  For  if  unassailably  right,  he  wields  in 
behalf  of  a  cause  a  flaming  pen.  If  perchance 
wrong  the  fact  does  not  dampen  his  ardor  for 
debate,  nor  find  him  without  resources  of  logic. 
<jood  luck  and  good  health  to  the  best  loved 
.\niercian  new'spaper  man  1 


IT  is  not  often  that  so  formidable  a  catalog 
of  newspaper  sins  of  omission  and  commission 
is  prepared  as  that  outlined  in  last  week’s 
Editor  &  Publisher  by  William  Johnston,  of  the 
New  York  Sunday  World.  According  to  his  diag¬ 
nosis  the  newspaper  business  is  still  away  behind 
the  times  in  every  essential  of  efficient  organiza¬ 
tion.  His  arguments  carry  force,  and  have  con¬ 
structive  value.  This  much  may  be  admitted 
without  conceding  the  validity  of  his  indict¬ 
ment  as  a  whole. 


INDI.\N.\POLIS  is  doing  striking  advance  ad¬ 
vertising  of  the  A.  A.  C.  W.  convention.  New 
Orleans  set  a  fine  example.  Indianapolis  will  of 
course  try  to  carry  the  torch  a  little  further 
along  the  road.  The  legions  of  the  C.  W.  will 

meet  the  hosts  of  the  convention  city  more  than  half 
wav  in  their  efforts  to  advance  the  cause  of  TRUTH. 


JULIUS  CHAMBERS 


WHEN  somebody  addresses  a  convention  or 
association  of  editors  and  publishers  on 
the  subject  of  raising  advertising  rates  he  finds 
that  keen  interest  displayed  which  is  usually  en¬ 
gendered  only  by  a  wholly  novel  subject.  Can 
it  be  done,  and  how?  The  questions  are  eagerly 
put.  One  would  think  that  an  invasion  of  for¬ 
bidden  ground  was  under  way. 
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About  every  variety  of  experience  and  every 
sort  of  adventure  to  which  newspaper  men 
are  ever  subjected  came  into  the  working  life 
of  Julius  Chambers,  who  died  the  other  day  at 
his  home  in  New  York. 

It  was  his  privilege  to  start  his  newspaper 
career  under  Horace  Greeley,  to  continue  it  for 
many  years  with  James  Gordon  Bennett  and 
Jo.seph  Pulitzer,  to  work  with  Turner  on  the 
Recorder,  to  edit  Collier's,  to  serve  as  one  of  Mr. 
Hearst’s  staff  of  managing  editors  in  the  days 
when  his  associates  were  such  men  as  S.  S. 
Chamberlain,  Col.  C.  P.  J.  Mooney,  Richard  Far- 
relly  and  Morrill  Goddard. 

For  the  past  sixteen  years  he  had  written  a 
daily  column  of  rare  charm  and  interest  for  the 
Brooklyn  Eagle,  this  work  having  been  continued 
until  the  day  of  his  death. 

He  won  distinction  through  discovering  the 
source  of  the  Mississippi  River  in  1873.  But 
this  sort  of  adventure  did  not  appeal  so  strongly 
to  his  impetuous  nature  as  did  the  tantalizing 
uncertainty  of  the  newspaper  game. 

In  the  role  of  managing  editor — which  he  filled 
on  the  Herald,  World  and  American — he  viewed 
the  daily  drama  of  the  world’s  life  feeling  one 
master  emotion,  namely,  the  desire  to  find  out 
and  disclose  the  why  and  wherefore  of  events 
and  the  motives  of  the  actors  in  them.  Under 
the  stress  of  executive  work  Chambers  became  a 
super-enthusiast.  There  were  no  impossibilities. 
He  would  acknowledge  no  difficulties  as  control¬ 
ling.  He  would  “burn  the  wires”  to  the  lonesome 
corners  of  the  world  in  an  effort  to  interview  a 
man  whose  view  was  needed.  His  very  daring, 
his  well-calculated  audacity,  often  won  for  him 
notable  news  beats. 

He  was  a  personal  friend  of  Presidents  and  of 
the  dominant  men  in  public  life.  He  held  their 
friendship  through  keeping  faith.  When  he 
wanted  news  which  they  could  supply  he  never 
failed  to  get  it. 

Personally  Julius  Chambers  was  a  man  of  rare 
likahleness,  carrying  always  wfil'h  him  the  con¬ 
tagion  of  good  cheer  and  uncompromising  op¬ 
timism.  -As  a  newspaperman  he  stood  among  the 
first  and  the  best  of  his  time — a  man  whose  news 
judgment  was  never  questioned  by  his  fellows. 
.\s  an  editor  he  never  required  of  another  man 
what  he  would  not  willingly  have  undertaken 
himself.  He  set  many  precedents  in  newspaper¬ 
making — he  followed  few. 


WHIRLWIND  SEED 


Philip  GIBBS,  the  distinguished  Britisk 
correspondent,  sees  proper  cause  for  nr 
against  the  campaign  of  ill-will  which;, 
ing  carried  on  with  such  vigor  hetween  te 
British  and  American  newspapers. 

Mr.  Gibbs  reminds  Britons  that  the  hejn 


•America  is  sound,  her  ideals 


unimpaireil 


friendliness  for  her  allied  nations  of  tht 
days  as  warm  and  generous  as  in  the  djn 
comradeship  on  the  battlefield.  He  censn' 
cartoon  in  Punch,  in  which  Uncle  Sam  # 
ligned,  and  he  calls  for  an  end  to  petty  Irriti  ' 
and  recriminations. 

It  would  be  folly  to  deny  that  in  recent  t.J 
in  the  United  States  the  British  people; 
found  cause  for  irritation.  In  evidence  of 
real  sentiments  toward  our  overseas  cousiej 
but  recently  entertained  the  young  English  P- 
with  a  warmth  of  friendship  every  whit  ger 
Following  that  event  we  seemed  to  exhibit 
and  hospitality  to  an  open  enemy  of  the  E 
Government.  In  spite  of  our  personal  vieij 
the  Irish  question  we  have  to  concede  thr 
present  it  is  essentially  a  problem  of  B-; 
politics,  not  of  American  politics.  Yet  we 
been  in  the  habit  of  discussing  the  quest! 
Irish  freedom  as  though  it  were  to  be  se-J 
right  here.  In  this  we  must  recognize  that 
have  put  to  a  strong  test  the  amiability 
English  friends. 

There  should  be  no  more  between  the 
and  American  nations  a  continual  exchangi 
asperities.  Duels  between  English  Anti-A:tJ 
can  publications  and  .American  .Anti-British: 
lications  should  be  no  longer  popular.  Forj 
the  friendship  of  these  two  great  natioti 
future  peace  of  the  world  and  the  progiea 
mankind  very  largely  depend.  That  fritci; 
must  be  fostered,  not  imperiled,  by  the  prei 


AS  IT  IS  IN  BRITAIN 


Great  Britain,  with  an  area  one-thi- 
as  large  as  the  United  States,  present! 
instructive  example  of  the  vitality  1 
usefulness  of  the  distinctly  local  daily  i 
weekly  newspaper.  There  is  not  a  city,  to»t 
hamlet  of  the  United  Kingdom  which  is 
from  the  invasion  of  the  big-city  newspixB 
The  great  London  journals  circulate  everyiitj 
Yet  the  local  newspapers  not  only  hold 
own  but  they  are,  generally  speaking, 
prosperous.  This  is  due  to  the  fact  that 
are  supreme  in  their  communities,  and 
pensable  to  the  people.  They  concern  thtiK' 
with  local  affairs  and  news,  and  ignore  tk 
trusion  into  their  fields  of  the  metrofoi 
newspapers. 

If  the  fears  of  some  of  our  own  smt- 
publishers  as  to  the  baneful  effects  of  bif- 
competition  were  well  based,  the  future  (li 
local  newspaper  would  indeed  be  dubiom 
the  local  newspaper  were  really  vulnerabb 
der  the  pressure  of  metropolitan  competiW 
would  follow  that  Great  Britain  would  k 
country  w'ithout  prosperous  community 
papers — for  in  the  British  Isles  there  ii 
a  small  publication  which  is  immune  fro® 
competition. 

The  truth  of  the  whole  matter  is  that:!! 
is  no  actual  conflict  at  all  between  the  bi| 
little  newspapers.  Their  interests  are  mK 
or,  if  that  is  too  strong  a  term,  they  are  at 
not  hostile. 


The  successful  advertising  salesmen  knof 
it  is  never  necessary  or  advisable  to  critij 
condemn  or  abuse  a  rival  newspaper.  AibJ 
tisers  are  interested  in  what  the  solicitof’l 
new'spaper  has  to  offer,  but  not  in  his  op‘°'**' 
to  the  shortcomings  of  another  sheet.  Thatt^ 
the  present  demand  for  salesmanship  of  thebf 
order — salesmanship  that  carries  confidenK 
assurance  to  the  prospective  customer.  AfW 
belief  in  the  thing  that  one  represents 
in  oneself  and  the  final  result  is  always  SL'COB 
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PERSONALS 


/^GDEN  \V.  WHITE,  editor  of  the 
Haven  Register,  has  re¬ 
signed  to  accept  the  editorship  of 
jht  Worcester  Telegram.  Mr.  White 
jssumes  his  new  duties  on  March  1. 
He  has  been  with  the  Register  for 
nearly  fourteen  years,  serving  about 
half  of  that  period  as  a  reporter 
and  the  other  half  as  editor  of 
the  paper,  taking  the  place  of  Everett 

G.  Hill,  former  editor,  now  with  the 
Hartford  Times. 

Joe  M.  Satterthwaite,  editor  of  the 
Douglas  (Kan.)  Tribune  and  for  four 
years  state  senator  from  his  district, 
has  announced  his  intention  of  seek¬ 
ing  the  honor  again. 

Prof.  Fred  E.  Tarman,  assistant 
professor  of  journalism  at  the  Uni¬ 
versity  of  Oklahoma,  has  resigned  to 
become  secretary  to  the  executive 
board  of  an  oil  company  in  Oklahoma 
City.  Willard  Campbell,  a  senior  in 
the  college  of  journalism,  will  be 
temporary  editor  of  the  University 
and  Editor,  the  w-eekly  publicity  pa¬ 
per  of  the  school.  Prof.  Tarman  will 
continue  his  work  as  teacher,  hold¬ 
ing  classes  three  days  per  week. 

Charles  J.  O’Malley,  head  of  the 
O’Malley  Advertising  &  Selling  Com¬ 
pany,  Boston,  passed  through  New 
York  this  week  on  his  way  South. 
He  will  travel  through  Texas  as  far 
as  San  .\ntonio,  returning  by  way  of 
St..  Louis. 

Maximilian  Elser,  Jr.,  general  man¬ 
ager  of  the  Metropolitan  Newspaper 
Service,  is  a  proud  father.  The  boy 
arrived  on  February  16. 

Erasmus  Wilson,  Quiet  Observer  of 
the  Pittsburgh  Gazette-Times  and 
President  Emeritus  of  the  Boy  Scouts 
of  Allegheny  county,  was  honored  by 
a  Lincoln  Day  banquet.  Each  guest 
present  was  given  a  reproduction  of 
Frank  Thompkin’s  painting  of  Eras¬ 
mus,  A  uniquqe  set  of  resolutions  was 
also  arranged  for  the  honor  guest, 
these  being  signed  by  5,000  Boy  Scouts 
and  their  officials  in  .Allegheny 
county. 

D.  B.  Worthington,  publisher  of  the 
Beloit  (Wis.)  News,  left  on  February 
17  for  a  trip  to  the  Orient.  Mason 

H.  Dobson  will  be  in  editorial  charge 
of  the  News  until  his  return. 

R.  A.  Pringle,  K.  C.,  until  recently 
paper  controller  for  Canada,  is  now 
acting  as  counsel  for  the  Cotton  Man¬ 
ufacturers  of  Montreal. 


IN  THE  EDITORIAL  ROOM 

Charles  Young,  night  editor  of  the 
Boston  Post,  leaves  Boston  today  for 
a  month’s  trip  to  Florida  for  his 
health. 

Mrs.  Emilie  McGrath  Alcock,  so¬ 
ciety  editor  of  the  St.  Louis  Republic, 
writing  under  the  name  of  Serena 
Lamb,  has  become  society  editor  of 
the  Globe-Democrat. 

Frederic  C.  Nelson,  editorial  writer 
on  the  Hartford  (Conn.)  Post,  has  a 
short  sketch  in  the  February  number 
pf  “Vanity  Fair”  entitled  ‘‘Patroniz¬ 
ing  Our  Advertisers.” 

W.  L.  Ayers  has  resigned  as  finan¬ 
cial  editor  of  the  Chicago  Daily  Jour¬ 
nal.  to  become  assistant  manager  of 
the  statistical  and  analytical  depart- 
ment  of  the  Federal  Reserve  Bank 
of  Chicago. 

Harry  Judson  Smith,  managing  edi¬ 
tor  of  the  Chicago  Daily  News,  has 
returned  to  Chicago  last  week  after 
a  two-year  stay  in  Paris  as  head  of 
the  News’  foreign  service.  He  will 


resume  his  active  duties  as  managing 
editor  at  once. 

John  J.  McCarthy,  of  the  Manches¬ 
ter  (N.  H.)  Union-Leader  editorial 
staff,  is  publicity  manager  of  the  fifth 
annual  Manchester  automobile  show. 

John  J.  Sheehan,  sports  editor  of 
the  Manchester  (N.  H.)  Union-Lead¬ 
er,  is  taking  the  place  of  James  M. 
Langley,  city  editor  of  the  Leader,  as 
Manchester  correspondent  of  the 
Boston  Herald. 

Miss  Ruth  Reeves,  one  of  the  Fair- 
child  staff  artists,  and  one  of  the  five 
illustrators  doing  work  for  the  dailies 
taking  the  Fairchild  Service,  has 
reached  Paris.  Her  arrival  increases 
the  Fairchild  Fashion  Bureau  in  Paris 
at  2  Rue  des  Petits  Peres  to  seven 
writers  and  artists. 


IN  THE  BUSINESS  OFFICE 

D.  Fitz-Ciibbon,  advertising  man¬ 
ager  of  the  Evening  Sun,  and  E.  M. 
•Alexander,  who  recently  became  ad¬ 
vertising  manager  of  the  Livening 
Sun,  is  now  in  a  similar  position  on 
the  Sun  and  New  York  Herald. 

Keith  Clevenger,  former  advertising 
manager  of  the  Salina  (Kan.)  Daily 
Union,  has  been  made  publicity  agent 
of  the  spring  musical  festival  to  be 
given  in  Salina  in  March. 

Ernest  R.  Gray,  who  has  been  con¬ 
nected  with  the  Des  Moines  Capital 
for  eleven  years,  has  resigned  to  as¬ 
sociate  himself  with  Eugene  McGuire, 
formerly  classified  advertising  man¬ 
ager  of  The  Capital,  in  the  opening 
of  the  Bankers’  Exchange. 

Arthur  H.  Story  has  resigned  from 
the  advertising  staff  of  the  Philadel¬ 
phia  Record  to  become  general  mana¬ 
ger  of  the  Keystone  Automobile  Sales 
Corporation,  Philadelphia. 

Col.  Jim  Winters,  advertising  direc¬ 
tor  of  the  Kansas  City  Post,  is  back 
at  his  desk  after  being  confined  to 
his  home  by  illness. 

Miles  C.  Grigsby,  advertising  man¬ 
ager  of  the  Ada  (Okla.)  News,  has  re¬ 
signed  to  enter  life  insurance  work. 

W.  E.  Nix,  business  manager  of  the 
Council  Grove  CKan.)  Daily  Guard, 
suffered  the  loss  of  his  right  hand  by 
the  accidental  discharge  of  his  shot¬ 
gun  during  a  recent  hunting  trip. 


PIONEER  IN  FAR  EAST 
SAILS  FOR  JAPAN  • 

BVV.  FLEISHER.  dean  of  American 
•  journalists  in  the  Far  East,  is  now 
somewhere  on  the  Pacific  on  his  way 
back  to  Tokyo 
after  an  extend¬ 
ed  visit  to  .Amer¬ 
ica  during  which 
he  completed 
business  arrange¬ 
ments  that  assure 
a  n  opportunity 
for  better  under¬ 
standing  between 
.America  and  the 
Orient  through 
the  enlarged  ser¬ 
vice  of  his  Tokyo 
publications. 

Mr.  Fleisher  was  born  in  Philadelphia 
and  spent  many  years  in  Europe  and 
South  .America  before  taking  up  his  resi¬ 
dence  in  the  Far  East.  Since  he  has  been 
a  real  champion  there  of  .American  prog¬ 
ress  first  through  his  daily,  the  Japan 
.Advertiser,  which  has  surmounted  all  pit¬ 
falls  that  beset  it,  and  now,  also,  through 
his  Trans-Pacific  Magazine,  a  monthly 
devoted  to  the  economic,  financial  and 
commercial  side  of  the  Far  East  and 
.Australia.  The  Trans-Pacific  is  tri¬ 
lingual.  having  Japanese,  Chinese  and 
English  sections.  The  English  section 
is  edited  by  young  American  newspaper¬ 
men. 

Mr.  Fleisher  sailed  for  Japan  from 
Vancouver,  B.  C.,  yesterday  on  the  Em¬ 
press  of  Asia. 


B.  W.  Fleisiiei 


McCann  Company  as  an  account  ex¬ 
ecutive. 

W.  G.  E.  Birkett  has  been  appointed 
advertising  manager  of  the  Paige- 
Detroit  Motor  Car  Company’s  truck 
division. 

.A.  W.  Hammond  has  sold  his  inter¬ 
est  in  the  Griswold  &  Hammond  Com¬ 
pany,  advertising  agency,  Cleveland, 
to  Charles  L.  Eshleman,  vice  presi¬ 
dent  of  the  Union  Metal  Manufactur¬ 
ing  Company,  Canton,  Ohio,  and  the 
name  of  the  agency  is  now  the  Gris- 
wold-Eshleman  Company. 

Arthur  G.  McKnight,  advertising 
manager  of  the  Baltimore  Hotel, 
Kansas  City,  has  been  made  service 
manager  of  the  F.  .A.  Gray  Advertis¬ 
ing  Company,  also  of  that  city. 

Troland  Cleare  has  been  appointed 
advertising  manager  of  the  Field  & 
Flint  Company,  shoe  manufacturers, 
Brockton,  Mass.  He  has  been  adver¬ 
tising  manager  of  the  Washington 
(D.  C.)  Times  for  the  past  two  years. 

Kenneth  S.  Fenwick  has  become  as¬ 
sociated  with  Murray  Howe  &  Co., 
Inc.,  New  York  advertising  agency. 


Pueblo  Chieftain  Owner  Dead 

Denver.  Colo.,  Feb.  12. — Isaac  New¬ 
ton  Stevens,  principal  owner  of  the 
Pueblo  (Colo.)  Chieftain,  died  in 
Philadelphia  today  of  pneumonia.  He 
was  a  member  of  the  advisory  board 
of  the  .Associated  Press  western  di¬ 
vision.  He  once  owned  and  edited 
the  Colorado  Springs  Gazette,  but  his 
principal  work  was  in  legal  and  bank¬ 
ing  fields.  He  was  born  at  Newark. 
Ohio,  November  1,  1858. 


WITH  THE  AD  FOLKS 

Walter  C.  Garwick,  for  a  number 
of  years  assistant  advertising  mana¬ 
ger  of  the  Certainteed  Products  Cor¬ 
poration,  St.  Louis,  has  been  made 
advertising  manager.  For  several 
years  Robert  M.  Nelson  has  been  sec¬ 
retary-treasurer  and  advertising  man¬ 
ager,  holding  both  titles,  though  Mr. 
Garwick  had  been  in  active  charge 
of  advertising  for  the^  corporation. 

Miss  Clara  Ferro,  late  of  Editor  & 
Publisher  and  the  New  York  Herald, 
has  become  connected  with  the  Morse 
International  Advertising  Agency 
staff  in  New  York. 

Sam  B.  Anson,  well  known  Cleve¬ 
land  newspaper  man,  who  is  conduct¬ 
ing  a  publicity  and  advertising  bu¬ 
reau,  will  be  chief  newspaper  booster 
for  Mayor  Harry  L.  Davis,  Cleveland’s 
third-term  Republican  executive,  now 
in  the  race  for  the  nomination  of 
governor  to  succeed  James  M.  Cox, 
owner  of  the  Dayton  News  and 
Springfield  News. 

H.  J.  Barrett  has  resigned  from  the 
organization  of  the  Churchill-Hall 
Advertising  Company,  Inc.,  New  York, 
to  become  advertising  manager  of 
Brill  Brothers,  men’s  clothing.  New 
York. 

A.  H.  Lipman,  advertising  manager 
of  Mayer  Brothers,  Chicago,  has  also 
assumed  the  duties  of  sales  manager. 

Harry  Cantlon,  formerly  with  the 


Baker  Advertising  Agency,  Ltd.,  To¬ 
ronto,  has  become  managing  execu¬ 
tive  of  the  Consolidated  Advertising 
Service,  Toronto. 

Victor  H.  Cunnyngham,  son  of  Vic¬ 
tor  L.  Cunnyngham,  of  Williams  & 
Cunnyngham,  Chicago  advertising 
agency,  has  opened  an  advertising 
agency  in  Akron.  He  has  been  on 
the  advertising  staff  of  the  .Akron 
Times. 

1.  J.  Shulsinger  has  been  appointed 
advertising  manager  of  the  National 
Metal  Molding  Company,  Pittsburgh. 

.Arthur  Cummings,  formerly  adver¬ 
tising  manager  of  the  Timken  Roller 
Bearing  Company,  Canton,  Ohio,  has 
joined  the  Cleveland  staff  of  the  H.  K. 


Brigg*  Guest  in  Weterbury 

Waterbury,  Conn.,  Feb.  17. — Clare 
Briggs,  New  York  Tribune  cartoonist, 
was  the  guest  of  honor  at  the  eleventh 
annual  banquet  and  get-together  of  the 
Waterbury  Republican  staff  on  February 
II.  William  J.  Pape,  publisher  of  the 
Republican,  was  chief  speaker,  and  ar¬ 
rangements  were  in  charge  of  a  com¬ 
mittee  headed  by  Albert  W.  Keane,  city 
editor. 


Agency  Open*  Boston  Office 

Maclay  &  Mullally,  Inc.,  New  York, 
have  opened  an  office  at  246  Washing¬ 
ton  street,  Boston.  Harold  F.  'Glen- 
dinning  is  manager  and  Homer  M. 
Snow  assistant  manager. 


Tacts  about  the  Hasidn  Service 


The  Wilmington  Morning  5tar 
has  signed  a  contract  for 
tKe  HasKin  Service  Ton 
one.  year 

This  ^ives  it  a  daily  letter 
Trom  Washington  that 
has  stood  the  test  Por 
twenty -six  years 

Frederic  J  HasKiri. 
W9-sh.in^tor\  D  C  will 
tell  you  the  price  and 
plan  Tor  your  paper 
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TIPS  FOR  AD  MANAGERS 


F.  Wallis  Armstrong  Agency,  X. 
American  Bldg.,  Philadelphia,  .^gain 
placing  orders  with  newspapers  for 
Stephen  K.  Whitman  &  Co.,  chocolates, 
415  Race  St.,  Philadelphia. 

N.  W.  .^YER  &  Son,  300  Chestnut 
street,  Philadelphia.  Reported  will  make 
up  list  during  March  for  Tennessee 
Military  Institute,  Sweetwater,  Tenn. 

Barton,  Durstine  &  Osborn,  25  W. 
45th  street.  New  York.  Reported  will 
make  up  the  newspaper  lists  during  the 
next  thirty  days  for  Ovington  Brothers 
Co.,  china,  glass,  etc.,  314  Fifth  avenue. 
New  York.  .Again  placing  copy  with 
newspapers  for  Interchurch  World-Wide 
Movement,  45  W.  i8th  street.  New  York. 

Brom FIELD  &  Co.,  45  W.  34th  street, 
New  York.  Reported  will  make  up  their 
lists  during  the  next  thirty  days  for  W. 
-Atlee  Burpee  &  Co.,  seeds,  475  N.  5th 
street,  Philadelphia. 

CoRMAN  Company.  19  W.  44th  street. 
New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  the 
Allen  Corporation.  “Pronto”  Fire  Ex¬ 
tinguisher,  546  Greenwich  street.  New 
York. 

Dauchy  Company,  9  Murray  street. 
New  York.  .Again  placing  orders  with 
newspapers  for  .Allen  S.  Olmsted. 
“Mother  Gray’s”  Powder,  Le  Roy,  N.  A’. 

Dollenmayer  .Advertising  .Agency, 
Lincoln  Bldg.,  Minneapolis.  Placing 
orders  with  Northwest  newspapers  for 
Northern  Cocoanut  Butter  Company, 
Holliday’s  Nutmargarine,  Minneapolis. 

George  L.  Dyer  Company,  43  Broad- 
way.  New  York.  .Again  placing  new 
schedules  with  newspapers  for  Corn 
Products  Comiiany,  “Karo  Syrup,”  17 
Battery  Place,  New  A'ork. 

P^rwi.n  &  W.ASEV.  58  E.  Jackson  Blvd., 
Chicago.  Reported  will  make  up  their 
lists  during  the  next  thirty  days  for 
Tobey  Polish  Comiiany,  furniture  iiolish, 
200  E.  Grand  street.  Chic.ago. 

.Albert  I'R.snk  &■  Co.,  2(>  Beaver  street. 
New  A'ork.  Placing  orders  with  news¬ 
papers  for  Metropolitan  Life  Insurance 
Company,  statement,  i  Madison  avenue. 
New  A  ork.  Placing  orders  with  some 
Eastern  newspapers  for  .A.  H.  Brummell 
&  Co..  Brummel  Cough  Drops,  ttxj  S. 
5th  street,  Brooklyn.  N.  A'.  Will  also 
handle  the  accounts  of  .American  Busi¬ 
ness  Coriioration,  New  A'ork  City,  and 
.Ames,  Emerich  &  Co.,  Bond  House, 
Chicago. 


Gardner  Advertising  Co.mpany,  1627 
Locust  street,  St.  Louis.  Will  handle 
the  advertising  for  Simmons  Hardware 
Company,  “Keen  Kutter”  hardware,  St. 
Louis. 

Charles  Gi’lden,  Gulden’s  Mustard, 
48  Elizabeth  street.  New  A’ork.  Reported 
will  select  a  new  advertising  agency  to 
place  their  advertising  through  after 
February  28,  1920. 

Hanff-Metzger,  95  Madison  avenue. 
New  A’ork.  Placing  orders  with  some 
New  England  newspapers  for  Patent 
Cereal  Company,  “Sunnycorn”  Eatables, 
252  W.  29th  street.  New  A’ork. 

John  M.  Leddy,  41  Park  Row,  New 
A’ork.  Reported  many  advertise  in  small 
city  newspapers  in  New  A’ork  State, 
New  Jersey  and  Connecticut  for  Numoss 
Company,  Cough  Remedy,  Fordham 
road  and  Webster  avenue.  New  York. 

Thomas  b'.  Logan,  680  Fifth  avenue. 
New  A’ork.  Placing  special  copy  with 
newspapers  for  General  Electric  Com¬ 
pany,  Schenectady. 

Mali.orv,  Mitchell  &  Faust,  Security 
Bldg.,  Chicago.  Placing  special  copy 
with  newspapers  for  Armour  &  Co., 
Union  Stock  A’ards,  Chicago. 

Morse  Intern.ational  Agency,  449 
I'ourth  avenue.  New'  A’ork.  Again  re¬ 
newing  some  of  their  newspaper  con¬ 
tracts  for  Enoch  Morgan’s  Sons  Co., 
“Sapolio,”  43Q  West  street.  New'  A’ork. 

Mutual  Service  Corporation,  140 
Cedar  street.  New  A’ork.  Placing  copy 
with  newspapers  for  Deerfield  Grape¬ 
fruit  and  Oranges,  Cocoa,  Fla. 

Picard  &  Co.,  50  E.  43nd  street.  New 
A’ork.  Placing  orders  with  some  New 
A’ork  State  newspapers  for  Larabce 
Flour  Mills,  “Larabce  Flour,”  Hutchin¬ 
son,  Kansas. 

Philip  Ritter  Company,  63  Park 
Row,  New'  A’ork.  Placing  orders  with 
some  New'  A’ork  City  newspapers  that 
have  rotogravure  sections  for  Jean 
V’allee  &  Cie,  ’ranforan,  17  W’.  42nd 
street.  New'  A’ork. 

I'rank  Seaman,  470  Fourth  avenue. 
New  A’ork.  Placing  schedules  with  some 
Pacific  Coast  newspapers  for  Colgate 
&  Co.,  “Soaps  and  Perfumes,”  Jersey 
City. 

Malcolm  Severance,  .\shury  Park.  N. 
J.  Pl.acing  6-in.  d.c.  6-time  orders  with 
some  New  England  newspapers  for 
.Army  Salvage  Goods  Store. 

Street  &  Finney,  171  Madison  avenue. 
New  A’ork.  .Again  renewing  orders 
with  some  newspajicrs  for  Rice  &  Hut- 
chines.  “Educator  Shoe,”  Boston. 

J.  Walter  Thompson  Company,  242 
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Madison  avenue.  New  A’ork.  Reported 
will  make  up  lists  during  March  for 
O.  K.  Manufacturing  Company,  O.  K. 
Paper  Fasteners  and  Letter  Openers, 
Syracuse,  N.  A’. 

The  Canadian  .Advertising  .Agency, 
Unity  Building,  Montreal.  Sending  out 
some  advertising  for  the  Rock  City 
Tobacco  Co. 

Desbarats  Advertising  Agency,  Dcs- 
barats  Building,  Montreal.  Has  secured 
Borden’s  Condensed  Milk  Co.  business 
for  Canada. 

Tucker  .Agency,  303  Fifth  avenue. 
New  A’ork.  Has  secured  the  account  of 
William  Peterman,  Inc.,  of  New'  A’ork, 
manufacturers  of  Klix,  Prosan.  etc. 
Plans  are  now'  being  made  up  for  a 
campaign  utilizing  newspapers  through¬ 
out  the  country,  farm  papers,  foreign 
language  papers,  etc. 

Greig  &  Ward,  Monroe  Building,  Chi¬ 
cago.  Forwarding  orders  to  Illinois 
papers  for  the  Caron  Spinning  Com¬ 
pany’s  campaign,  advertising  “Caron 
A'arns.” 

Scott  &  Scott,  220  West  42d  St..  New 
York.  Planning  an  extensive  cam¬ 
paign  for  the  Eninier  Products  Com¬ 
pany,  Denver,  Col.,  to  advertise  “Buf- 
funi’s  Pancake  Flour,”  “Buffum’s 


Breakfast  Cereal”  and  “Buffiim’s  Em- 
merol  Flour.” 


Burnham  &  I'erris,  30  East  42(1  St 
New  A’ork.  Handling  account  of  the 


John  Thomson  Press  Company. maker 
of  Colt’s  .Armory  and  Laureate  print, 
ing  presses,  and  John  Thomson  rear 
axles  for  motor  trucks. 


Rice  Joint  Capper  Force 

Lawrence,  Kan.,  Feb.  17. — S.  0.  Rice, 
associate  professor  of  journalism  at 
the  University  of  Kansas  here,  and 
director  of  publicity  for  the  School, 
has  resigned  to  become  managing  edi¬ 
tor  of  the  Capper  Farmer,  Topeka. 


Farnsworth  Makes  Change 

I'rank  Farnsworth,  formerly  pro- 
duct  ion  manager  of  the  Blackman- 
Ross  Company,  Inc.,  New  York,  has 
joined  the  advertising  agency  of 
Stroud  &  Brown,  Inc.,  as  vice-presi- 
dent  in  charge  of  production. 


1.  C.  M.  A.  at  St.  Louis,  June  1-3 

The  International  Circulation  Man¬ 
agers  .Association  w'ill  hold  its  annual 
convention  on  June  i,  2  and  3  at  St 
Louis. 


The  Human  Side  of  Service 


More  than  a  year  has 
passed  since  the  sifjning  of 
the  -Armistice,  yet  all  the 
world  still  feels  the  effects 
of  the  War.  The  Teleiihone 
Company  is  no  excejttion. 

More  than  20,000  Bell  tele¬ 
phone  employees  went  to 
war :  some  of  them  never 
returned.  F  o  r  eighteen 
months  we  were  shut  off 
from  jiractically  all  supplies. 

War’s  demands  took  our 
employees  and  our  ma¬ 
terials,  at  the  same  time  re¬ 
quiring  increased  service. 

Some  districts  suffered.  In 
many  places  the  old,  high 
standard  of  service  has  been 
restored. 

In,  every  place  efforts  at 


restoration  are  unremitting. 
The  loyalty  of  employees 
who  have  stayed  at  their 
tasks  and  the  fine  spirit  of 
new  employees  deserve  pub¬ 
lic  aiqireciation. 

'I'liey  have  worked  at  a 
disadvantage  hut  they  have 
never  faltered,  for  they 
know  their  importance  to 
both  the  commercial  and  so¬ 
cial  life  of  the  country. 

These  two  hundred  thou¬ 
sand  workers  are  just  as 
human  as  the  rest  of  us. 
They  resjiond  to  kindly,  con¬ 
siderate  treatment  and  are 
worthy  of  adequate  re¬ 
muneration.  And  the  reward 
should  always  be  in  keeping 
with  the  service  desired. 


AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 
AND  ASSOCIATED  COMPANIES 
One  Policy  One  System  Universal  Service 
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GATHERED  AT  RANDOM 


S~OMEBODV  suggested  that  it 

would  he  a  wonderful  thing  to 
have  an  Englishman  do  our  column 
for  us.  Being 
willing  to  try 
anything  once  we 
fell  and  this  week 
we  present  the 
results.  The  only 
man  we  knew 
personally  who 
had  ever  done  a 
column  regularly 
before  coming  to 
this  side  of  one 

_  of  our  foreign 

.  „  boundaries  and 

met  all  other 
qualifications  was  the  young  but  not 
carefree — it’s  a  boy — New  York  cor¬ 
respondent  of  the  Montreal  Stan 
Permit  us  to  introduce  H.  Napier 
Moore.  Born  and  educated  at  New- 
castle-on-Tyne, England.  Ruined  his 
life  by  entering  newspaper  work  as 
reporter  on  the  Newcastle  Daily 
Journal.  Wandered  to  British  Colum¬ 
bia  in  1912  and  adopted  Canada.  Free¬ 
lanced  in  Victoria  and  Vancouver. 
Repented  and  went  on  stage,  playing 
in  stock  and  traveling  through  the 
Dominion.  During  1914-15  made  a 
hobby  of  collecting  army  rejection 
slips  and  trotted  half  way  round 
western  hemisphere,  anchoring  in 
Montreal.  Became  city  editor  and 
later  night  editor  of  Montreal  Daily 
Mail.  Migrated  to  telegraph  desk  of 
Star.  In  1919  transferred  to  New 
York  as  resident  correspondent.  Is 
married,  has  one  future  lightweight 
champion. 

Recreations:  Walks  to  Park  Row 
from  Flatbush  every  time  there  is 
a  strike  on  the  B.  R.  T. 

EVERYTHING  BELOW  THIS  IS 
HIS-INCLUDING  THE  ART  (?) 
WORK. 


WHO  IS  IT? 


I'd  be  there  in  time  for  a  cigar. 

Grab  the  copy  and  hike  far 
Away  to  a  burlesque  show  instead. 

*  * 

The  amalgamation  of  the  New  York 
Sun  and  New  York  Herald  prompts 
us  to  suggest  that  the  following  mer¬ 
gers  would  be  interesting  experi¬ 
ments  : 

Snappy  Stories  and  the  Congres¬ 
sional  Record. 

Vanity  Fair  and  the  New  York  Call. 


He  works  for  all  foreign  press  cor¬ 
espondents.  He’s  THE  “high  author¬ 
ity  whose  NAME  CANNOT  BE  MENTIONED.” 

*  *  * 

the  REPORTER’S  LAMENT 

i  Ohi  how  I  hate  to  be  sent  to  a  ban¬ 
quet, 

Oh,  how  I  loath  to  be  nightly  fed, 
or  there’s  nothing  now  to  drink 
And  the  speakers  never  shrink, 

"*yve  got  to  get  up,  they’ve  got  to 
?,  8et  up, 

hey  never  can  see  us  yawning, 
h,  how  I  long  for  a  five-minute  limit, 
speeches  handed  out  ahead. 


The  necessary  members  of  the  staff 
OF  A  New  York  correspondent. 

*  «  « 

ANOTHER  SENSATIONAL  BEAT 

Editor  and  Publisher  Gets  First 
News  Message  Sent  Out 
From  Mars 

(Special  exclusive  light- wave  despatch  to 

Editor  &  Publisher.  Decoded  by  Prof. 
Mawse  Coad.) 

Ethervili.e.  Mars,  Feh.  18. — Ether- 
Being  P367563  of  Mars  tonight  knock¬ 
ed  out  Ether-Being  R9634210  of  Venus 
in  the  first  round  of  a  scheduled  thou- 
sand-i'ound  bout.  Seven  billion  Ve¬ 
nus  fans  made  the  trip  over  to  see 
the  fight.  A  slight  accident  marred 
their  trip  back,  the  (word  missing) 
colliding  with  a  comet.  Two  million 
were  killed  and  several  injured, 
s  s  * 

Ether-Being  Q91,  professor  of  phe¬ 
nomena  at  Etherville  University,  has 
a  novel  theory  to  account  for  the 
strange  currents  of  hot  air  that  have 
been  detected  outside  the  Martian  at¬ 
mosphere.  He  believes  they  may  have 
emanated  from  the  planet  Earth,  and 
explains  that  at  this  time  certain  sec¬ 
tions  of  its  w'estern  hemisphere  may 
be  experiencing  what  he  terms  “pres¬ 
idential  candidatus.”  Similar  phenom¬ 
ena  have  been  observed  at  regular 
periods  in  the  past,  he  declares. 

#  *  * 

Advices  from  Saturn  indicate  that 
planet  is  still  in  a  state  of  turmoil 
over  the  recent  elections.  Serious 
rioting  is  reported  in  Saturnia,  the 
'  capital,  and  the  government  is  taking 
stern  measures  to  suppress  the  dem¬ 
onstrations.  Five  billion  ringleaders 
were  sentenced  to  death  and  chem¬ 
ically  dissolved  in  two  days. 

*  *  * 

Add  Webster 

ELASTIC :  What  every  editor  thinks 
a  leased  wire  is  made  of. 

s  *  * 

The  Two  Toughest  Tasks  of  a  New 
York  Correspondent 

1.  Going  through  all  the  New  York 
Sunday  papers. 

2.  Finding  anything  in  them  worth 
telegraphing. 
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power  and  transportation, 
DON’T  WAIT,  but  COME 
across  while  the  CROSS¬ 
ING  is  so  GOOD! 


Rate 

for 

Circu-  5.000 

Bluaflald  Ution  linei 

tToUgraph  . (M)  4,7M  Jn4 

CharloBtoB 

tGuotto  . (M)  u.m  .« 

tCasott*  . (S)  IMU  Jl 

•Mall  . (E)  l,$43  M 

Clarkaburg 

rralagnuB  . (E)  M»  M 

tTaUgram  . (S)  T.7M  M 

After  Feb.  lit,  1920,  .025  line  flat. 
Fainneat 

•W.  Virginian . (E)  4,»1«  .MS 

Crafton 

tSentlaal  . ^....(E)  Un  A14 

Huatiagtoa 

tAdvartiaw  . (E)  i.UO  M 

*HaraM-DUpatcb..(M)  IIJM  .4SS 
•Harald-DUpateh...(S)  IMW  -HS 


arcu-  5,000 

Martinaburg  lation  linei 

•Journal  . (E)  S,ia  JUO 

MouadavUla 

tEcbo  . (E)  1,7»  All! 

Parkoraburg 

INawa . (M)  S,Sn  M 

INawa  . (S)  tsa  M 

•Sentinel  . (E)  S.S4S  JllT 

WbeoUag 

tIntelUgencer  . (M)  IIJM  JOS 

INewa  . (E)  ISJII  J4 

tNewa  . (S)  10,010  JO 

^Government  Statement,  Oct.  1,  1919. 
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E.  F.  SLACK,  C.P.L.  CHIEF, 
DEAD  IN  MONTREAL 

Managing  Director  of  Montreal  Ga¬ 
zette,  Who  Started  With  That 
Paper  as  a  “Devil,”  it  Vic¬ 
tim  of  Pneumonia 

Montrkai..  I'eh.  i6. — E.  F.  Slack, 
inanaging  director  of  the  Montreal  (ia- 
zettc,  i)resident  of  the  Canadian  Press 
Limited  and  one  of  the  best  known 
journalists  in  Canada,  died  yesterday 
of  double  pneumonia.  He  was  born  5.Z 
years  ago  in  Waterloo,  Que..  and  as  a 
lad  in  bis  early  teens  went  to  Montreal 


K.  F.  Si-A(  K 


and  joined  the  (iazette  staff  as  a 
printer's  apprentice.  He  learned  the 
trade  and  in  |S8S  became  a  reporter  on 
the  Gazette. 

Succeeding  years  brought  him  i)romo- 
tion  through  the  ranks  of  telegraph 
editor,  city  editor,  editorial  writer  and 
managing  editor  and  then  business  man¬ 
ager.  His  election  to  managing  director 
came  several  years  ago. 

Mr.  Slack  organized  the  Canadian 
Press  Limited  in  1910  and  has  been  re¬ 
elected  as  president  every  year  for  the 
past  decade. 


JULIUS  CHAMBERS  DEAD 

Journalist  for  50  Years,  He  Was  Ac¬ 
tive  Until  End 

Julius  Chambers,  newspaper  man 
and  author,  died  in  New  York  on  Feb¬ 
ruary  12,  after  two  days’  illness,  with 
angina  pectoris.  He  was  69  years  old 
and  was  active  until  the  end,  his  col¬ 
umn,  "Walks  and  Talks,”  which  has 
been  published  daily  by  the  Brooklyn 
F.agle  since  1904,  having  appeared  a 
few  hours  before  he  died. 

Trained  for  the  law,  he  joined  the 
\ew  York  Tribune  in  the  early  '70’s 
and  while  with  that  paper  command¬ 
ed  an  expedition  which  discovered 
and  explored  the  source  of  the  Mis¬ 
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sissippi  River.  Later  he  joined  the 
New  York  Herald,  which  he  served 
as  VYashington  correspondent,  man¬ 
aging  editor  and  first  editor  of  the 
Paris  Herald.  He  was  managing  edi¬ 
tor  of  the  New  York  World  from  1889 
to  1891.  Since  that  time  he  had  done 
much  traveling  in  many  lands,  and  in 
writing,  his  literary  work  including 
more  than  200  short  stories,  two  plays 
and  a  musical  comedy,  besides  a  num¬ 
ber  of  books  on  travel  and  kindred 
subjects. 


©bituarg 

Wii.i.iAM  T.  Cole,  owner  and  editor  of 
the  Katontown  (N.  J.)  .Advertiser, 
died  in  Red  Hank.  N.  J..  last  week, 
aged  7.S  years. 

James  11.  G.wlor,  city  editor  of  the 
-Albany  (N.  A’.)  Journal,  died  in  .Al¬ 
bany  of  pneumonia  last  week,  aged 
Mt  years. 

Joiix  PoN'zi.NM,  editor  and  itublisher  of 
three  New  Jersey  weeklies,  died  in 
Orange  last  week,  aged  48  years. 

1'keiikrhk  W.m.tov  John,  reporter  on 
the  staff  of  the  Mount  Carmel  (Pa.) 
Item,  died  today  from  pneumonia. 

H.vkoi.i)  Benjamin  .Monasmith,  a 
financial  writer  for  the  Wall  Street 
Journal  for  nine  years  and  more  re¬ 
cently  with  the  New  York  Herald, 
died  in  Cleveland  a  few  days  ago. 
aged  ,18  years. 

James  I’atrick  Der.moiiv,  for  many 
years  in  the  employ  of  the  Omaha 
(Neb.)  World-Herald,  died  in  Omaha 
a  few  days  ago,  aged  66  years. 

Ru'harii  S.  Riw.wav,  formerly  tele¬ 
graph  editor  of  the  Camden  (N.  J.) 
Post-Telegram  and  more  recently  in 
theatrical  publicity  work,  died  in 
Camden  a  few  days  ago.  in  his  62d 
year. 

Bravton  L.  Nichols,  for  the  last  25 
years  .Sunday  editor  of  the  Buffalo 
Express,  died  in  Buffalo  on  February 
12  of  pneumonia. 

EnwARD  F.  Giddings,  newspaper  man 
and  lawyer,  died  on  a  train  entering 
Buffalo  last  week.  He  was  connected 
with  the  Sioux  City  (la.)  Tribune.  Be¬ 
fore  going  West  he  had  been  connected 
with  various  New  England  papers,  hav¬ 
ing  been  editorial  writer  on  the  Hart¬ 
ford  Courant.  Recently’  he  had  been 
on  the  editorial  staff  of  the  New  A’ork 
.American. 

Hobart  Wakefield  .Alford,  editor  and 
publisher  of  the  Monroe  (Mich.) 
Record-Commercial,  died  last  week  of 
pneumonia. 

Mrs.  .Al’stin  C.  Williams,  wife  of  a 
Detroit  Free  Press  staff  artist,  died  in 
Detroit  last  week  of  hronchial  pneu¬ 
monia. 

Wii.i.iAM  .A.  Grah.sm,  editorial  writer 
of  the  Hartford  (Conn.)  Courant  and 
connected  with  the  paper  for  31  years, 
died  there  February  17  after  a  short 
illness  with  pneumonia.  Mr.  Graham 
was  62  years  old  and  joined  the  Cour¬ 
ant  as  a  reporter  in  1889.  Previously 
he  had  been  employed  on  the  New 
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York  World  three  years.  Later  he 
was  made  city  editor  and  held  the 
position  until  1914,  when  he  was  made 
an  editorial  writer.  Mr.  Graham  was 
a  native  of  Maryland  and  held  the 
degree  of  M.  D.  from  the  University 
of  Baltimore. 

JoH.N  G.  Sherwood,  at  one  time  busi¬ 
ness  manager  of  the  Scranton  (Pa.) 
Truth,  died  in  Scranton  recently  as  a 
result  of  blood  poisoning  which  de¬ 
veloped  from  a  slight  scratch  on  his 
hand. 

Mrs.  P.attv  Leslie,  wife  of  J.  E.  Les¬ 
lie.  editor  of  the  Tompkinsville  (Ky.) 
News,  died  at  her  home  here  after  a 
brief  illness  from  pneumonia. 

Mrs.  Henry  .A.  Boardman  mother  of 
Miss  Fiances  C.  Boardman,  musical 
and  dramatic  editor  of  the  St.  Paul 
Daily  News,  died  in  St.  Paul  last  week. 

Louis  C.  Ei.son,  musical  critic  on  the 
Boston  .Advertiser  since  1883,  profes¬ 
sor  of  the  Theory  of  Music  at  the 
New  England  Conservatory  of  Music, 
and  one  of  the  leading  musical  au¬ 
thorities  in  .America,  died  suddenly 
Fchruary  14.  in  Boston. 

Charles  Wickens,  aged  49.  an  artist 
on  the  Boston  Post,  died  last  week  at 
the  Quincy  City  Hospital,  following  a 
five-weeks’  illness  of  pneumonia.  Mr. 
Wickens,  who  was  a  deaf  mute,  is  sur¬ 
vived  by  his  wife,  who  also  is  a  deaf 
mute,  and  five  normal  children. 

Edmund  H.  Delaney,  for  years  an 
employe  of  the  Boston  Globe  art  depart¬ 
ment,  died  last  week  at  his  home  in 
Belmont. 

Wii.lia.m  M.  Gerdine,  aged  40.  former 
junior  member  of  the  advertising  firm 
of  N.  W.  .Ayer  &  Son,  Philadelphia,  died 
in  that  city  last  week  after  a  long  ill¬ 
ness. 

Harry  M.  Crutcher,  formerly  a 
newspaper  reporter  on  the  St.  Louis 
Globe-Democrat  and  later  on  the  Re- 
imhlic,  died  last  week  of  meningitis, 
following  pneumonia.  Mr.  Crutcher 
was  elected  president  of  the  com¬ 
munity  advertising  section  of  the 
.A.  .A.  C.  W.  at  the  convention  in  New 
Orleans  last  September.  He  was  also 
chairman  of  the  Forward  St.  Louis 
Committee  of  the  Advertising  Club  of 
St.  Louis  for  several  years,  and  at 
the  time  of  his  death  was  secretary  to 
the  Mayor.  He  was  30  years  old. 

Miss  .Ada  L.  Wightman,  editor  of 


the  Bethany  (Mo.)  Clipper,  died  in 
Bethany  last  week  aged  43  years. 

Mrs.  W.  H.  Peck,  wife  of  Col.  W.  H 
Peck,  oil  editor  of  the  Tulsa  (Okla.) 
World,  died  last  week  at  Tulsa. 

Mrs.  j.  Rob  Brady,  wife  of  J.  R 
Brady,  editor  of  the  Caney  (Kan.) 
Chronicle,  died  last  week. 

Chandler  Diehl,  son  of  Charles  S. 
Diehl,  publisher  of  the  San  .Antonio 
(Tex.)  Light,  died  in  San  .Antonio  last 
week. 

Gerardus  Smith,  chief  owner  of  the 
Schenectady  (N.  Y.)  Gazette,  died  in 
Schenectady  on  February  16,  aged  62 
years. 

EdwarI)  David  Jones,  founder  of  the 
Dow-Jones  News  Service  and  one  of 
the  founderr“and  for  a  time  editor  of 
the  Wall  Street  Journal,  New  A'ork,  died 
in  New  'S'ork  on  February  16,  in  his 
sixty-fifth  year. 

Theodore  Osborne,  an  accountant 
with  the  New  York  World  for  many 
years,  died  in  Brooklyn  last  week,  aged 
52  years. 

Frank  Smith,  advertising  manager  of 
the  United  Pepsin  Gum  Company,  died 
in  New  York  on  February  14.  following 
a  lingering  illness. 

Miss  Carrie  V.  Riordan,  associated 
with  the  advertising  department  of  Gim- 
ble  Brothers,  died  February  13  in  Phila¬ 
delphia.  She  was  a  member  of  the 
Business  Women’s  League  and  the 
Women’s  .Advertising  Club. 

Thomas  L.  McKee,  founder  of  the 
-Aherdeen  (S.  D.)  .American,  died  in 
.Aberdeen  this  week,  aged  65  years. 

William  B.  Southwell,  aged  57.  presi¬ 
dent  and  puhlisher  of  the  Burlington 
{  la.)  Hawkeye,  died  in  Chicago  on  Feb¬ 
ruary  16,  followiiijr  an  operation. 


An  Imperial  Market  | 

worthy  of  your  particular  efforts  in 
19X  is  Northern  Ohio,  which  has 
proffted  beyond  belief  during  the  past 
five  years.  This  rich  field  is  extra 
attractive  for  advertisers  because  it 
can  be  covered  with  a  single  medium— 

The  Plain  Dealer 

has  the  largest  morning  and  Sunday 
circulation  in  its  field  and  a  77-year 
prestige. 


Houston  is  the  great  Railroad, 
cotton,  oil,  lumber  and  rice  cen¬ 
ter  of  Texas.  It  is  one  of  the 
greatest  inland  ports  in  this 
country  and  is  growing  faster 
than  any  town  in  Texas. 

The  Houston  Chronicle 

is  the  great  advertising  medium  of  all 
that  section*  reaching  50,000  people 
daily  and  over  60,000  Sunday.  Repre¬ 
sentatives  in  New  York,  Chicago,  St. 
Louis,  Kansas  City  and  Atlanta,  John 
M.  Branham  Company. 
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FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  _  re¬ 
sults  produced  by  the  Washing¬ 
ton  Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weitern  Representatiye, 

Pint  Nat’l  Bank  Bldg., 

Eattero  Repreaentative,  Di 
Tribune  Bldg.,  New  Yc 
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get  YOUR’S— IT’S  GUFF  BUT  IT’S  FREE 


(Coiitiiiiicd  from  Page  7) 
mentions  is  due,  no  doubt,  to  the  fact 
that  most  newspapers  have  never 
drawn  a  line  straight  and  plain  be¬ 
tween  legitimate  publicity  and  mere 
adrertising  in  the  guise  of  news. 

Advertising  is  all  right,  but  should 
»ear  no  disguise,  and  it  should  be  pur- 
j  chased  and  paid  for  at  regular  space 
rates,  with  no  bonus  in  the  shape  of 
write-ups  in  the  news  columns.  The 
lest  of  legitimate  publicity  matter 
most  be  absolutely  its  news  value,  and 
if  an  automobile  company  has  no  mat¬ 
ter  to  give  out  that  will  stand  that 
test,  independent  of  any  advertising, 
it  has  no  occasion  for  a  publicity  de¬ 
partment. 

The  advertising  value  of  legitimate 
publicity  matter  must  be  only  a  by¬ 
product,  never  the  underlying  motive. 
If  the  order  be  reversed,  editors  are 
disgusted,  readers  are  bored,  and  the 
end  clandestinely  sought  is  not  at¬ 
tained  after  all. 

Paradoxical  as  it  may  seem,  many 
companies  take  a  pessimistic  view  of 
the  future  of  the  automobile  page  and 
in  the  same  breath  qualify  their  state¬ 
ment  to  the  effect  “that  sometimes  it 
has  been  found  to  be  very  beneficial.” 

Mr.  WaUh,  publicity  manager  of  the 
Kill  Motor  Car  Company,  obtervet; 

"My  ideas  on  automobile  pbblicity 
are  conflicting,  sometimes  I  convince 
myself  that  the  usual  run  of  publicity 
isn’t  worth  a  "tinker’s  hoorah”;  then 
on  occasions  I  hear  a  few  people  com¬ 
ment  on  it.  and  I  change  my  coat  and 
convince  myself  that  there  may  be 
some  merit  in  the  stuff  because  some 
papers  continue  to  run  publicity;  we 
try  to  get  our  share  of  it. 

“1  believe  there  is  room  for  consid¬ 
erable  improvement  in  the  average 
automobile  page  of  the  usual  run  of 
newspapers.  Most  of  the  ordinary 
dribble  has  got  to  be  eliminated  from 
the  pages  and  only  such  material  as 
has  real  interest  to  the  buying  public 
ought  to  be  run.  Sometimes  the  fact 
that  an  advertiser  is  using  a  large 
amount  of  space  has  an  effect  on  the 
man  handling  the  publicity  that  this 
large  advertiser  gets  over  many  items 
of  no  real  value.  Sometimes  a  non- 
advertiser  has  a  real  story  and  because 
he  has  no  advertising  schedule  his  pub¬ 
licity  is  forgotten. 

“I  believe  the  majority  of  men  con¬ 
nected  with  the  industry  of  supplying 
automobile  publicity  will  endeavor  to 
improve  and  get  real  news  in  the  stuff 
they  send  out,  and  further  I  think  that 
the  future  of  the  automobile  page  will 
he  a  matter  of  evolution,  as  worked  out 
hy  the  paper's  advertising  department 
and  the  publicity  men  furnishing  ma¬ 
terial.” 

^  Dudley  of  the  Federal  Motor 
Company  predicted  at  the  Ad¬ 
vertising  Managers’  meeting  at  the 
•Rational  Automobile  Chamber  of 
Commerce  in  New  York  around  the 
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first  of  the  year  that  it  was  only  a 
question  of  time  when  the  newspapers 
would  discontinue  using  automobile 
publicity  where  the  name  of  the  prod¬ 
uct  was  mentioned. 

It  is  hard  to  conceive,  however,  of 
such  a  bold  step  being  taken  by  a  few 
newspapers.  In  cooperation  there  is 
strength,  and  unless  the  papers  work 
in  unison  the  paper  that  instituted 
such  a  movement  would  soon  find  that 
its  automobile  lineage  was  dropping 
faster  than  the  Hindenburg  line  broke 
before  the  onrush  of  the  allied  troops. 

Mr.  Dudley,  who  entertains  some 
vigorous  ideas  on  the  way  a  news¬ 
paper  should  edit  its  automobile  sec¬ 
tion,  says,  among  other  things: 

"The  proper  use  of  publicity  in  ques¬ 
tion  is  it  tells  the  news  story  of  auto¬ 
mobiles  and  motor  trucks,  which  is 
the  only  thing  that  will  prevent  even¬ 
tually  the  entire  publicity  matter  being 
cut  out  of  all  newspapers,  and  I  think 
it  is  up  to  each  and  every  advertising 
manager  to  get  the  broad  viewpoint 
and  tell  those  stories  which  will  build 
up  the  industry  and  which  are  of  news 
to  the  greatest  number  of  readers  of 
the  publication,  and  leave  out  all  of 
this  small-town  stuff  and  small-man 
opinions  and  space  fillers. 

"In  other  words,  we  have  got  to 
revolutionize  this  privilege,  which  is 
ours,  ourselves,  or  someone  is  going 
to  do  it  for  us,  and  that  someone  is 
the  automobile  editor. 

“As  far  as  the  Federal  is  concerned, 
we  would  be  perfectly  happy  if  all  pub¬ 
licity  was  cut  down  to  the  real  meat 
of  the  news  value  of  the  story  and  the 
name  left  out  of  all  of  them.  If  this 
was  done  we  would  take  our  chances 
on  getting  our  share  of  the  results,  but 
until  that  time  comes,  of  course,  we 
are  going  to  use  publicity,  but  as  a 
matter  of  fact  we  have  some  time  ago 
cut  out  the  foolish  stuff  and  made  ours 
real  matter-of-fact  news  of  what  motor 
trucks  are  accomplishing,  with  cost  of 
performance  data.  We  believe  every¬ 
one  else  should  do  this  also.” 

R.  C.  Sackett,  in  charge  of  automo¬ 
bile  advertising  for  the  Studebaker 
Corporation  of  America,  holds  opin¬ 
ions  directly  contrary  to  the  above. 

It  is  well  to  remark,  however,  that 
Mr.  Sackett  is  practically  alone  in  his 
optimistic  forecast  of  the  trend  of  the 
average  automobile  page.  He  says  : 

“I  believe  that  the  growth  of  the 
automobile  page  idea  is  assured,  .^ny 
restrictions  that  are  now  being  placed 
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upon  the  automobile  page  or  automo¬ 
bile  section,  I  believe  are  only  tem¬ 
porary  and  are  contingent  upon  the 
supply  of  white  paper.  The  shortage 
of  white  paper  surely  will  be  relieved 
at  some  time,  as  it  is  inconceivable 
that  it  will  go  on  this  way  forever. 

“Furthermore,  during  the  past  two 
years  there  has  not  been  as  much  auto¬ 
mobile  advertising  in  the  newspapers 
as  there  would  have  been  had  there 
been  a  normal  growth  and  had  we  not 
been  interrupted  by  the  war.  The  war 
cut  down  the  amount  of  newspaper 
automobile  advertising  in  1918,  and  the 
unusual  shortage  of  cars,  which  has  not 
yet  been  overcome,  cut  down  the  ad¬ 
vertising  in  1919,  and  the  amount  of 
newspaper  advertising  ought  to  begin 
to  grow  during  1920,  and  as  it  does 
increase  there  is  every  reason  to  be¬ 
lieve  that  publishers  will  devote  more 
space  and  more  time  and  attention  to 
constructive  automobile  pages. 

".\.s  far  as  publicity  goes,  I  do  not 
believe  that  publicity  which  has  no 
news  value  is  worth  anythiiig.  The 
majority  of  canned  publicity  articles 
that  are  sent  out  by  the  manufacturers 
are  poor  bunk.  I  don’t  believe  the 
average  owner  of  an  automobile  cares 
very  much  about  what  Bill  Smith,  the 
President  or  sales  manager  of  the 
Hokum  Motor  Car  Company  thinks 
about  any  phase  of  the  automobile  in¬ 
dustry,  particularly  as  the  Hokum 
company  applies  to  the  industry. 
Automobile  publicity  which  is  of  value, 
though,  is  the  kind  which  either  has 
some  real  news  value  or  else  give  in¬ 
structive  and  valuable  information  to 
the  owner  of  a  car  in  the  care  and  op¬ 
eration  of  his  car. 

"It  seems  to  me  that  the  best  pub¬ 
licity,  though,  is  that  kind  which  is 
purely  local  and  is  prepared  either  by 
or  for  the  local  dealer.  The  motor¬ 
ing  public  is  sufficiently  interested  in 
the  automobile  industry  to  read  what 
Bill  Smith,  the  local  dealer,  has  to  say 
on  any  subject,  and  if  the  publicity 
articles  can  be  written  around  the 
local  dealer,  then  there  is  some  value 
to  them. 
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“As  far  as  newspapers  not  running 
any  automobile  publicity  in  their  auto¬ 
mobile  sections,  this  is  inconceivable. 
Of  course,  some  papers  that  do  not 
attempt  to  run  a  real  automobile  sec¬ 
tion  can  sidestep  the  publicity,  but 
where  automobile  sections  are  pub¬ 
lished,  such  as  you  find  in  some  of  the 
Detroit  papers  and  out  on  the  Pacific 
Coast,  and  in  some  of  the  moderate- 
size  towns.  1  don’t  see  how  the  editor 
could  make  his  paper  up  without  run¬ 
ning  publicity.  He  surely  can’t  fill  all 
his  space  with  ads.  If  he  had  nothing 
but  full-page  ads.  he  could  do  that,  but 
with  copy  ranging  all  the  way  from  a 
small  10-inch  or  11-inch  ad  up  to  a 
full-page  ad,  there  is  bound  to  be  a 
certain  amount  of  space  left,  and  this 
must  certainly  be  filled  with  automo¬ 
bile  news.” 

A  very  constructive  thought  con¬ 
tributed  by  Mr.  Sackett  is  that  more 
local  copy  should  be  used.  Make  the 
publicity  personal.  Eliminate  John 
Jones  said  this  and  that,  and  publish 
something  that  the  average  automobile 
owner  will  be  interested  in  reading. 

J.  E.  Baird,  advertiaing  manager  of 
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the  General  Motors  Truck  Company, 
declares: 

“I  would  welcome  the  day  when  the 
newspapers  would  cut  out  the  slush 
they  now  use  in  their  automobile  sec¬ 
tions  of  the  Sunday  papers. 

"I  believe  that  fhc  newspapers  ought, 
and  should  be,  willing  to  use  con¬ 
structive  publicity;  that  is,  articles  that 
are  of  a  news  value  as  news,  or  that 
are  instructive  and  helpful  to  users  of 
automobiles  and  trucks.  Beyond  that, 

I  do  not  think  the  publicity  is  of  any 
value,  but  naturally  as  long  as  the  pub¬ 
lishers  wil  favor  one  advertiser,  the 
balance  of  us  like  to  have  our  share, 
but  I  would  be  very  glad  to  see  them 
get  together  and  decide  to  use  only 
such  articles  as  have  news  or  educa¬ 
tional  value.” 

-Another  automobile  company  that 
spends  a  quarter  of  a  million  yearly 
in  newspaper  advertising  but  whose 
advertising  manager  prefers  to  remain 
anonymous,  says: 

“I  do  not  believe  that  automobile 
publicity,  as  handled  at  the  present 
time,  in  ninety-nine  newspapers  out  of 
a  hundred,  has  the  slightest  influence 
one  way  or  the  other  on  the  pleasure 
or  satisfaction  of  the  readers  of  those 
newspapers. 

‘‘If  I  am  right  and  automobile  pub¬ 
licity  as  at  present  conducted  is  a  mat¬ 
ter  of  indifference  to  newspaper  read¬ 
ers.  then  I  think  the  conclusion  can 
safely  be  drawn  that  most  automobile 
publicity  is  a  waste  of  white  paper 
as  far  as  the  newspapers  are  con¬ 
cerned.  and  a  waste  of  effort  as  far  as 
the  automobile  manufacturers  and 
dealers  are  concerned. 

“I  believe  that  the  pages  of  a  news¬ 
paper  are  for  news  alone,  and  I  do  not 
think  that  most  of  the  things  that  are 
said  about  automobiles  or  the  automo¬ 
bile  business  in  the  average  newspa¬ 
per  automobile  department  is  in  any 
sense  news.  It  may  be  ‘‘new,”  in  the 
same  sense  that  it  has  never  been  said 
before,  but  it  is  usually  not  interest¬ 
ing.  important  or  vital,  and  a  new 
thing  does  not  become  “news,”  in  my 
estimation,  unless  it  can  be  described 
by  one  or  all  of  these  adjectives. 

‘‘.“Vlmost  everything  that  a  reader 
learns  from  the  average  piece  of  auto¬ 
mobile  publicity,  he  could  learn  in  a 
much  mere  complete,  interesting  and 
authoritative  form  from  the  advertise¬ 
ments.  literature  and  personal  repre¬ 
sentatives  of  the  companies  them¬ 
selves. 

“I  am  not  saying  that  a  clever  pub¬ 
licity  man  cannot  build  up  for  his  com¬ 
pany,  the  head  of  his  company,  or  his 
car.  a  valuable  reputation  through  the 
publicity  columns  of  the  daily  news¬ 
paper.  but  the  wise  newspaper  pub¬ 
lisher  will  not  allow  this  to  be  done. 
Good  business  judgment  on  his  part 
would  prevent  him  from  giving  one 
companj'  such  an  advantage,  and,  ob- 
viousl}-,  such  an  advantage  could  not 
be  given  to  very  many  more  than  one 
company. 

■‘Hence,  it  happens  that  even  the  un¬ 
usual  efforts  of  an  unusual  publicity 
man  meets  with  failure.  In  other 


words,  all  of  us  who  supply  publicity  employed  and  regularly  accredited,  and 
to  the  daily  press  are  reduced  to  about  found  that  there  were  about  1,200  of 
the  same  dead  level  of  inefficiency  be-  them.” 

cause  of  certain  factors  which  news-  As  showing  which  way  the  wind  is 
paper  publishers  cannot  afford  to  over-  blowing  the  second  largest  automobile 
look.  newspaper  advertiser  remarked  last 

‘‘It  is  true  that  on  some  newspapers  week: 
an  entirely  different  policy  prevails,  ‘‘I  have  been  amazed  at  some  of  the 
but  that  policy,  too,  is  based  on  some-  so-called  good  newspapers  who  per- 
things  that  the  intrinsic  value  of  pub-  mit  in  their  columns  some  of  the  rot 
licity  itself  has  nothing  to  do  with,  which  is  sent  out  under  the  heading  of 
namely,  the  amount  of  paid  advertis-  publicity.  I  am  confident  that  the 
ing  space  that  the  sender  of  the  pub-  same  quality  of  material  sent  out  on 
licity  is  using  or  intends  to  use.  Pub-  talking  machines,  shirts,  or  other  mer- 
licity  in  these  cases  becomes  a  matter  chandise  would  never  get  by.” 
of  purchase,  a  form  of  rebating,  avail-  H.  C.  Dart,  advertising  manager  of 
able  in  large  quantities  only  to  those  Paige-Detroit  Motor  Car  Company, 
who  have  the  money  to  buy  it.  This  said: 

means  that  a  lot  of  publicity  material,  “I  would  welcome  concerted  action 
good,  bad  and  indifferent,  finds  its  way  on  the  part  of  the  newspapers  to  com- 
into  the  automobile  columns,  to  the  ex-  pel  a  very  rigid  censorship  of  pub- 
clusion  perhaps  of  other  publicity  licity,  and  I  certainly  wish  the  in- 
whicb  might  possibly  have  a  real  news  stigators  of  this  movement  the  best  o' 


value. 

“Parallels  are  continually  drawn  by 
those  in  favor  of  automobile  publicity 


“It  is  my  observation  that  the  best 
newspapers  in  the  country  either  re- 


between  the  Book  and  Dramatic  Re-  f„j;e  to  publish  any  publicity  at  all,  or 
view  columns  of  a  newspaper  and  its  p^int  only  the  kind  of  stuff  which  is 


Automobile  Publicity  columns,  but  I  ^eal  news.  1  refer  to  such  publica- 
do  not  think  that  the  parallels  are  ex-  tjong  Kansas  City  Star  and  the 

act  Stories  and  plays  are.  in  the  best  Chicago  Daily  News,  but  there  are 
newspapers,  reviewed  by  disinterested  ,„any  others. 

“third  parties,”  especially  trained  for  ,  .  ,  ,  j-  ■ 


their  jobs.  Their  opinions,  therefore, 
are  sought  and  read  and  followed  by 
people  who  have  neither  the  time. 


“This  company  does  not  discrim¬ 
inate  against  any  new’spaper  that 
cither  excludes  publicity  entirely  or 


money  or  opportunity  to  read  all  of  .'’"‘■y  closely  so  long  as  the 

the  books  published  or  go  to  all  the  restrictions  per  am  to  all  adver- 


plays  produced 


tisers.  Personally,  I  have  a  higher 


‘“In  the  case  of  automobile  pub- 


licity,  material  is  usually  supplied  by  Fred  Wellman,  advertising  manager 


an  extremely  interested  party,  who  of  the  National  Motor  Car  &  Vehicle 
could  not  possibly  be  unbiased  in  his  Corporation,  sums  up  in  a  concise 


way  the  best  manner  in  which  an  im- 


“This  leads  me  to  the  one  construe-  partial  automobile  should  be  con- 


tive  opinion  of  this  discussion. 

“I  believe  that  the  automobile  page 


ducted.  He  says: 

“Our  idea  of  a  good  automobile 


that  the  expert  may  pass  his  judg-  have  extra  value. 


nients  and  publish  his  news  with  all 
of  the  facts  before  him.  It  will  also 
be  the  job  of  all  automobile  manu* 
facturers  and  all  automobile  distrib¬ 
utors  and  dealers  so  to  conduct  their 
business  that  they  will  not  fall  under 
the  condemnation  of  this  fully  in¬ 
formed  and  authoritative  expert.” 

In  speaking  about  the  automobile 
editor  of  the  future  being  something 
like  p.  theatrical  critic  or  book  re- 
reviewer,  it  calls  to  mind  what  Frank 
I.  Cobb,  the  editor  of  the  New  York 
World,  told  the  Woman’s  City  Club  of 
New  York  about  press  agents: 

“Shortly  before  the  war  the  news¬ 
papers  in  New  York  took  a  census  of 
the  press  agents  who  were  regularly 


AN  AUTO  CENTRE 


Thousands  of  auto  owners  are  to  be 
found  among  the  residents  and  visi¬ 
tors  of  the  North  Jersey  Shore  towns. 

The  annual  auto  show  for  this  part 
of  the  state  will  be  held  in  Asbury 
Park  this  year  from  March  13  to 
March  20. 

Manufacturers  of  automobiles  and 
automobile  accessories  will  do  well  to 
bear  in  mind  that  this  territory  is 
thoroughly  covered  by  the 

ASBURY  PARK  PRESS 
Evening  and  Sunday  Editions 
Member  A.  B.  C.  Standard  Rate  Card 
Frank  R.  Northrup 
Special  Representative 
383  Fiftn  Avenue,  New  York  City 
Association  Building,  Chicago,  lU. 

J.  L.  Kinmonth,  Publisher. 

Asbury  Park,  New  Jersey. 


If  you  ask,  “Why  is 


Beloit,  Wisconsin 


the  test  town  of  the  country  for  the 


foreign  advertiser?*’  the  answer  is — 


LOS  ANGELES 


Evening  Herald 


CIRCULATION 


It  is  marvelously  industrialized, 
it  is  a  highly  educated  community, 
it  is  intensely  American,  it  is 
wealthy—an  average  of  $425  in  abnk 
for  every  person,  young  and  old. 
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FIRST  IN  EVERYTHING 


Member  A.  B.  C. 


of  the  present  day,  we  believe,  wit] , 
have  to  come  about  through  the  ef¬ 
forts  of  the  editor  rather  than  tht 
advertiser.  The  advertiser  will  usual, 
ly  submit  anything  he  can  get  away 
with,  relying  on  his  purchases  of  dis- 
play  space  to  put  his  copy  over.  As 
long  as  the  newspapers  accept  ma¬ 
terial  on  such  a  basis,  obviously  there 
is  going  to  be  little  improvement. 

“If  the  newspapers,  however,  win 
edit  their  automobile  pages  as  the 
editors  of  automobile  trade  papers  do 
for  instance,  giving  space  only  to  real 
automobile  news  and  rejecting  every, 
thing  else,  the  reform  that  every 
manufacturer  would  welcome  will  hi 
accomplished.” 

Much  along  the  tame  lines  it  the 
opinion  of  Ralph  Kaye,  advertUiii 
and  publicity  manager  of  the  Kuni 
Motor  Car  Co.,  who  says  that  he  be¬ 
lieves  that  the  right  kind  of  news¬ 
paper  publicity  is  of  great  construc¬ 
tive  force.  To  make  it  worthy  of 
note  this  publicity  must  contain  real 
news  of  interest  to  present  and  pros¬ 
pective  owners — it  must  not  be  a  free 
advertising  puff. 

“\Ve  believe  that  such  news  is  of 
interest  to  the  average  automobile 
owner,”  continued  Mr.  Kaye,  “just  as 
the  free  advertising  type  of  publicity 
is  not  of  interest.  There  isn’t  very 
much  we  can  say  in  answer  to  your 
letter  except  that  we  make  it  a  prac¬ 
tice  here  at  the  factory  of  makiuj 
every  publicity  story  contain  rwl 
news  before  we  send  it  out.” 

Practically  every  manufacturer  of 
a  medium-priced  or  better-priced  car 
in  tbeir  price  field  is  interested  h 
reading  the  automobile  pages  if  it  b 
conducted  along  the  proper  lines. 

As  Mr.  A.  J.  Rogers,  advertiiii| 


of  the  future  will  and  should  be  a  page  page  would  be  one  that  features 
of  unbiased,  thoughtful  and  exact  re-  mostly  the  new  and  interesting  devel- 
view  and  criticism,  conducted  without  opments  in  current  models,  together 
fear  or  favor  by  a  man  who  has  been  ^vitb  seasonal  information  as  to  local 
carefully  trained  for  his  job,  and  who  tours,  answers  to  questions  from 
is,  as  far  as  possible,  outside  the  con-  owners  regarding  care  and  upkeep 
trol  of  his  newspaper’s  business  and  of  cars  and  similar  information  of 
advertising  departments.  direct  interest  to  the  motorist.  We 

“When  this  condition  comes  true,  believe  that  a  page  edited  in  the 
the  job  of  the  automobile  publicity  above  fashion  would  be  read  with 
man  will  be  to  keep  this  automobile  ex-  keen  interest  by  a  majority  of  auto- 
pert  fully  informed  on  everything  that  niobile  owners.' and  that  advertising 
his  company  makes  or  does,  in  order  ^n  such  a  page  would  undoubtedly 
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****  Nordyke  &  Marmon 
•»y»i 

Wt  do  believe  that  automobile 
„(r5  and  person.s  interested  in  the 
irchase  of  cars  like  to  read  the  au- 
bile  news,  but  they  want  some- 
'  that  either  has  some  real  news 
or  real  feature  value  rather 
a  lot  of  the  bunk  that  is  being 
ed  out.” 

was  significant  that  a  meeting 
the  Automobile  Advertising  Man- 
was  called  at  the  time  of  the 
[,  York  Show  in  an  effort  to 
■tsh  out  this  matter  of  free  pub- 
A  good  many  of  these  discus- 
;  were  productive  of  constructive 
i  In  fact,  the  whole  meeting 
dominated  by  the  talk  on  news- 
r  publicity.  Some  very  extreme 
s  were  expressed  and  one  adver- 
ng  manager  went  so  far  as  to  of- 
a  resolution  condemning  publicity 
nout  reservation.  It  is  well  to 
t  in  passing  that  he  was  support- 
by  two  others. 

Harry  S.  Daniels,  advertising 
■larger  of  the  Dort  Motor  Car  Com- 
r,  laid  following  the  meeting: 

So  one  would  suggest  amputation 
the  head  to  cure  a  cold,  and  puh- 
y  can  certainly  be  made  very 
able  to  the  industry  if  properly 
med  and  executed.  The  real  rem- 
lies  with  the  newspapers  them¬ 
es.  Instead  of  running  their  auto- 
ibile  pages  with  one  man,  who  is 
dually  also  the  advertising  solicitor, 
should  assign  to  automobiles, 
e  writers  and  editors  who  will 
^ke  of  the  page  a  news  feature 
ich  its  importance  justified.  By 
ijwing  up  local  owners  of  auto¬ 
biles,  a  world  of  live  interest  mat- 
can  be  obtained — matter  which 
1!  interest  the  reading  public  gen- 
■i'lr.  The  opportunity  for  pictures 
anewsy  character  is  just  as  great." 
It  does  not  take  any  stretch  of  the 
Agination  to  see  that  fully  95  per 
St  of  all  the  automobile  advertis- 
managers  in  the  country  have 
M  on  record  as  condemning  the 
d  of  publicity  that  is  being  used 
the  newspapers.  In  fact,  most  of 
fin  go  on  record  as  calling  it 
thless,  and  some  even  refer  to  it 
‘crap.” 

Inasmuch  as  the  factories  them¬ 
es  are  not  in  favor  of  their  own 
-licit)',  it  would  seem  as  though 
(doctoring  should  be  taken  care  of 
the  different  newspapers.  In  fact, 
vonld  seem  that  if  all  the  news- 
ers  would  get  together  and  adopt 
jnits  and  regulations  in  an  effort  to 
dardire  the  kind  of  publicity  they 
Id  accept  and  publish,  it  would 

Fa  great  ways  toward  obviating  the 
'sent  discontent  that  seems  to  hold 
in  this  field. 


SEATTLE  ELECTION  ON  MARCH  A 


F.  P.  Goss  and  E.  A.  Batwell  Contest 
Press  Club  Presidency 

Seattle,  Feb.  17. — Frank  P.  Goss,  po¬ 
litical  writer  on  the  Seattle  Post-In¬ 
telligencer,  and  E.  A.  Batwell,  in¬ 
cumbent,  have  been  nominated  for 
president  of  the  Seattle  Press  Club. 
The  election  will  be  held  on  March  4. 
Proctor  F.  Cook,  city  editor  of  the 
Seattle  Star,  has  no  opposition  for 
the  first  vice-presidency  and  Williatu 
D.  Chandler,  day  editor  of  the  Times 
is  unopposed  for  second  vice-presi¬ 
dent.  Election  of  E.  H.  Thomas,  edi¬ 
tor  of  the  Electogram,  for  secretary, 
and  James  A.  Wood,  editor-in-chief 
of  the  Seattle  Post-Intelligencer,  for 
treasurer,  is  also  assured. 

Nominees  for  the  board  of  man¬ 
agers  (six  to  be  chosen)  include  Jo¬ 
seph  W.  Gilbert,  associate  editor  of 
the  P.-I. :  E.  J.  Friedlander,  editor  of 
the  Pacific  Naval  Monthly;  E.  E.  Car¬ 
penter,  formerly  of  the  Times  and 
P.-I. ;  D.  B.  Buncombe,  representative 
of  the  Stars  and  Stripes;  Judge 
Charles  E.  Claypool;  Thomas  Thurlby 
and  W.  F.  Marquat  of  the  Times; 
Carlton  Fitchett  of  the  Post-Intelli¬ 
gencer,  and  H.  W.  Mason  of  the  Rai¬ 
nier  Valley  Times. 


Relic*  Perich  in  Truckee  Fire 

Sacramento,  Cal.,  Feb.  17. — The 
Truckee  Republican,  owned  and  edited 
by  W.  A.  Cassidy,  also  proprietor  of 
the  Auburn  (Cal.)  Placer  Republican, 
was  recently  burned  out.  It  was  found¬ 
ed  in  1869,  and  its  files,  dating  back 
half  a  century,  contained  much  valuable 
historical  information.  The  fire  turned 
into  scrap  iron  the  first  press  upon  which 
the  San  Francisco  Examiner  was  print¬ 
ed  under  the  regime  of  United  States 
Senator  George  Hearst,  father  of  Wil¬ 
liam  Randolph  Hearst. 


Thank*  Pre**  in  Page  Ad 

Aberdeen,  S.  D.,  Feb.  11. — The  local 
lumber  yard  organization  of  Thomp¬ 
son  Yards,  Inc.,  which  was  last  week 
awarded  the  prize  at  the  company’s 
sales  convention  for  volume  of  busi¬ 
ness,  celebrated  its  victory  by  buying 
a  page  advertisement  in  the  Aberdeen 
Daily  American,  acknowledging  its 
indebtedness  to  the  press  of  the  city 
in  making  possible  the  record  busi¬ 
ness. 


Freeman  Take*  a  Re*t 

Thompsonville,  Conn.,  Feb.  11. — O. 
S.  Freeman  has  resigned  as  managing 
editor  of  the  Press  on  the  advice  of 
his  physician,  and  will  spend  the  next 
few  months  resting.  Philip  J.  Sulli¬ 
van,  president  of  the  company,  will 
become  manager  and  editor. 


On  A.  N.  P.  A.  Ro*ter 

Newburyport  (Mass.)  Daily 
'»s  »nd  Herald  has  been  elected  to 
membership  in  the  American 
'’'spjper  Publishers  Association. 


Goe*  to  $5  a  Year 

Susquehanna,  Pa.,  Feb.  11. — The 
Evening  Transcript  on  March  1  will 
raise  its  subscription  rates  to  $5  a 
year,  an  increase  of  $1. 


NEWSPAPER  MAN  CLEARED 


Copyright,  Underwood  &  Underwood. 

CAPT.  KARL  W.  DETZER,  U.  S. 

Army,  a  former  newspaper  man 
and  one  time  sporting  editor  of  the 
Fort  Wayne  (Ind.)  Sentinel,  was 
found  not  guilty,  following  a  trial  be¬ 
fore  a  general  court  martial  extend¬ 
ing  over  eight  weeks  at  Governors 
Island,  N.  V.,  on  charges  of  alleged 
cruelty  to  prisoners  under  twenty- 
eight  specifications.  During  the  war 
Capt.  Detzer  was  in  charge  of  the  De¬ 
partment  of  Criminal  Investigation  of 
the  A.  E.  F.  at  Le  Mans,  France.  The 
defense  claimed  that  the  charges 
against  Capt.  Detzer  were  a  frame-up. 
Immediately  after  his  exoneration, 
the  former  newspaper  man  announced 
that  he  would  at  once  visit  Chicago, 
Indianapolis  and  St.  Louis,  whence 
letters  containing  threats  against  his 
life  have  been  received. 


Want*  to  Save  Mark  Twain'*  Home 

Hartford,  Conn.,  Feb.  9. — The  Post 
has  begun  a  campaign  for  the  pur¬ 
chase  by  the  public  of  the  Mark 
Twain  home  here.  The  home  is  about 
to  be  torn  down  to  make  room  for 
an  apartment  house.  The  Post  is 
seeking  cooperation  from  literary  and 
historical  societies. 


Reaching  the  MOST  Buy¬ 
ers  at  the  LEAST  Cost 


Govt.  StatamoBt  For  Six 
Month*  Ending  April  l*t. 

301,270 

The  LARGEST  Homecoming 
Circulation  in  New  England.  Can 
produce  for  YOU  a*  it  ha*  for 
other*. 


PAPER  MEN  WANT  25%  RAISE 


Employe*  Await  Action  by  Individual 
Mill*  on  March  1 

Buffalo,  Feb.  17. — Demands  for  wage 
increases  of  25  to  30  per  cent  were  sub¬ 
mitted  to  newsprint  and  pulp  mills  by 
representatives  of  the  international  union 
here  last  week,  .^fter  receiving  the  de¬ 
mands  the  mill  owners  withdrew  from 
the  workers’  conference,  which  had  been 
in  session  for  one  week,  and  an  ad¬ 
journment  was  also  taken  until  March  i 
by  the  union. 

The  paper  workers’  section  of  the 
union  submitted  demands  for  a  25  per 
cent  increase  in  pay  while  the  pulp  and 
sulphite  workers  demanded  30  per  cent. 
The  demands  will  be  acted  upon  by  each 
individual  mill  owner  as  such. 


Give*  Pnper  to  Son 

Jewell  City,  Kan.,  Feb.  17.— William 
C.  Palmer,  for  nearly  37  years  editor 
and  owner  of  the  Republican,  has  re¬ 
moved  his  name  from  the  top  of  the  edi¬ 
torial  page  of  the  Republican,  and  turned 
over  the  management  of  his  paper  to 
his  son,  Everett  T.  Palmer. 


The  Boss  says : 

Our  advertising  gain  of  43.1%  in 
1919  makes  us  feel  modestly  impor¬ 
tant.  And  this  year  we  will  continue 
to  be  an  important  medium  in  West 
Virginia. 

She  VDtiA  Hi  rj^tntan 

Th*  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 

Population  25,000— December  A.  B.  C 
Circulation  5,363. 

Represented  by  MacQuoid  Agency 

103  Park  Avenue,  New  York 


'‘Reduce  YOUR  Requests  for  "Du¬ 
plicate”  Checking  Copies  959^” 

On*  of  those  Services  fits  yoar  Needs 

"The  Schworm-Mandel  COMPLETE  COPY 
Delivery.”  Rates — $6-t8-$10  monthly. 
“The  Schworm-Mandel  PAGE  ONLY  De¬ 
livery.”  Rates— $4-^-$6-$8  monthly. 
“The  Schworm-Mandel  TWO  MONTHS 
FILE.”  (Relieves  YOU  of  the  inconve¬ 
nience  of  supplying  “Duplicate”  Check¬ 
ing  Copies.)  Rates  $4-$5-$6  monthly, 
ALL  THREE  SOLD  ON  “MONEY  BACK” 
GUARANTEE 

Ask  as  to  explain  YOUR  Sarpicc 

SCHWORM-MANDEL,  he.  New  York  City 


The  Dommating  Force 

In  mannfacturiof  territory  famoua 
for  its  hustle*  thnft  aad  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wafca. 

The  Bridgeport  Pott 
Standard-T  elegram 

Not  only  dominate  this  ield,  bat  they 
offer  advertisers  the  lowest  rata  ob¬ 
tainable  in  New  England,  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVBS 
L  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Css  Bldg.,  Chieago,  lU. 
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lath  Amboy,  N.  J. 

^  Rapidly  Growing  City  in  Eant 

Thoroughly  Covered  by  the 

Evening  News 

if?'*'.  A-  N.  P.  A..  A  B.  C.,  A.  P. 
^2“**  te<iue»t*  for  trade  informs- 
given  prompt  attention. 

^  Northnip,  303  5th  Avwbuo 

Sow  York  aty 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

havo  monay  to  apond  far  nati anally 
adimtiaad  goada.  Tka  aity  waa  novar 

aa  proaparous  aa  It  la  today. 


Advartiaa  yanr  panda  at  dawn 
and  aall  them  bafora  dark 


The 

NEW  LONDON  TELEGRAPH 

JULIAN  D.  MORAN,  Pras.  and  Mgr. 
Representatives 

Psyne-Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  (^.  Chicago— Detroit 


Twenty  thousand  each  week  to 
the  prominent  members  of  our 
denomination.  Every  copy  paid 
in  advance. 

The  oldest  religious  paper  in 
the  country. 


cents  a  line 


p  THE  rp 

lONGREGATIONAUSl 


14  Beacon  St.  Boston 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Memher  A.  B.  C. 

Foreign  Advertising  Raprassntntivan 

Metropolitan  Tower,  People’s  Gas  Bldg. 
I.  A.  KLEIN,  JcThN  GLABS. 
New  York.  rhirsgfo 
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TO  ERECT  NEW  PLANTS 

Alabama  and  Florida  Paper*  Show 
Sign*  of  Pro*perity 

Atlanta,  Ga.,  Feb.  4. — Two  Southern 
newspapers  have  lately  announced 
plans  to  build  new'  plants.  The 
Huntsville  (Ala.)  Daily  Times,  of 
which  J.  E.  Pieree  is  editor  and  gen¬ 
eral  manager,  will  erect  a  ten-story 
office  building  and  basement,  80  by 
153  feet,  reinforced  concrete,  steel 
and  stone.  The  first  and  second 
floors  will  be  occupied  by  the  Times 
and  there  w'ill  be  100  offices  on  the 
eight  floors  above.  The  same  com¬ 
pany  will  also  erect  an  adjoining 
business  block  for  five  stores.  The 
total  cost  of  the  project  will  run 
between  $200,000  and  $250,000. 

The  Tampa  (Fla.)  Morning  Tribune 
will  erect  a  seven-story  building,  65 
by  105  feet,  reinforced  concrete,  press 
brick,  hollow  fireproof  tile  and  tile 
curtain  walls.  The  cost  of  the  build¬ 
ing  has  not  been  announced. 

New  Linotype  Cooling  Device 

Grand  Rapids,  Mich.,  Feb.  17. — A 
patent  on  a  device  for  reducing  the  tem¬ 
perature  of  molds  of  linotype  machines 
by  the  use  oT  air  has  been  obtained  by 
William  E.  Borst  and  Clarence  C.  Gil- 
leo.  Grand  Rapids  Herald  printers.  The 
molds  are  cooled  by  means  of  airblasts 
circulating  against  the  base  of  the  molds 
and  through  the  mold  cells. 

Fink  Buy*  Two  Paper* 

Redding,  Cal.,  Feb.  17. — Walter  H. 
Fink,  who  for  the  last  five  years  has 
edited  the  Daily  Courier-Free  Press,  has 
purchased  all  the  stock  of  the  publishing 
company  and  henceforth  will  be  in  full 
charge.  Through  the  deal  Mr.  Fink  also 


becomes  owner  of  tbe  Shasta  Courier, 
which  has  been  published  continuously 
since  March  12,  1852.  Ferdinand  Hurst, 
business  manager  of  the  publications 
from  whom  Fink  purchased  the  stock, 
retires. 

Swartz  and  He*ter  Buy  a  Daily 

Jeffersonville,  Ind.,  Feb.  11. — A.  R. 
Schimpff  has  sold  the  Evening  Star  to 
Conway  Swartz  and  Lawrence  Hester. 
Mr.  Schimpff  had  the  distinction  of 
running  the  only  Republican  paper 
ever  published  in  Clark  County  for 
a  period  longer  than  one  year.  He 
has  controlled  the  destinies  of  The 
Star  for  the  past  ten  years. 

New  Paper  in  Superior 

Superior,  Wis.,  Feb.  17. — The  first 
issue  af  the  new  Superior  Times  will 
make  its  appearance  on  April  4.  A  store 
building  at  1020  Tower  Avenue  ha?  been 
leased  for  business  offices  and  editorial 
rooms.  The  new  paper  will  carry  the 
Saturday  night  wire  of  the  Associated 
Press.  It  will  also  have  a  colored  comic 
section. 

New  Daily  in  Texa*  Oil  Belt 

Eastland,  Tex.,  Feb.  17. — Moseley, 
Phillips  &  Dakan,  publishers  of  the  0‘1 
Belt  News,  will  start  an  evening  paper, 
with  the  Associated  Press  report,  on 
March  i.  Two  typesetting  machines  and 
a  press  have  been  contracted  for. 

Jolin*on  Head*  Vermont  Pre** 

Burlington,  Vt..  Feb.  13. — L.  B. 
Johnson  of  Randolph  was  chosen 
president  of  the  Vermont  Press  .Asso¬ 
ciation  at  the  annual  meeting  of  the 
association  today  at  the  University  of 
Vermont. 


Newspaper  Plant  Appraisals 


staff  of  our  Company  is  com- 
posed  of  Experts  of  training  and 
experience  and  any  signed  opinion  of 
Newspaper  Plant  valuations  issued 
under  our  seal  can  be  accepted  with 
the  full  assurance  that  it  represents 
the  consensus  of  the  best  judgment 
obtainable. 

Our  appraisals  are  acceptable  for  a 

proof  of  loss  in  event  of  fire,  plac¬ 
ing  insurance  intelligently,  account¬ 
ing,  banking  and  tax  purposes. 


Correspondence  invited 


Standard  Appraisal  Company 

HOME  OFFICE 

56  PINE  STREET,  NEW  YORK 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 

EQUIPMENT  FOR  SALE  EQUIPMENT  WANTED 

dvertisemenU  under  this  cUssiacation  thirty  AdvartisamenU  under  this  classifteaH..  .t 
;nts  per  line.  Count  six  words  to  the  line.  cenU  par  line.  Count  aix  wordsts^  I 


Advertisements  under  this  classiacation  thirty 
cents  per  line.  Count  six  words  to  the  line. 

For  Sale 

Goss  Junior  straight/line  press,  16-paKe,  mul¬ 
tiples  two— five  years  old— complete  stereo¬ 
typing  plant.  All  first-class  condition. 
Available  immediately.  Also  complete  job 
printing  and  bindery  plant.  Box  103,  Ha¬ 
gerstown,  Md. 

For  SaJe 

Duplex  Flat-bed  Press,  12-page,  multiples  of 
two.  Rebuilt  1915,  complete  with  motor,  con¬ 
trol,  chases,  etc.  Packed  for  shipment,  $6,000. 
Herald,  Hagerstown,  Md. 


Printing  Plant*  and  Biuinass 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Tjmfoundara’  Products 
Printers  and  Bookbindsre  Mackinary 
of  Evary  Description 
CONNER.  FENDLER  «  CO 
M  Beckman  St.  Naw  York  City 


For  Sale 

Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  prints 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time. 
Hoe  Matrix  Rolling  Machines 
can  be  shipped  at  once. 

Walter  Scott  &  .Company 

Plainfield,  N.  J. 


Take  It  To 

POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribuno  Bldg. 
New  York  City 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
He*  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  tho  benefit  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 


Wanted  to  Buy 

for  this  fall  or  first  of  yrar,  a  12  or  K 
Goss  or  Hoe  press.  Must  be 
Address  Graphic,  Pine  Bluff,  Ark.  ' 

Wanted 

To  buy  twelve  to  sixteen  page  .tereoi,,, 
press  with  full  equipment.  Berkplav  r  ^ 
Publishing  Co..  Berkeley.  Calif.  ^ 

EQUIPMENT  FOR~SaJ 

Advertieementa  under  this  clastificalkiiu, 
cents  per  line.  Count  six  words  to  tktUa 

The  Journal-Transcq 
of  Peoria  Offer  foril 

Washing  Proof  Press— 30  x  46  inches;  a 
lever;  in  good  condition;  fine  (or  c’e~ 
publisher  or  small  job  shop. 

1  Thompson  type  caster  with  electric  t  j 
casts  type  from  6  Pt.  to  48  Pt.;  old 
but  makes  good  type. 

Brass  leads  from  4  ems  up  to  26'/;  tlsci, 
3-column  40-em  leads.  21-inch,  6  Pt.  cia 
rule;  also  column  rule  cut  to  pica 
all  measures.  7-column  brass  parilkj  It 
line  rule,  94‘/i  ems.  7  column  braai  kaira 
rule,  94K  ems;  also  labor  saving  hair 

2  pt.  black  rule  on  6  pt.  body,  cut  is  p 
lengths  up  to  2654  ems. 

42  7  column  13-em  steel  electric  t-;: 

chases,  in  good  condition.  Four  of » 
have  6-em  steel  strip  inside  chau  hr ' 
double  page  adv.  These  are  go^  ca 
chases  and  are  a  bargain  for  any  puK.I: 
wanting  some  extra  7  column  chain. 

3  54-horsepower.  220  volts,  electric  fcnj 
motors,  in  fair  condition,  with  ited 
wheels  attached  so  they  can  be  attachedr 
onto  linotype  or  any  machine  that  : 
not  require  any  heavier  motor. 

A  new  plant  eliminates  this  equipmnt  j 
THE  DAILY  JOURNAL  CO. 
Peoria.  HI. 


Comic  Supplement  Press 

We  offer  a  fine  rotary  color  supFk- 
ment  press,  printing  four  colon  a 
one  side  and  two  on  the  other, 
web,  22«in.  cut-off,  delivery  four  ^ 
papers. 

Also,  4fi-pp.  Goss  sextuple  press,  dd 
cut,  21^  in.,  extra  color  deck,  itiu  ' 
outfit. 

Also,  l2-pp.  Hoe  ’’Unique**  roMT 
cut-off  22^4  in.,  six  or  seven  cob. 

Baker  Sales  Company 

200  Fifth  Avenue,  New  YorkCitl 


For  Prompt  Service 


TYPE 

Printers  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment^ 
Selling  Houses  conveniently  locsw 

“American  Type  the  Best  in  Any  Css 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pittsburgh 

New  York  Clevelsnd 

Philsdelphia  E)ctToit 

Baltimore  *  Chicago 

Richmond  Cincinni 

Atlanta  St.  Louli 

Buffalo  Minnea; 


Cincinnati  Poroiofl  f 

St.  Louis  Spok*** 

Minneapolis  Wtaulpd 
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CLASSIFIED  ADVERTISING  COLUMNS 

th«  cUmIAmI  columu  of  Editor  *  PublUhor  you  moy  tm*  a  bayor  lor  any 
Mrfal  ■och— Ic^  oquipiiwBt  for  whkh  you  hara  ao  praoaut  aaod.  A  "For  Salo”  ad 
dW  *“*•  •‘""•thtaf  which  BOW  aaaroly  ro«ulraa  storan 

**  which  would  bo  of  root  oorvlco  to  oomobodr  oloo. 


SITUATIONS  WANTED 

y^crtiaoBMBts  UBdcr  thU  clasaiflcatioii,  too 
par  liaa,  each  iBoartloB.  Couot  eix 
la  the  IIbo.  For  thoea  uBOBiployad, 
^  ta  aacaod  ft  worda,  two  iasartloBa  FREE. 

Advertising  Manager 

Fifteen  years  metropolitan  and  suburban  ex- 
leriencc.  thoroughly  competent,  now  em- 
Jloyed  but  desires  immediate  change.  Forty 
jeirs  old,  married.  Best  of  references  from 
ust  and  present  employers.  Nothing  under 

fS  weekly  considered.  Box  B-6ri8,  care  of 
Jitor  and  Publisher. 

Advertising  Solicitor 

Copy  and  service  man  who  can  get  along 
with  advertisers  wants  a  change  to  a  larger 
ield.  Five  years'  experience  in  developing 
ipace  users.  29  years  old.  At  present  em¬ 
ptied  on  a  paper  of  10,000  circulation.  Can 
come  on  two  weeks’  notice.  Address  B-594, 
care  of  Editor  and  Publisher. 


Editor 

oow  in  editorial  charge  of  leading  afternoon 
paper  in  city  of  65,<XX),  seeks  change  for  very 
sitisfactory  reasons.  Has  more  than  made 
good  in  present  position.  Knows  news  and 
nen  and  how  to  handle  both.  Good  organ- 
iier,  strong  editorial  writer,  with  record  of 
progress  in  both  the  business  and  editorial 
ends  and  fully  competent  to  take  charge  of 
either,  or  entire  plant.  Excellent  references. 
Aged  35,  married,  college  man;  middle  west 
preferred,  but  not  essential.  Fifty  dollars 
minimum  considered.  Address  B-611,  care  of 
Editor  and  Publisher. 


Editorial  Writer 

Wide  experience  in  newspaper  game,  as  re¬ 
porter,  city  editor,  telegraph,  desk,  and  edi 
torial.  Now  on  staff  of  leading  evening 
newspaper  in  Chicago.  Wants  position  on 
, mailer  city  paper,  with  possible  investment, 
in  middle  west.  Can  write  stuff  with  a  punch, 
on  national,  sectional  and  world  topics.  Also 
eipericnced  in  political  game,  and  in  maga- 
lint  editing.  In  short,  a  broad-gauge  writer. 
Address  B-606,  care  of  Editor  and  Publisher. 

Editor 

Young  man  with  metropolitan  newspaper  and 
magazine  experience,  aged  27;  A.B.,  Virginia;  • 
A.M.  Harvard;  A.  E.  F.  officer,  recently  re¬ 
turned  fr#in  Europe  after  10  months  with 
inter-Allied  economic  and  political  missions 
in  fifteen  European  countries,  desires  posi¬ 
tion  with  newspaper  in  progressive  commu¬ 
nity.  Salary  not  so  much  an  object  as  oppor¬ 
tunity  to  exercise  personal  initiative  through 
an  aggressive  editorial  and  executive  policy. 
Privilege  of  investing  in  paper  also  desired. 
Testimonials  from  prominent  men  in  public 
life.  Address  B-614,  care  of  Editor  and  Puh- 
Hiher. 

Managing  Editor 

Han,  35,  now  in  executive  post  with  big  east¬ 
ern  daily,  seeks  position  as  editorial  head  of 
afternoon  paper  in  city  of  50,000  to  1(K),^). 
Thoroughly  qualified.  Not  afraid  of  losing 
proposition,  hut  must  have  good  salary.  State 
all  Darticulars  in  first  letter.  B-b03,  care 
of  Editor  and  Publisher. 

Newspaper  Man 

Intelligent,  well  educated  young  man  of  in¬ 
tegrity,  full  of  pep  and  energy,  with  business 
Banaging,  executive,  follow  up  and  general 
derical  detail  experience,  with  svstematic 
Methods  of  doing  things,  capable  of  meeting 
prople,  familiar  with  advertising,  circulation 
and  business  departments,  desires  position  in 
any  capacity  where  the  publishing  business 
can  be  learned.  Address  P.  Greenberg.  158 
Bergen  street,  Newark,  N.  J. 

Newspaper  Manager 

An  experienced  newspaper  manager  who  has 
l>cen  successful  in  the  most  difficult  fields, 
Bie  who  not  only  knows  every  angle  of  the 
hut  is  able  to  cope  with  almost  any 
situation,  is  open,  on  reasonable  notice,  for 
*  first  class  position  in  towns  of  50, (XM  to 
Wp.'XiO  or  more.  Now  employed  in  rcorgan* 
“ing  a  newspaper  plant.  Address  B-583, 
tire  of  Editor  and  Publisher. 

Auditor-Comptroller 

High-grade  executive  of  broad  practical  ex¬ 
perience  as  certified  public  accountant  who 
has  made  a  close  study  of  newspaper  ac¬ 
counting.  desires  permanent  connection  with 
wnic  large  newspaper  as  general  auditor  or 
comptroller.  Able  to  assume  full  charge  of 
•^^unting.  Competent  to  devise  and  install 
Modern  cost  accounting  systems.  Good  or- 

S.nizer  and  office  manager.  Age  32,  married, 
inimum  salary  $5,000.  Atldress  B-558,  care 
Editor  and  Publisher. 

Web  Pressman 

*®P[oyed  as  foreman  on  afternoon  paper, 
Would  like  to  make  a  change.  I  am  fixed  so 
^omc  on  short  notice.  No  objection  to 
^wblnation  stereotype  and  press  job.  Ad- 
Oreis  B-602.  care  of  Editor  and  Publisher. 


HELP  WANTED 

AdvartUaBMBtt  uadar  tU*  claMtAcatlaB, 
twMtjr-ftv*  Mats  par  llaa.  Caaat  six  words 
to  tha  Uaa. 


Display  Advertising  Salesman 

Wanted — Strong  seven  day  paper  in  the  east 
has  an  opening  for  an  experienced  display 
advertising  salesman,  with  plenty  of  oppor¬ 
tunity  to  increase  responsibility.  A  college 
man  preferred.  Address  B-609,  care  of  Editor 
and  Publisher. 

Wanted 

Young  man  to  work  advertising  on  new  Sun¬ 
day  paper.  Fine  opportunity  for  man  who 
has  had  some  advertising  experience.  Ad¬ 
dress  B-S94,  care  of  Editor  and  Publisher. 

Advertising  Solicitor 

Wanted — Experienced  advertising  solicitor. 
One  who  has  been  connected  with  Southern 
or  Southwestern  daily,  preferred.  Apply  giv¬ 
ing  full  details  as  to  experience,  references, 
salary,  etc.  David  Schein,  Advertising  Man¬ 
ager,  Beaumont  Enterprise,  Beaumont,  Texas. 

Advertising;  Solicitor 

Wanted — Experienced  advertising  solicitor, 
one  with  classified  experience  preferred.  Per¬ 
manent  position.  Graphic,  Pine  Bluff,  Ark. 

Experienced  Solicitor 

Wanted— Experienced  solicitor  to  work  part 
time  on  classified  and  part  time  on  display 
advertising.  Prefer  man  who  can  lay  out 
and  write  copy.  Good  opening  for  man  of 
ability.  The  Paducah,  Kentucky,  Sun. 


Managing  Editor 

Evening  Tribune,  Beaver  Falls,  Pa.,  require 
at  once  A  No.  1  managing  editor.  Must  be 
snappy  editorial  and  head  writer.  Middle 
aged,  married  man  preferred.  State  salary 
and  full  particulars  first  letter. 

Combination  Telegraph  and 
City  Editor 

Have  opening  for  first-class  combination  tele¬ 
graph  and  city  editor.  Full  Associated  Press 
report.  ()nly  morning  newspaper  in  central 
Texas.  Man  must  be  hard  worker,  good 
condenser — know  news  value  thoroughly. 
Forty  dollars  to  start.  Permanent  place  to 
right  man.  Address  B-613,  care  of  Editor 
and  Publisher. 

City  Editor — Reporter 

Wanted — Capable  City  editor-reporter,  live 
morning  paper,  excellent  Pennsylvania  city 
of  25, (NX).  State  lowest  salary,  references, 
when  report.  B-615  care  of  Editor  and  Pub¬ 
lisher. 

Live  Republican  Editor 

Wanted -Live  Kepuhlican  editor,  first-class 
morning  daily  No.  1—30,000  city.  State  ex¬ 
perience,  lowest  salary  and  when  come.  Ad- 
<lre5s  B-617,  care  of  Editor  and  Publisher. 

Wanted — Reporter 

for  police  station  and  city  hall  run.  Begin 
at  $25  a  week.  Address  City  Editor,  Non¬ 
pareil,  Council  Bluffs,  Iowa. 

Reporters  and  Copy  Readers 

(iood  chance  for  bright,  young  newspaper 
men  on  morning  daily;  mid- western  city. 
Recent  graduates  of  a  recognized  school  of 
journalism  preferred.  Address  B-619,  care 
of  E<litor  A  Publisher. 

Circulation  Manager 

Wanted — Circulation  manager  by  cfeily  paper 
in  most  rapidly  growing  community  in  south¬ 
east.  A  good  proposition  for  a  man  who  will 
stick  and  knows  how  to  build  clean  circu¬ 
lation.  Address  B  605,  care  of  Editor  and 
Publisher. 


WANTED 

Experienced,  Young 
Newspaper  Men 

who  can  really  write  and  who 
are  informed  regarding  one  of 
the  following  special  fields  — 
finance;  business  and  commerce; 
science  and  engineering;  agri¬ 
culture;  law;  medicine. 

Want  the  best  men  in  America, 
and  will  pay  all  men  are  worth 
and  then  some.  Chance  for  men 
to  make  permanent  places  for 
themselves.  Address  B-612,  care 
of  Editor  and  Publisher. 


HELP  WANTED 
Feature  Writer  Wanted 

Young  man  preferred,  possessing  initiative, 
proper  conception  of  illustration  and  expe¬ 
rience  in  layout,  and  who  can  write  special 
and  magazine  articles.  Excellent  opportunity 
on  Pennsylvania  publication  for  high-grade 
man.  Address  B-610,  care  of  Editor  and 
Publisher. 

Citable  Reporter 

Wanted — Capable  reporter,  morning  paper, 
live  city.  Give  lowest  salary,  how  soon  can 
come.  Address  B-616,  care  of  Editor  and 
Publisher. 

Wanted 

Linotype  machinMt-operaior,  non-union; 
must  set  clean  proofs  and  at  least  4,000  ems 
an  hour.  Permanent  position.  Address  for 
full  particulars  Flushing  Evening  Journal, 
Flushing.  L.  L,  N.  Y. 

BUSINESS  OPPORTUNITY 

AdvcrtUwBMits  uadar  thia  claaalflcatiaB, 
forty  caata  par  Ub#.  Cauat  alx  worda  to  tho 


Wanted 

b^  old  established^  but  progressive.  New 
York  weekly,  associate  in  printing  and  pub¬ 
lishing  business;  recently  graduated  student 
or  middle-aged  man  seeking  change  to  bene¬ 
fit  health  preferred.  Must  be  conscientious 
worker  in  whom  confidence  can  be  placed. 
One  with  weekly  newspaper  experience  and 
its  duties  preferred.  Must  have  record  of 
progress  in  newspaper  field.  Party  has  oppor¬ 
tunity  to  buy  interest  in  well-paying  busi¬ 
ness,  if  proven  satisfactory.  This  is  in 
live,  county -seat  town,  which  is  popular 
summer  resort.  State  salary,  first  letter. 
Address  B-607,  care  of  Editor  and  Publisher. 

Publication  Man  Wanted 

Experienced  and  efficient,  who  can  probably 
make  small  investment  as  a  guarantee 
of  good  faith  to  start  and  manage  a  new  ad¬ 
vertising  medium  in  the  moving  picture  field. 
We  have  the  printing  plant  and  the  idea. 
Address  B-604,  care  of  Editor  and  Publisher. 

For  Sale 

Daily  newspaper  in  north  central  state,  city 
of  30,000.  Fine  opportunity  and  bargain 
price  to  someone  with  $25,000  cash,  or  part¬ 
ner  with  $12,500  cash.  Full  information  to 
interested  parties.  Address  B-618,  care  of 
Editor  and  Publisher. 


FEATURE  SERVICES 

Advartisaramta  undar  this  cUssiftextioa 
thirty  cants  par  lias.  Count  six  words  to  tho 
lino. 

Hunches  for  Sunday  Editor 

Often  you  are  short  of  ideas.  ‘‘Tips  for  Local 
News  Stories”  will  give  you  X  or  more 
hunches  each  month  for  features.  Suited 
to  any  city.  75  cents  month.  Inland  Syndi¬ 
cate,  Findlay.  Ohio. 


INCORPORATIONS 

New  York. — Powers-Gildea  Company, 
general  advertising;  500  shares  pre¬ 
ferred  stock,  $10  each  ;  active  capital, 
$10,000;  J.  F.  Nelson,  A.  E.  Smith,  D. 
J.  G.  Gildea,  65  Duane  Street. 

Blanchard  Press;  capital  increased  to 
$350,000. 

Caldwell-Burnett  Corporation ;  dis¬ 
solved. 

Hazard  Advertising  Corporation; 
$4(),()0();  G.  C.  Delacey;  W.  F.  Mahnken; 
O.  Lederer,  246  East  125th  street. 
McClure  Publications;  dissolved. 
Singer  Linotyping  Company;  $30,000; 
F.  E.  Hochstadt,  S.  Brown,  L.  Singer ; 
1185  Fulton  avenue. 

Turberg  Press;  $10,000;  H.  Shipp,  P. 
and  J.  Turberg,  359  West  118th  St. 

Christian  Life  Calendar  Company; 
200  shares  common  stock,  no  par 
value,  active  capital,  $5,000;  M.  R.  Hil- 
ford,  U.  Dunlop,  Rev.  R.  L,  Peterson, 
Fordham. 

Superior  Printing  Ink  Company; 
$40,000;  H.  G.  and  R.  Kriegel,  J. 
Zucker,  1288  Hoe  .'\ve.,  Bronx. 

Tvpographic  Service  Companv ; 
$75.()00  to  $250,000. 

Broadside  Publishing  Company; 
$100,000;  H.  and  W.  M.  and  W.  L. 
Potts.  Pelham  Manor. 

Trojan  Printing  Company;  $50,000; 
S.  Greenberg,  J.  Stein,  B.  Goolman, 
565  West  173d  St. 

Viking  Advertising  Corporation; 
$5,000;  P,  S.  Van  Bloehm,  L.  K.  Her¬ 
zog,  L.  L.  Strauss,  560  7th  Avenue. 


$20,000  Cash 

for  first  payment  on  attractive 
daily  newspaper  property.  Lo¬ 
cation  must  be  west  of  Missis¬ 
sippi  and  preferably  on  the 
Pacific  Coast.  Proposition  U.  C. 

CHARLES  M.  PALMER 

N«wspxp«r  Properties 
225  Fifth  Ayenue,  New  York 


NEW  YORK  STATE 
WEEKLY 

Old,  well  established  paper.  No 
competition;  well  equipped,  in¬ 
cluding  linotype.  Averaged  net 
last  two  fiscal  years,  $4,000.00. 
Price  $8,000.00;  one-half  in  cash. 

HARWELL  A  CANNON 

Newspaper  A  Magazioa  Propartiae 
Times  Building  New  York 


Masonic  Publishers  Corporation; 
$5,000;  F.  L.  Blue.  C.  E.  Messier.  C. 
W.  Jennings,  48  West  24th  Street. 

Rothschild  Press;  $15,000;  P. 
Rothschild,  S.  Levine,  S.  Hollander, 
Boston  Road,  Bronx. 

Ullman  Press;  capital  increased 
from  $3,000  to  $21,000. 

Dorbon-Aisne,  French  publication; 
$55,000;  L.  F.  Dorbon,  A.  F.  Grondal, 
F.  P.  Hier,  Jr.,  485  Central  Park  West. 

New  York  State  Troopers  Maga¬ 
zine;  $2,000;  David  May,  L.  B.  May, 
New  York;  Harriet  Levy,  Arverne, 
N.  Y. 

Dover,  Del. — Index  Publishing  Com¬ 
pany;  $25,000;  Harry  Mayer,  James  H. 
Hughes,  James  L.  Wolcott. 

Wilmington,  Del. — Advertiser-Trans- 
Pacific  Publishing  Company;  $350,000; 
T.  L.  Croteau,  M.  A.  Bruce,  S.  E.  Dill. 

Syracuse,  N.  V. — Iroquois  Publishing 
Company ;  $70,000  to  $W,000. 

Boston,  Mass.,  Boston  Telegram 
Company,  conduct  and  publish  news¬ 
paper  ;  $500,000. 

Lawrence,  Miss. — Champion  Interna¬ 
tional  Company;  manufacture  paper 
and  pulp.  etc. ;  $3,000,000. 

Dover,  Del. — $25,000;  Harry  Mayer, 
James  H.  Hughes,  James  L.  Wolcott. 

Blanchester,  Ohio. — Brown  -  Mitchel 
Publishing  Company;  $7,500;  C.  J. 
Brown,  A.  C.  Mitchel,  P.  E.  Snyder, 
C.  E.  Bates,  J.  R.  Ross. 

Cleveland,  Ohio. — Cole  Publishing 
Company;  ^5,000;  1.  Grohs,  P.  Kue- 
derle,  M.  L.  Harrington,  S.  1.  Powell 
and  J.  C.  Frederick. 

Buffalo,  N.  Y. — Morgen  Post  Com¬ 
pany;  capital  increased. 

Ellwood  City,  Pa.— Citizen  Publish¬ 
ing  Compjyiy;  $15,000;  Myron  S.  Gel- 
back,  Silas  A.  Hartung,  Walter  S. 
Harris. 

Dallas,  Tex. — Harper-Snow  Engrav¬ 
ing  Company;  $10,000;  Jack  Harper, 
P.  V.  Snow  and  G.  B.  Moore. 

VV’ausau,  Wis. — Wausau  Tribune 
Company;  $30,000. 

Ozark  Editors  in  Winter  Meeting 

Springfield,  Mo.,  Feb.  16.— The  win¬ 
ter  meeting  of  the  Ozark  Press  As¬ 
sociation  has  been  called  by  President 
Black  of  Mansfield  to  meet  in  Spring- 
field  next  Friday.  Every  publisher 
and  editor  south  of  the  Missouri  river 
will  be  invited,  whether  an  active 
member  of  the  association  or  not. 
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Editor  &  Publisher  for  February  19,  1920 


MICHIGAN  PUBLISHER 
ASSAILS  A.  B.  C. 

Charges  It  With  Newsprint  Waste 
Responsibility  Resulting  From 
Alleged  Forced  Circulation — 
Defends  Manufacturers 

Editorial  .Vo(r— Editor  &  Plbusher 
is  a  charter  mevtber  of  the  Audit  Bureau 
of  Circulations  and  bcliet’cs  it  to  be  an 
agency  of  the  highest  possible  value  for 
honesty  and  efficiency  in  circulation 
standardisation.  The  views  expressed 
in  the  following  article  are  in  no  wise 
the  views  of  Editor  &  Pl  busher.  They 
are  the  views  of  Mr.  .Moses  and  are  pub¬ 
lished  because  it  is  the  belief  of  Editor 
&  Pi-BI.ISHER  that  the  quickest  and  surest 
zoay  to  cure  Zirongs,  whether  they  be 
fancied  or  real,  is  through  publicity.  For 
that  reason  alone  it  has  been  decided  to 
publish  this  article. 


By  F.  R.  MOSES 

Publisher  Marshall  (Mich.)  Chronicle. 

The  present  newsprint  shortage  is 
directly  chargeable  to  the  .^udit 
Bureau  of  Circulations.  I  say  this 
advisedly  and  openly  because  there 
can  no  longer  be  any  doubt  of  it.  The 
A.  B.  C.  of  itself  could  hardly  be 
charged  with  malice  aforethought,  but 
nevertheless  upon  the  B.  C.  lies 
the  onus  for  present  day  newsprint 
conditions.  I  would  guarantee  that 
if  the  A.  B.  C.  were  discontinued  for 
two  years  there  would  be  a  surplus 
of  print  that  would  amaze  everyone. 

Now  let  us  enquire  into  this  matter 
and  I  believe  I  can  convince  any  rea¬ 
sonable  person  of  the  charge  above 
made. 

In  the  first  place,  what  is  the  pur¬ 
pose  of  the  A.  B.  C.  ? 

Its  avowed  purpose  is  to  prove 
newspapers’  and  other  publications’ 
circulations.  These  A.  B.  C.  reports 
are  distributed  among  the  various 
members  of  the  organization  for  their 
perusal.  Now  what  happens? 

Every  publisher  tries  to  maintain 
his  A.  B.  C.  circulation  year  in  and 
year  out,  in  spite  of  changing  condi¬ 
tions,  in  spite  of  the  fact  that  in 
so  doing  he  takes  serious  losses  him¬ 
self  and  likewise  inflicts  serious  losses 
upon  others  and  makes  the  newspa¬ 
per  business  a  rather  hazardous  oc¬ 
cupation  from  a  standpoint  of  finance. 
Three  Offender*? 

To  illustrate  this  point,  I  know  of 
three  publications  in  the  State  of 
Michigan  which  are  today  practicing 
the  worst  kind  of  piracy.  One  pub¬ 
lisher  is  circulating  in  surrounding 
cities  for  various  prices,  but  averag¬ 
ing  11  cents  per  week  for  seven  issues, 
including  a  Sunday  edition  contain¬ 
ing  never  less  than  24  pages  and  from 
that  up  to  40. 

VV’hen  brother  publishers  remon¬ 
strated  with  that  publisher  he  simply 
said  that  he  could  not  afford  to  lose 
any  per  cent  of  his  circulation  in  the 
towns  affected  because  it  would  show 
up  in  his  A.  B.  C.  report. 

No  amount  of  argument  could  af¬ 
fect  him.  Not  even  the  fact  that  he 
was  selling  seven  issues  in  the  town 
his  paper  is  published  in  for  18  cents, 
as  compared  with  11  cents  average  in 


PREMIUMS 

Th«t  At*  Itaal  Siifc*crlpU*»  Pradaeara 

S.  BLAKE  WILLSDEN 


Maaafactarar*  aad  Pabltokar* 
Rapraacatativ*, 

ICM  Haywortli  Bnilding 
a  E.  Maaiaon  St.  CHICAGO 


outside  towns  seemed  to  appeal  to  him. 

This  very  publisher  is  today  actually 
borrozi'ing  newsprint  from  brother  pub¬ 
lishers  who  are  protesting  not  only 
against  his  tactics,  but  his  invasion 
of  their  territory. 

Outside  Circulation 

That  isn't  an  isolated  case.  There  is 
another.  I  know  of  a  paper  which  is 
daily  sending  to  outside  towns  enough 
papers  to  furnish  daily  tonnage  for  the 
Chronicle,  none  of  which  arc  ever  sold. 

This  particular  newspaper  at  one 
time  put  on  a  campaign  in  outside 
territory  and  subsequently  an  A.  B,  C, 
report  gave  them  credit  for  consid¬ 
erable  outside  circulation  which  was 
eventually  lost.  But  those  same  pa¬ 
pers  are  shipped  out  every  day  just 
the  same,  in  spite  of  the  fact  that  at 
least  90  per  cent  of  them  are  never 
sold  and  the  agent  pays  for  them 
whatever  he  thinks  best. 

Just  how  this  is  camouflaged  I  do 
not  know,  but  it  gets  by  in  the  A.  B. 
C.  reports  in  some  manner. 

I  know  also  of  another  paper  which 
sends  out  a  Sunday  edition  in  a  certain 
town  in  Michigan  and  the  cost  of  trans¬ 
portation  alone  is  30  cents  per  copy.  The 
same  old  argument  holds  good.  This 
publisher  doesn’t  want  to  lose  his  cir¬ 
culation  in  that  particular  town  be¬ 
cause  it  would  show  up  in  the  A.  B. 
C.  reports. 

Rural  Subscriber*  a  Lo** 

I  know  of  another  publisher  who  is 
today  carrying  at  least  500  rural  sub¬ 
scribers  who  are  not  in  his  territory 
at  all,  and  who  are  a  dead  loss  to  him, 
and  he  told  me  that  but  for  the  A.  B. 
C.  he  would  cut  them  out  as  soon  as 
their  subscriptions  expired. 

I  can  prove  each  and  every  case 
above  mentioned.  Publishers  for  some 
unknown  and  unheard  of  reason  de¬ 
sire  circulation  outside  their  trading 
radius,  which  they  get  and  hold  at 
any  cost.  They  seem  to  be  aided  and 
abetted  in  this,  probably  not  inten¬ 
tionally,  but  in  reality,  by  the  A.  B.C. 

The  A.  B.  C.  encourages  large  circu¬ 
lations.  It  was  organized  to  prove  or 
disprove  circulations,  because  adver¬ 
tisers  doubted  circulation  statements 
of  publishers.  I  believe  that  90  per 
cent  of  the  publishers  put  out  true 
statements.  I  believe  that  today  no 
publisher  is  lying  about  his  circula¬ 
tion  whether  in  or  out  of  the  A.  B.  C. 

Piratical  Method* 

If  the  A.  B.  C.  will  discontinue  busi¬ 
ness  for  a  year,  or  possibly  two  years, 
I  will  undertake  to  say  that  the  pirat¬ 
ical  methods  now  in  vogue  as  the 
result  of  the  A.  B.  C.  would  be  discon¬ 
tinued,  subscription  prices  would  be 
raised  to  a  point  where  the  publisher 
would  no  longer  look  upon  circulation 
as  a  liability,  the  advertiser  would 
not  be  buying  one-quarter  the  dupli¬ 
cate  circulation  he  is  now,  increased 
subscription  rates  would  relieve  the 
advertiser  from  the  terrific  load  he  is 
compelled  to  assume  now,  and  pub- 


The  kni^V*m*tion  of  the  two  leadinc 
proKre*>iTc  Jewi*l*  newipaperi  of 
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THE  DAY 
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THE  WARHEIT 

bring*  into  being  the  mo*t  powerful 
advertieing  medium  in  the  Jewiah  field. 

mgjIENsn 
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lishers,  advertisers  and  the  public  at 
large  would  be  better  satisfied. 

The  time  is  coming  soon,  if  it  is  not 
here  now,  when  either  the  newspaper 
must  double  present  high  advertising 
rates  or  greatly  reduce  circulation  by 
vastly  higher  subscription  rates. 

The  A.  B.  C.  automatically  prevents 
the  latter  taking  place,  and  hence  de¬ 
feats  its  own  purpose  by  placing  a 
charge  upon  its  advertiser  members 
in  the  way  of  increased  advertising 
rates. 

It  doesn’t  take  a  Philadelphia  law¬ 
yer  to  figure  that  out.  So  long  as 
the  A.  B.  C.  exists  the  advertiser 
members  can  figure  that  they  are 
starting  an  endless  chain  of  gold  from 
their  own  pockets  and  caroming  off 
the  publishers  to  the  paper  mills. 

Paper  Mill*  De*erve  Profit 

-And.  incidentally,  let  me  say  a  word 
right  here  for  the  paper  mills.  The 
paper  manufacturers  are  entitled  to 
profits ;  I  will  go  so  far  as  to  say  big 
profits,  because  they  plugged  along 
for  years  and  years  and  didn’t  pay 
their  stockholders,  and  many  times 
their  bondholders,  a  penny  of  inter¬ 
est.  It  is  only  natural  that  in  the 
course  of  30  years  the  mills  should 
make  some  money  at  some  time  dur¬ 
ing  that  period.  I  for  one  am  glad 
they  are.  They  are  simply  taking 
advantage  of  a  bad  mess  which  the 
publishers  have  made  for  themselves. 

Now  to  summarize.  The  A.  B.  C.  is 
responsible  for  the  present  newsprint 
situation,  because  the  bulk  of  the  pub¬ 
lisher  members  are  afraid  to  raise 
prices  in  competing  territory.  The 
A.  B.  C.  penalizes  its  own  advertiser 
members  by  compelling  them  to  pay 
much  higher  prices  for  advertising 
than  would  be  necessary  if  the  pub¬ 
lishers  could  charge  the  subscription  ■ 
prices  which  they  ought  and  could 
charge. 
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BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representative* 
KELLY-SMITH  COMPANY 
230  Fifth  Avenue  Lytton  Building 
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Livesay*  Come  East  . 

Winnipeg,  Feb.  17.— Mrs.  Flore^ 
Randall  Livesay,  for  many  years  a 
ber  of  the  Women’s  Press  Club  at  Win-' 
nipeg,  was  the  guest  of  honor  of  the  ; 
club  at  a  social  gathering  previous  for 
leaving  to  reside  in  Eastern  Canada. 
She  was  presented  with  a  set  of  ear-  ■ 
rings.  Mrs.  Livesay  is  the  wife  of  J 
F.  B.  Livesay,  acting  general  managi 
of  the  Canadian  Press  Limited,  who  has 
been  transferred  from  Winnipeg  to 
Toronto. 


Can’t  Discount  Canadian  Money 

Ottawa,  Ont.,  Feb.  17. — As  a  result 
of  the  exchange  situation,  the  Jour¬ 
nal  has  notified  certain  United  States 
news  and  feature  services  to  discon¬ 
tinue  their  services  unless  they  are 
willing  to  accept  Canadian  money  at 
par  in  payment. 


Will  Meet  in  Binghamton 

Bingiiamto.m,  N.  V.,  Feb.  17.— The 
New  York  State  Circulation  Man¬ 
agers  Association  will  hold  its  next 
meeting  here  on  April  6  and  7. 


EXCHANGE  UST  CURTAILED 

To  assist  in  the  conservation  of  news¬ 
print  paper  and  acting  on  the  sug¬ 
gestion  of  the  Post  Office  and  Post 
Roads  Committee  of  Congress,  The 
New  York  Times  has  abolished  its 
exchange  list. 

A  special  subscription  rate  is  made 
to  publishers.  East  of  the  Mississippi 
River  the  regular  rate  for  the  daily 
and  Sunday  editions  is  $ll.fl0  a  year. 
To  publishers  a  25%  discount  is  al¬ 
lowed,  making  the  rate  $8,25.  The  net 
rate  west  of  the  Mississippi  is  $12.00 
a  year,  to  publishers  $9.()0. 

Nm  Qork  (Simra 

Times  Square  New  York 


Mitchell  Topeka  Press  Club  Head 

Topeka,  Kan.,  Feb.  17. — Charles  L. 
Mitchell  was  elected  president  of  the 
Topeka  Press  Club,  succeeding  Paul  A. 
Lovewell,  at  the  annual  election.  A.  L. 
Schultz  was  re-elected  vice-president, 
Cecil  Howes,  secretary,  and  Earl  Akers, 
treasurer.  The  following  were  elected 
directors:  .\.  J.  Carrath,  W.  G.  Clugs- 
ton,  Paul  A.  Lovewell  and  Clif  Stratton. 
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A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  oor 
regular  weekly  Thursday  food  feature- 
s  winner  for  housewives,  retailers  and 
manufacturer*. 

Wednesdays  and  Sunday*  four  ante  page* 
Tuesday  Music  Page 
CUrculstion  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 
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For  six  days  in  the  week  we  ere 
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Takes  a  place  amon^  the  lesdtBf 
publications  of  the  country. 
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We  can  incraaae  your  buelnees— 
you  want  it  increased. 

You  have  thought  of  preee  cUp- 
pings  yourself.  But  let  ue  tell  yoo 
how  press  clipping  can  be  made 
a  business'builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Ceetery 
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From  Ohio’s  manufactviring  establishments  alone,  sal¬ 
aried  persons  and  wage  earners  receive  annually  about 

$350,000,000 

Ohio  is  FIRST  in  pottery  products,  FIRST  in  the  production  of  cigar  leaf  tobacco,  FIRST  in  aviation,  and  first  in  the  East 
North  Central  Division  of  States  in  its  number  of  municipalities  (52),  all  reached  by  railways  that  make  distribution  easy. 

The  evolution  of  success  of  every  business  enterprise  is  dependent  on  publicity,  but  that  publicity  to  be  economically  effective 
must  first  cover  a  territory  showing  a  high  average  purchasing  capacity  and,  second,  be  carried  by  a  medium  which  has  a 
LOCAL  appeal  and  local  confidence. 

“Ohio  First”  answers  the  first  as  to  territory  and  the  daily  newspapers  listed  below  answer  the  second  requirement. 

To  participate  in  tl^s  propitious  territory,  to  reap  the  reward  in  proportion  to  the  enormous  possibilities,  the  shrewd  National 
Advertiser  insists  that  his  business  invitations  must  be  kept  continuously  in  the  following  list  of  Ohio  newspapers: 


Circu- 

2300 

lOJMO 

lation 

lines 

lines 

Akron  Beacon  Journal..., 

. (E) 

31,781 

.08 

.08 

Akron  Times  . 

. (E) 

21,254 

.035 

.035 

Bellaire  Daily  Loader..... 

. (E) 

4,482 

.02 

.0125 

Cambridge  Daily  Jeffersonian  (E) 

7,788 

.02 

.02 

Ckillicothe  News-Advertiser . (E) 

3,081 

.00714 

.00857 

Cincinnati  Enquirer,  Sc... 

.(MAS) 

844M 

.12 

.12 

Cleveland  Plain  Dealer... 

m,42i 

36  ^ 

Cleveland  Plain  Dealer... 

. (S) 

205,985 

30 

30 

Columbus  Dispatch  . 

. (E) 

75,662 

.13 

.12 

Columbus  Dispatch  . 

. (S) 

70,492 

.13 

.12 

Columbus  (0.)  State  Journal  (M) 

53,597 

.10 

.09 

Columbus  (O.)  State  Journal.. (S) 

284M 

.10 

.09 

*Dayton  News  . 

. (E) 

35,858 

.065 

.085 

*Dayton  News  . 

. (S) 

28,904 

.045 

.06 

East  Liverpool  Tribune.. 

5328 

.015 

.015 

*Lima  Daily  News . 

..(EAS) 

11,415 

.03 

.025 

Lima  Republican  Gsmatte..(M4kS) 

10403 

.02 

32 

Middletown  JoumiJ  . 

. (E) 

4434 

.01143 

31143 

Newark  American  Tribune. .  .(E) 

6,178 

.0179 

.0179 

New  Philadelphia  Daily  Times  (E) 

4379 

.0129 

.0129 

Piqua  Call  A  Press-Dispatch  (MAE) 

6,123 

.025 

.025 

*Springfield  News  . 

. (E) 

14,791 

.03 

.04 

'Springfield  News  . 

. (S) 

11386 

.03 

.04 

Toledo  Blade  . 

. (E) 

88,033 

.17 

.15 

Warren  Daily  Chronicle.. 

. (E) 

5300 

32 

32 

'Youngstown  Telegram  . 

. (E) 

20350 

.05 

.05 

Youngstown  Vindicator  . 

. (E) 

23,654 

.08 

38 

Youngstown  Vindicator  . 

. (S) 

22,053 

.08 

38 

*A.  B.  C.  Report,  October  1st,  1919. 
GoTemment  Statements,  October  1st,  1919. 
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is  a  Daily  Newspaper  made  primari¬ 
ly  for  those  who  buy  it  every  day  at 
two  cents  the  copy. 

THE  GLOBE  Is  a 


Member 
A.  B.  C. 


It  functions  and  breathes  indepen¬ 
dence  and  forceful  constructive  in¬ 
itiative. 

It  is  a  complete,  wholesome  and  in¬ 
teresting  product. 

Globe  readers  have  confidence  in  the 
advertising  which  it  accepts  and 
prints. 


180,000 
a  Day. 


JASON  ROGERS,  Publisher 


